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Customers. 


With  our  ads,  customers  get  the  message. 
Not  just  the  mail. 

Consumers  are  nearly  three  times  more  likely  to  rely 
on  newspaper  inserts  than  those  they  get  in  the  mail. 
Unlike  direct  mail,  people  welcome  newspapers  into 
their  homes...  they  read  ads  instead  of  pitching  them. 


Kind  of  advertising  people  rely  on  most* 

Store  circulars  delivered  c../ 

in  the  local  newspaper  bi" 

Store  circulars  delivered  .no/ 

in  the  mail  "'o 


Advertisers  get  the  most  out  of  their  dollars  by  investing  in  the  newspaper. 

When  advertisers  pay  for  direct  mail,  they  pay  for 
distribution.  When  they  pay  for  newspaper  advertising, 
they  pay  for  impact. 

Get  more  impact  in  the  newspaper. 

Newspapers.  The  Welcome  Medium. 


Oganmeit 


•Source;  The  1996 Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 
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Go  to  one  of 
1  the  world's 
I  best  places 


Now  one  Internet  site  clearly  stands  out 
as  the  best  for  delivering  Florida  and 

Tampa  Bay  area  news  as  well  as 
aiwoKsH  around-the-clock  weather 
updates. 

IT  1  In  an  international  competition 

*  including  Web  publications 
^  I  from  26  countries.  The  Tampa 

*  1  Tribune's  Tampa  Bay  Online 

L-w  was  named  one  of  the  world's 

top  online  newspaper  services, 
second  only  to  the  New  York 
’  1  Times.  Awarded  by  industry 

I  journal  Editor  &  Publisher,  the 
1  honor  is  considered  the 
1  Pulitzer  Prize  of  the  online 
newspaper  industry. 
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Forget  Focus  Groups 

Pulitzer  Prize-winning  reporter  says  uriting  stories  with 
more  context  is  a  better  way  to  get  more  readers 
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Biggest  Deal  Yet 

Knight-Ridder  bags  two  metro  newspapers  in 
record-setting,  four-newspaper,  $1.65  billion  deal 
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CALENDAR 


APRIL 

11-13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 

Brunswick  Hilton  &  Towers,  East  Brunswick,  NJ. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Tenn. 

24-25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  Yoric  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

28  Associated  Press  Annual  Meeting  and  Luncheon, 
Chicago  Hilton  &  Towers,  Chicago 

29  Fund  For  Investigative  Journalism,  National  Press 
Club,  Washington,  D.C. 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

7- 9  New  England  Newspapers  Association,  Doubletree 

Guest  Suites  Hotel,  Waltham,  Mass. 

8- 10  Suburban  Newspapers  of  America  Circulation 

Managers’  Conference,  Intercontinental  Hotel, 

Chicago 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Inn  Resort,  Asheville,  N.C. 

30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 

The  Netherlands 

4-6  Small  Newspaper  Conference,  Indianapolis,  Ind. 

4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

6-7  Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

17-20  American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 

17- 20  Newspaper  Association  of  America  Newspaper  in 

Education  Conference,  Buena  Vista  Palace,  Orlando, 
Fla. 

18- 22  Native  American  Journalists  Association  Conference, 

Regal  Hotels  International,  Mirmeapolis,  Minn. 

21-24  Newspaper  Association  of  America  Nexpo  ’97,  Ernest 
N.  Morial  Convention  Center,  New  Orleans,  La. 
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Editor  &  Publisher  Co. 
To  Launch 

Cyberspace  Magazine 

Editor  &  publisher  CO.  is  launching  a  new  print  maga¬ 
zine  exclusively  fiacused  on  the  cyberspace  news  and  infor¬ 
mation  industry. 

The  new  quarterly,  scheduled  for  release  in  late  June,  will  be 
called  Mediainfo.com,  Journal  of  the  Online  News  Industry. 

Mediainfo.com  is  also  the  address  of  the  2-year-old  Editor  & 
Publisher  Web  site. 

“This  new  print  magazine  and  our  Web  site  will  operate  as 
a  single,  cohesive  unit,”  said  vice  president  for  new  media  pub¬ 
lishing,  Dennis  O’Neill. 

Hoag  Levins,  currently  the  editor  of  the  E&P  Interactive  Web 
Site  (http://www.mediainfo.com),  will  take  on  additional 
duties  as  the  editor  of  the  new  publication. 

Mediainfo.com  will  break  with  the  company’s  century-old 
newspapering  tradition  by  covering  online  news  operations 
run  by  all  categories  of  media  companies,  not  just  newspapers. 

“Digital  convergence  has  already  had  a  profound  impact  on 
the  relationships  of  media  companies  in  cyberspace,”  said 
O’Neill.  “The  cyber  newsroom  operations  of  newspapers,  TV 
companies,  radio  stations  and  magazines  are  essentially  the 
same.  They  use  the  same  kinds  of  technologies;  grapple  with 
the  same  daily  problems;  and  produce  similar  kinds  of  digitally 
displayed  news  and  feature  products.  Our  coverage  will  address 
this  new,  unified  audience  of  online  editors  and  publishers.” 

Editor  &  Publisher  Co.  revamped  its  own  Web  site  philoso¬ 
phy  last  year.  The  Web  site  operates  as  an  independent  publica¬ 
tion  producing  its  own  content  with  its  own  staff,  rather  than 
carrying  articles  repurposed  from  Editor  &  Publisher  magazine. 

Subjects  to  be  covered  by  the  new,  full-color  magazine 
include  cyberspace  newsroom  management  issues,  hardware 
and  software  developments,  banner  &  classified  advertising, 
graphics  and  design,  databases,  search  engines,  archives,  jour¬ 
nalistic  ethics  on  the  Internet,  content  syndication,  digital  pho¬ 
tography,  reporters’  digital  tools,  audience  demographics  and 
other  topics  of  relevance  to  online  publishers  and  journalists. 

Mediainfo.com  will  be  distributed  to  the  complete  circula¬ 
tion  of  Editor  &  Publisher  magazine,  as  well  as  to  other  pro¬ 
fessionals  at  3,000  online  news  organizations  outside  the  news¬ 
paper  industry. 


Paper  Sponsors  Play 

An  EXPERIMENT  IN  public  journalism  by  the  Philadelphia 
Inquirer  went  further  than  the  customary  community 
forum  or  readers’  poll  —  it  went  to  the  stage 

In  addition  to  the  public  forums,  the  Inquirer,  which  hopes 
to  promote  dialogue  on  urban  issues,  has  included  a  play  in 
their  civic  efforts.  The  play,  “Third  and  Indiana,”  deals  with  the 
devastating  impact  of  drugs,  violence  and  alienation  in  the  part 
of  Philadelphia  known  as  “the  Badlands.”  The  play  was  written 
by  former  Inquirer  columnist  Steve  Lopez  and  will  be  given  its 
world  premiere  by  Philadelphia’s  Arden  Theatre  Co.  and  will 
run  through  May  4.  In  addition  to  the  forums,  to  be  aired  by  a 
local  public  radio  station,  the  Inquirer  will  continue  the  dia¬ 
logue  by  devoting  its  entire  “Sunday  Review”  section  on  April 
20  to  various  urban  issues.The  play  and  the  forums  are  co-spon¬ 
sored  by  the  Inquirer  and  PNC  Bank. 
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The  New  York  Times  Company  is  proud 
to  announce  that  1997  Pulitzer  Prizes 
have  been  awarded  to: 


John  F.  Bums,  New  Delhi  bureau 
chief  of  The  New  York  Tunes,  for 
his  reporting  on  Afghanistan’s 
Taliban  fighters  and  the  harsh  ver¬ 
sion  of  Islam  they  imposed  in  the 
capital  city  of  Kabul  and  sur¬ 
rounding  villages.  Mr.  Bums  drew 
on  his  long  journalistic  experience, 
and  his  finely  honed  instinas  for 
survival  in  a  war  zone,  to  witness, 
report  and  analyze  the  severity  and 
power  of  the  Taliban  fighters.  He 
previously  won  a  Pulitzer  Prize,  in 
1993,  for  his  New  York  Times 
coverage  of  the  strife  in  Bosnia. 


Eileen  McNamara,  columnist  for 
The  Boston  Globe,  for  her  twice- 
weekly  Metro  section  columns  on 
a  variety  of  subjects.  Among  those 
for  which  Ms.  McNamara  was 
honored  were  one  on  the  long 
hours  spent  in  a  hospital  waiting 
room  as  her  mother  lay  gravely  ill, 
and  another  on  the  questionable 
off-field  behavior  of  a  college  foot¬ 
ball  player  slated  to  play  for  the 
New  England  Patriots.  Ms. 
McNamara  became  a  columnist 
only  last  year,  after  more  than  20 
years  as  a  reporter. 


Annie  Wells,  photographer  for 
The  Press  Democrat  of  Santa 
Rosa,  California,  for  her  photo¬ 
graph  of  a  Santa  Rosa  firefighter’s 
dramatic  rescue  of  a  15-year-old 
girl  from  a  rain-swollen  creek. 

Ms.  Wells’s  photograph  caught  the 
moment  the  girl  was  on  the  verge 
of  being  swept  under  the  waters, 
and  the  image  ran  in  newspapers 
worldwide.  Ms.  Wells  has  been  a 
Press  Democrat  photographer  for 
eight  years,  and  covered  the  19% 
World  Cup  and  the  1989  Bay 
Area  earthquake. 


The  Newspaper  Group  of  The  New  York  Times  Company  comprises  The  New  York  Times, 
The  Boston  Globe  and  2 1  regional  newspapers.  What  all  our  papers  have  in  common  is  the 
guiding  mission  of  journalistic  excellence.  We  salute  the  dedicated  men  and  women  who 
embrace  that  mission  every  day,  three  of  whom  have  been  honored  with  1997  Pulitzer  Prizes. 


The  New  York  Tunes  Company 


He  Loves  Newspapers! 

WHO  SAID  NEWSPAPER  chains  these  days  are  only  interested 
in  buying  TV  stations?  In  agreeing  to  acquire  the  Kansas  City 
(Mo.)  Star,  Fort  Worth  Star-Telegram,  Belleville  (Ill.)  News- 
Democrat  and  the  Wilkes  Barre,  Pa.,  Times  Leader,  Knight  Ridder  Inc. 
will  shell  out  $1.65  billion,  the  biggest  all-newspaper  deal  on  record. 

“I  love  newspapers,”  said  Knight-Ridder  chairman  and  CEO  Tony 
Ridder. 

While  it’s  true  that  Knight-Ridder  may  be  a  rarity  among  newspaper 
companies  today  —  it  has  sold  its  broadcast  TV,  cable  TV,  business  wire 
and  other  holdings  —  Tony  Ridder  feels  Wall  Street  has  bought  the  com¬ 
pany’s  stock  for  its  ability  to  run  newspapers,  not  for  its  non-newspaper 
holdings. 

While  some  Wall  Street  analysts  raised  questions  about  the  company’s 
decision  to  pay  11  times  cash  flow  and  3.3  times  revenues,  Ridder  said 
this  is  lower  than  some  recent  sales. 

Kevin  Lavalla,  who  handles  newspaper  transactions  for  the  New  York 
investment  bank  Veronis  Suhler  &  Associates,  said  Knight-Ridder  has 
“two  real  gems  with  Kansas  City  and  Fort  Worth.Those  opportunities 
just  don’t  come  around  often.” 

The  big  test  for  Knight-Ridder  will  be  in  Fort  Worth,  where  the  Star- 
Telegram  is  going  head  to  head  with  the  powerful  A.H.  Belo  flagship 
Dallas  Morning  News.  But  Knight-Ridder  has  a  reputation  for  putting 
out  top-quality  newspapers,  offering  strong  corporate  training  and  tech¬ 
nical  support,  and  will  invest  the  capital  necessary  to  try  to  win  that  bat¬ 
tle. 

The  acquisition  has  employees  at  all  four  newspapers  excited.  “I  think 
the  general  consensus  is, ‘Thank  God  we’ve  finally  been  purchased  by  a 
newspaper  company,’  ”  said  Rich  Hood,  vice  president  and  editorial  page 
editor  of  the  Kansas  City  Star. 
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22,  \SS4',  Neu’spapeniom,  March  1892;  The  Rmrth  Estate,  March  1, 
1894;  Editor  &  Publisher,  June  29, 1901  ■  Adfertising,  June  22, 1925. 
James  Wright  Brown,  Chairman  of  the  Board,  1912- 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icn  i  isi 


Publisher, 

Advertising/Besearch  D.  Colin  Phillips  icn  ii7| 
Publisher, 

Circulation/Production  Christopher  Phillips  ion  1 16| 


Executive  Editor  John  P  Consoli  loa  ttsi 


Senior  Editor  George  Gameau  im  22.ti 
Associate  Editors  David  A.stor  icn  226| 
Stacy  Jones  ten  228i 
Jim  Rosenberg  ten  220 
Midwest  Editor  Mark  Fitzgerald 


West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  ten  2jo| 

Editorial  Director 
E6fP  Interactive  Hoag  Levins  1™  soji 
Associate  Editor 

E^  Interactive  David  Noack  text  22VI 
Editor  Free  Paper  Publisher  Wendy  Giman  text  wi 


Art  Director 
Editorial 
Production  Manager 
Art/Graphic  Assistant 
Vice  President  Advertising 
Sales  Representatives 
(New  York) 

Central  Regional 
Advertising  Mans^er 
(Chicago) 
Sales  Representative 
(Chicago) 
Western  Regional 
Advertising  Manager 
(San  Francisco) 
Production  Manager 


Hector  W.  Marrero  icxi  2211 

Robert  Rivera  icxt  2201 
Lery  Chan 

Michael  J.  Dardano  icxt  issi 
James  F.  Hoos  im  isoi 
Joanne  Koenigsberg  icxt  issi 
Betsy  Maloney  icxt  1S9| 

Anthony  R.  George 

Richard  H.  Henrichs 

Michael  Rogers 
Carol  Blum  text  i66i 


Classified 
Advertising  Manager 

Circulation 
Marketing  Director 
Fulfillment  Manager 
Information  Services 


Shawn  Olson  icxi  29S| 

Hazel  Preuss,  A.ssi«tant  icxi  29S| 

David  Williams  icxi  2soi 
Marlene  Hazzard  icn  2i«ii 
Shqipe  Malushi  icxt  .vs  i| 


Promotion  Manager  Lawrence  J.  Bumagiel  icn  ivi| 

Denniston  Brown,  Assistant  icn  isii 


OFnCES 

General:  11  W  19th  St.,  New  York,  NY  10011;  voice:  (212)675-4380; 
fax:  (212)  691-7287  Editorial;  (212)  929-1259  Advertising;  (212)  691-6939 
Circulation.  Corporate  e-mail:  edpub@mediainfo.com:  Web  Site:  http:// 
www.mediainfo.com. 

Chlci^o;  8  S.  Michigan  Ave.,  Suite  1601.  Chicago.  IL  60603;  (312)  641- 
0041;  fax  (312)  641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, 
Sales  Representative;  Anthony  R.  George,  Central  Regional  Advertising 
Manager. 

Washington:  National  Press  Building,  Suite  1 1 28. Washington,  DC  20045: 
(202)  662-7234;  fax  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  101  Alma  Street,  *405,  Palo  Alto,  CA  94301;  (4 15)  322-7178;  lax 
(415)  322-7178.  M  L.  Stein,  Editor. 

San  Francisco:  20993  Foothill  Blvd., Suite  719, Hayward, CA  94541;(510) 
888-9640:  fax  (510)  886-4095;  e-mail  miker@mediainfo.com.  Michael 
Rogers,  Western  Regional  Advertising  Manager. 


Audit  Bureau 
of  Circulations 

Member 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

National  Newspaper 
Association 
Newspaper  Association 
of  America 


ABP 


Microfilm  copies  of  Editor  &  PublLsher  are  availaMe  in  16mm  microfilm.  35  mm 
microfilm  and  105mm  microfiche  from  llniver^ty  Microfilms  International.  300 
N.  Zeeb  Rd..  Ann  Arbor.  Ml  48106.  Printed  in  USA. 

Vol.  130,  No.  15,  April  12,  1997,  Editor  &  Publisher, The  Fourth  Estate  (ISSN; 
00134)94X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial 
and  business  offkes  at  1 1  West  19th  Street,  New  York,  N.Y.  1001 1 .  Periodicals 
postage  paid  at  New  York,  N.Y,  and  additional  mailing  offices.  Printed  at  William 
Byrd  Pr^s  Iik.,  Richmond,  Va.  23228.  Utles  patented  and  registered  and  con¬ 
tents  copyrighted  1996  by  Editor  &  PubUsher  Co.  Inc.  All  rights  reserved.  Annual 
subscription  $65  in  the  United  States  and  possessions  and  in  Clanada.  All  other, 
$125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster;  Send  change  of  address  to  Editor  &  Publisher  Co.,  11  West  19th 
Street,  New  York.  N.Y.  1001 1 . 


4  Editor  &  PuBUSHER  ■  April  12, 1997 


Disagrees  with 
editorial 

Your  march  15, 1997  editorial, 
“Truth  Takes  a  Licking,”  takes  its 
own  lick  against  accuracy. 

You  write,  concerning  the  recent 
verdict  against  ABC  for  its  Food  Lion 
story,  “There  was  no  challenge  to  the 
accuracy  of  the  story.”  Not  quite  the 
case:  Food  Lion  challenged  the  facts 
from  the  very  beginning,  and  so  said  in 
numerous  public  statements. 

According  to  what  Food  Lion 
lawyers  told  me,  their  decision  to  sue 
for  various  torts  rather  than  libel  was  a 
matter  of  legal  strategy,  given  the  diffi¬ 
culties  of  sustaining  a  libel  verdict. 

As  pretrial  discovery  progressed. 
Food  Lion  realized  it  had  strong  materi¬ 
al  for  a  libel  action  as  well  and  sought 
to  expand  its  original  complaint.  ABC 
resisted  vigorously,  and  prevailed 
because  the  statute  of  limitations  had 
passed.  So  Food  Lion  proceeded  with 


Newspaperdom* 


50  YEARS  AGO. . .  Fcw  issucs  have 
been  pressed  more  earnestly  at  the 
United  Nations  than  freedom  of 
expression.  A  world  press  conference 
is  scheduled  and  a  Subcommittee  on 
Freedom  of  Information  and  of  the 
Press  has  been  formed.  E&P  reports: 

The  world  press  study  was  initiated 
at  the  FIRST  foil  meeting  of  the  UN 
Educational,  Scientific  and  Cultural 
Organization;  the  worid  press  press 
conference  was  ordered  at  the  second 
part  of  the  FIRST  session  of  the 
General  Assembly;  and  the  machinery 
for  creating  the  subcommission  was 
established  at  the  FIRST  full  session  of 
the  Committee  on  Human  Rights. 

From  Editor  &  Publisher 
April  12,  1947 


For  additional  stories,  analysis 
and  industry  resources, 

.  •visit  us  on  the  Web 

http://www.mediainfo.com 


its  original  suit  and  won. 

I  fear  that  Editor  &  Publisher,  along 
with  too  many  other  journalists  who 
should  know  better,  was  taken  in  by 
misinformation  propounded  after  the 
trial  by  Roone  Arledge,  then  the  presi¬ 
dent  of  ABC  News,  and  other  network 
people. 

After  viewing  hours  of  outtakes,  we 
concluded  that  ABC  sold  far  more  taint¬ 
ed  news  than  Food  Lion  did  tainted 
food. 


Joseph  C.  Goulden 
Goulden  is  director  of  media 
analysis  for  Accuracy  in  Media, 
based  in  Washington,  D.C. 

Free  advice 


how  many  times  I  have  gotten  great 
story  leads  from  apologetic  news 
sources  fearing  they  were  “bothering” 
me.  1  always  made  sure  they  knew  how 
indebted  I  was  to  them. 

I  have  delivered  newspapers  to  exas¬ 
perated  readers  who  called  the  paper 
after  our  customer  service  representa¬ 
tives  went  home,  ran  out  to  take  pho¬ 
tographs  of  events  whose  public  rela¬ 
tions  people  thought  at  that  moment  it 
would  be  nice  to  have  coverage  of,  and 
did  and  continue  to  do  any  number  of 
socalled  after-hours  tasks  to  provide 
service  to  our  readers,  subscribers  and 
advertisers. 

Without  them,  our  staff  members 
and  I  wouldn’t  ever  have  to  worry 
about  being  “bothered”  again. 


My  ADVICE  TO  Ken  Hedler  (“Shop 
Talk  at  Thirty,”  Feb.  15)  is  simple: 
Get  a  new  life. 

Any  journalist  who  complains  about 
being  “bothered”  at  home  is  in  the 
wrong  business. 

Most  of  the  colleagues  I  have  known 
in  the  31  years  I  have  spent  in  this 
wonderful  business  encourage  phone 
calls  at  home  from  readers,  news 
sources,  or  anyone  else. 

We  have  listed  phone  numbers  and 
don’t  screen  our  calls.  1  can’t  tell  you 


Bruce  Frassinelli 
Frassinelli  is  publisher  arui 
editor  of  the  Palladium- 
Times,  Oswego,  N.  Y 

Dividend 

The  board  of  directors  of  Pulitzer 
Publishing  Co.  declared  a  quarterly 
dividend  of  $0.13  per  share  on  its 
Common  Stock  and  Class  B  Common 
Stock,  payable  May  1,  1997  to  stock¬ 
holders  of  record  on  April  7, 1997. 


Content: 
New  News 
for  New 
Audiences 


H  ow  will  you  meet  the  challenges  of  new 
audiences,  new  news  deliveries  and  global 
information  needs?  Join  New  IDirections  for 
News,  60  news  industry  leaders,  20  experts 
and  scenario  builders  in  a  roundtable  that  will 
help  shape  the  future  of  news. 

Topics:  How  will  audiences  change  in  this 
interactive  age?  What  are  new  models  of 
robust  journalism?  What  are  the  Mall  of 
America  and  3M  planning  for  2010 
customers?  What  do  you  need  to  do  today  to 
secure  the  future? 


May  12-14 


Call  New  Directions  for  News  at 
(573)  882-1110  before  April  25 

Sponsored  by:  McCormick  Tribune  Foundation, 
Star  Tribune,  St.  Paul  Pioneer  Press 


New  Models  for  New  Media 
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Celebration! 


The  Associated  Press  has  good  reason  to  celebrate. 

The  AP  won  the  1997  Pulitzer  Prize  for  feature  photography,  the  cooperative's  43rd 
and  25th  for  photos,  the  most  Pulitzers  for  photography  of  any  news  organization.  It's 
also  the  AP's  sixth  Pulitzer  for  photography  in  seven  years. 

Alexander  Zemlianichenko's  photo  of  Russian  President  Boris  Yeltsin  dancing  at  a  rock 
concert  was  taken  in  Rostov,  Russia,  during  Yeltsin's  re-election  campaign. 

It's  the  second  Pulitzer  for  the  Moscow-based  Zemlianichenko,  who,  along  with  four  of 
his  AP  colleagues,  won  the  Pulitzer  in  1992  for  a  series  of  pictures  on  the  1991  attempt¬ 
ed  coup  during  the  waning  days  of  the  Soviet  Union.  He  was  also  a  finalist  in  1996. 

Congratulations  to  Alexander  Zemlianichenko,  winner  of  the  1997  Pulitzer  Prize  and  to 
AP  Southwest  Regional  Reporter  Julia  Prodis,  a  finalist  for  a  trio  of  enterprise  stories. 


>lp 


Associated  Press 


EVERY  SATURDAY  SINCE  1884 


81st  Annual 
Pulitzer  Prizes 


E<SfP 


The  81st  ANNUAL 
Pulitzer  Prize 
competition  was 
made  up  of 
1,470  entries,  14 
winners  and  few 
surprises.  No  winner  from  the 
Virgin  Islands  this  year. 

The  dearth  of  truly  shock¬ 
ing  choices  did  nothing  to 
lessen  the  immense  pride  and 
personal  rejuvenation  all  journalists  feel  when  read¬ 
ing,  writing  or  talking  about  the  winners  and  their 
inspiring  works. 

The  prizes,  awarded  in  journalism, 
letters,  drama  and  music,  were 
announced  by  Columbia  University 
President  George  Rupp. 

The  Too-Good-to-be-True-I-Won- 
Two  award  goes  to  the  Seattle  Times 
for  its  honors  in  beat  reporting  and 
investigative  repxjrting,  and  the  Times- 
Picayune  in  New  Orleans  for  public 
service  and  editorial  cartooning. 

For  the  Times-Picayune,  the 
Pulitzers  were  the  first  in  the  paper’s 
history. 

The  only  record  set  this  year  was 
by  the  New  York  Times,  which  won 
its  74th  Pulitzer. 

The  smallest  circulation  paper 
(9,200)  to  win  this  year  was  the  Daily 


Seattle  Times,  New 
Orleans  Times-Picayune 
win  two  each;  big-city 
dailies  again  dominate 

BY  STACY  JONES 


Tribune  in  Ames,  Iowa.  Its  edi¬ 
tor,  former  NBC  News  presi¬ 
dent  and  longtime  newspa¬ 
perman  Michael  Gartner,  was 
awarded  the  Pulitzer  for  edi¬ 
torial  writing. 

As  most  major  newspapers 
put  their  print  product  on 
customized  Web  sites,  the 
long-standing  “print  only” 
requirement  by  the  Pulitzer 
board  regarding  entries  was  put  to  the  test  this  year. 

Two  entries  in  the  public  service  category  were 
disqualified  because  they  did  not  conform  to  the 


A  joyous  Annie  Wells  (right),  staff 
photographer  at  the  Santa  Rosa, 
Calif.,  Press  Democrat,  talks  with  a 
well-wisher  after  winning  the 
prize  for  spot  news  photography. 
Below  right  Wells  hugs  director  of 
photography  John  Metzger.  Also 
joining  in  the  celebration  (from 
left  front)  copy  desk  chief  Brian 
Moe,  graphics  editor  Loren 
Doppenberg,  assistant  managing 
editor  Sharon  Roberts  and  editor 
Bruce  Kyse.  Below,  left.  Associ¬ 
ated  Press  Moscow  staff  photogra-  £ 
pher  Alexander  Zemlianichenko  s 
holds  up  the  photo  that  won  him  | 
the  prize  for  feature  photography.  % 
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AP/SANTA  ROSA  PRESS  DEMOCRATCHAD  SURMICK 


Michael  Qartner 


Eileen  McNamara 


81st  Annual  Pulitzer  Prize  Winners 


Public  Service 

Times-Picayune,  New  Orleans,  La. 

Spot  News  Reporting 

Staff  of  Newsday,  Lonq  Island,  N.Y. 

Investigative  Reporting 

Eric  Nalder,  Deborah  Nelson, 
Alex  Tizon,  Seattle  Times 

Explanatory  Journalism 

Michael  Vitez,  Ron  Cortes,  April  Saul, 
Philadelphia  Inquirer 

Beat  Reporting 

Byron  Acohido,  Seattle  Times 

National  Reporting 

Staff  of  the  Wall  Street  Journal 

Internationai  Reporting 

John  Burns,  New  York  Times 

Feature  Writing 

Lisa  Poliak,  Baltimore  Sun 

Commentary 

Eileen  McNamara,  Boston  Globe 

Criticism 

Tim  Page,  Washinpton  Post 

Editoriai  Writing 

Michael  Gartner,  Dally  Tribune,  Ames,  Iowa 

Editorial  Cartooning 

Walt  Handelsman,  Times-Picayune, 
New  Orleans 

Spot  News  Photography 

Annie  Wells,  Press  Democrat, 
Santa  Rosa,  Calif. 

Feature  Photography 

Alexander  Zemlianichenko,  Associated  Press 

John  Bums 


Tim  Page 


print  only  requirement,  confirmed  Pulitzer  Prize 
administrator  Seymour  Topping. 

The  entries  were  submitted  by  the  New  York 
Times  and  the  Charlotte  Sun  Herald  in  Port  Char¬ 
lotte,  Fla. 

The  Pulitzer  board  has  assigned  a  member  com¬ 
mittee  to  study  the  electronic  newspaper  dilemma. 
The  committee’s  findings  are  expected  in  Novem¬ 
ber,  said  Topping. 

Each  award  carries  a  $5,000  cash  award,  except 
for  the  public  service  prize  whose  winner  receives 
a  gold  medal. 

Winners  of  the  Pulitzer  Prizes  in  journalism  and 
the  finalists  in  each  category  follow: 

PUBLIC  SERVICE 

An  eight-day  series  analyzing  the  conditions  that 
threaten  the  world’s  supply  of  fish  clinched  the 
Pulitzer  in  public  service  for  the  Times-Picayune  of 
New  Orieans. 

Having  never  won  a  Pulitzer,  the  paper  was  twice 
blessed  this  year.  Besides  the  public  service  honor, 
Times-Picayune  staffer  Walt  Handelsman  received 
the  Pulitzer  for  editorial  cartooning. 

“It’s  absolutely  overwhelming.  My  feet  haven’t 
touched  the  ground,”  said  editor  Jim  Amoss. 

“I  had  an  inkling,”  said  Amoss  about  the  win.  “But 
I  didn’t  believe  it  until  I  saw  it  on  the  screen.” 

The  scope  of  the  story  quickly  expanded  once 
staffers  understood  the  subject  matter’s  “interde¬ 
pendence  with  other  world  problems,”  said  Amoss. 

“There  was  an  utter  connectedness,”  he  said.  “To 
do  it  justice,  we  had  to  take  a  global  look  at  it.” 

That  comprehensive  look  involved  several 
reporters  and  several  costly  airplane  tickets  to  desti¬ 
nations  far  from  New  Orleans.  Surprisingly,  when 
editors  and  reporters  suggested  the  concept  to  their 
bosses,  they  encountered  zero  resistance. 

“This  may  sound  boosterish,”  said  Amoss,  “but 
we’re  very  lucky  in  having  owners  who  support  us 
when  they  think  the  news  supports”  our  requests. 


Amoss  went  on  to  explain  why  the  public  service 
award  is  arguably  the  most  coveted  Pulitzer.  “It  car¬ 
ries  such  a  recognition  of  the  newspaper  as  a  team.” 

Among  those  who  worked  on  the  project  were 
staff  writers  Mark  Schleifstein,  John  McQuaid  and 
Bob  Marshall  and  photographer  Ted  Jackson. 

Other  finalists  in  this  category  were  the  Los  Ange¬ 
les  Times  for  its  probe  of  a  murder  case  in  Los  Ange¬ 
les  County,  which  revealed  inefficiency  and  mis¬ 
management  in  the  justice  system,  and  the  Philadel¬ 
phia  Inquirer  for  a  series  by  Donald  L.  Bariett  and 
James  B.  Steele  chronicling  the  widening  gap 
between  the  affluent  and  the  poor  at  a  time  when 
Americans  are  being  told  that  the  economy  is  more 
prosperous  than  ever. 

SPOT  NEWS 

For  its  “enterprising”  coverage  of  the  crash  of 
TWA  Flight  800  and  its  aftermath,  the  staff  of  News- 
day  was  awarded  the  Pulitzer  Prize  for  spot  news 
reporting. 

“Every  desk  at  the  newspaper  was  involved,  ”  said 
Alex  Martin,  Long  Island  desk  editor.  “We  drew  on 
all  parts  of  the  paper.  There  was  an  amazing  amount 
of  flexibility  shown  by  the  news  staff.” 

A  sampling  of  the  paper’s  accomplishments 
include  putting  out  two  editions  and  an  extra  on  the 
first  night  of  Flight  800’s  crash,  and  publishing  100 
profiles  of  victims  which  were  assembled  in  less 
than  a  day,  said  Martin. 

When  asked  to  explain  the  paper’s  success,  Mar¬ 
tin  offered  two  main  factors. 

“We  didn’t  treat  it  like  a  local  story,”  he  said.  “We 
treated  it  Uke  a  huge,  national  story  that  fell  in  our 
backyard.” 

But  what  really  kept  the  coverage  together  was 
that  the  staff  always  “paid  attention  to  the  victims.” 

“It  let  us  not  report  false  leads,”  explained  Martin. 
“It  really  saved  us.” 

Regarding  Pulitzer  Prizes,  Newsday  is  on  a  roll. 
Last  year,  two  Newsday  staff  writers  also  won  the 
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coveted  award;  Laurie  Garrett  for  explanatory  jour¬ 
nalism  and  Bob  Keeler  for  beat  repwiting. 

This  year’s  award  was  the  paper’s  eighth  Pulitzer 
in  the  last  six  years,  and  the  16th  in  its  history. 

Also  nominated  in  this  category  were  the 
Philadelphia  Inquirer  staff  for  its  narrative  cover¬ 
age  of  the  armed  confrontation  between  police  and 
philanthropist  John  DuPont  following  a  murder  on 
his  estate,  and  the  staff  of  the  St.  Petersburg  Times 
for  “its  thorough  and  balanced  reporting”  of  the  cir¬ 
cumstances  surrounding  the  shooting  of  a  young, 
black  man  by  a  white  police  officer  and  the  result¬ 
ing  riots. 

INVESTIGATIVE  REPORTING 

The  Pulitzer  for  investigative  reporting  went  to  a 
trio  of  reporters  at  the  Seattle  Times  for  their  series 
on  widespread  corruption  and  inequities  in  the  fed¬ 
erally  sponsored  housing  program  for  Native  Ameri¬ 
cans. 

Deborah  Nelson,  Eric  Nalder  and  Alex  Tizon  spent 
six  months  researching  and  writing  the  five-part. 
Page  One  series  that  has  led  to  reforms  and  gotten 
the  attention  of  government  officials. 

The  victory  was  extra  sweet  for  Nelson,  who 
moved  from  Chicago  and  the  Sun-Times  to  SeatUe  a 
year  ago  —  with  husband  and  kids  in  tow  —  in 
hopes  of  finding  a  more  productive  journalism  envi¬ 
ronment. 

“1  came  West  looking  for  [editorial]  space,”  joked 
Nelson,  “There’s  a  tradition  here  of  going  after  the 
big  and  important  stories.” 

“I’m  just  so  thrilled  to  be  in  a  place  where  I  could 
do  good  journalism,”  said  Nelson,  explaining  that  the 
Sun-Times  didn’t  have  the  staff  or  the  resources  to 
support  such  investigative  projects. 

The  prize-winning  story  took  root  after  Nelson 
received  a  phone  call  from  a  tribal  member.  The 
caller  alerted  Nelson  to  the  building  of  a  5,300- 
square-foot  house  by  the  executive  director  of  tribal 
housing  using  money  from  the  HUD  low-income 
housing  program. 


Philadelphia  Inquirer  reporter  Michael  Vitez  (center)  reacts  as  he 
learns  that  he  won  the  Pulitzer  Prize  for  explanatory  journalism. 
Vitez  and  photographers  Ron  Cortes  and  April  Saul  won  for  a 
series  on  choices  confronting  critically  ill  patients  seeking  to  die 
with  dignity. 


% 


Smiling  Baltimore  Sun  reporter  Lisa  Poliak  is  pre¬ 
sented  with  flower  after  the  announcement  that  she 
won  the  Pulitzer  Prize  for  feature  reporting.  At  right  is 
her  boyfriend,  Chuck  Salter. 


“The  first  thing  I  did  was  to  see  if  [the  house]  was 
standing  there,”  said  Nelson.  “More  research  made  it 
clear  there  were  real  problems  in  HUD.” 

Sensing  the  scale  of  the  story,  Nelson  “lured” 
Nalder  into  the  picture  by  “telling  him  it  would  take 
only  two  weeks.”  Tizon  joined  the  team  soon  after. 

Said  Nelson  of  the  corruption,  “Misuse  of  money 
is  bad  enough,  but  when  the  money  is  so  badly 
needed,  it’s  tragic.” 

Added  Nalder,  “A  lot  of  very  brave  people  took 
some  real  chances  by  giving  us  information.” 

Although  the  series’  revelations  outraged  the  local 
community,  individuals  across  the  nation  were 
equally  incensed,  said  Nelson.  For  example,  in 
response  to  the  Times  articles,  HUD  director  Henry 
Cisneros  ordered  an  investigation  into  housing  pro¬ 
grams  throughout  the  country.  There  also  were  Sen¬ 
ate  hearings  on  the  problem  in  March  by  the  Bank¬ 
ing  and  Housing  Committee  and  the  Indian  Affairs 
Committee. 

AP/DAV1D  RA£  MORRIS 


I  Walt  Handelsman,  back  to  the  camera,  of  the  New  Orleans  Times- 
?  Picayune,  is  congratulated  upon  winning  the  prize  for  editorial 
cartooning.  Among  his  well-wishers  (from  left):  editor  Jim  Amoss, 
photographer  Ted  Jackson,  and  reporters  Mark  Schleifstein,  Doug 
Parker,  John  McQuaid  and  Bob  Marshall.  Schleifstein.  McQuaid, 
Marshall  and  Jackson  were  among  the  team  that  won  the  prize  in 
the  public  service  category. 


April  12, 1997  ■  Editor  &  Pcbusher 


Walt  Handelsman  of  the  New 
Orleans  Times-Picayune  won 
the  Pulitzer  Prize  for  editorial 
cartooning.  One  example  of  his 
award-winning  cartoons,  pub¬ 
lished  Sept.  10, 1996,  appears 
on  the  right.  Handelsman  is 
also  syndicated  by  Tribune 
Media  Services  and  his  car¬ 
toons  appear  in  about  100  other 
newspapers. 
Handelsman  has 
been  the 
Times-Picayune 
since  August 
|H  1989.  Prior  to 
I  that,  he  worked 

at  the  Scranton 
(Pa.)  Times  and 
P  with  a  chain  of 

suburban  Balti- 
more/Washing- 
J  ton  weeklies. 


EXPLANATORY  JOURNALISM 

Michael  Vitez,  a  reporter  at  the  Philadelphia 
Inquirer,  and  two  staff  photographers,  April  Saul 
and  Ron  Cortes,  were  awarded  the  Pulitzer  Prize  for 
their  series  on  the  choices  that  confront  critically  ill 
patients  seeking  to  die  with  dignity. 

“It’s  funny,”  said  Vitez,  still  slightly  bewildered  by 
the  news.  He  then  recounted  his  lack  of  prestigious 
awards:  one  was  in  high  school,  the  other,  a  third 
place  finish  for  a  feature  on  “people  who  found  love 
at  the  toll  plaza  on  the  Atlantic  City  expressway.” 
Then  he  remembered  he  had  recently  won  an 
award  from  the  state  press  association. 

Still,  none  equal  a  Pulitzer. 

Vitez,  who  covers  the  aging  beat,  knew  he  had 
been  nominated  and  had  been  nervous  before  the 
announcements.  But  he  had  a  good  feeling  about 
the  five-part  series.  “This  was  the  best  thing  I’ve  ever 
done,”  he  said.“l  knew  this  was  really  important.” 

When  the  series,  which  took  seven  months  to 
complete,  “got  a  huge  response”  from  readers,  Vitez 
had  proof  that  “it  had  struck  a  nerve.” 

Although  the  series  dealt  with  the  issue  of  death, 
Vitez  insists  it  wasn’t  about  dying.  “It  was  about  the 
end  of  life,  the  closing  of  a  life.” 

The  project  focused  on  five  individuals,  each  fic- 


Nalder,  chief  investigative  reporter  at  the  Times, 
shared  a  1990  Pulitzer  Prize  for  a  series  of  stories 
about  oil  tanker  safety  after  the  Exxon  Valdez  envi¬ 
ronmental  disaster. 

Another  article,  a  1S>93  expose  on  U.S.  Sen.  Brock 
Adams,  was  a  finalist  for  the  Pulitzer  in  the  public 
service  category. 

“It’s  just  as  exciting  the  second  time  around,”  he 
said.  “In  some  ways  it  feels  more  astounding. 

“To  win  two  Pulitzer  Prizes  seems  like  an  extra 
pat  on  die  back,”  he  continued. 

Tizon  has  been  a  special  projects  writer  at  the 
Times  for  the  past  decade  and  was  nominated  in 
1990  by  his  paper  for  a  Pulitzer  for  his  coverage  of 
youth  gangs  and  street  subcultures. 

The  award  was  one  of  two  Pulitzers  the  Times 
received  this  year.  The  second  was  won  by  Byron 
Acohido  for  beat  reporting. 

Other  finalists  in  this  category  were  the  Boston 
Globe  staff  for  its  expose  of  disability  benefits  abuse 
by  retired  public  employees,  prompting  reform  by 
the  Massachusetts  pension  system,  and  Jim  Haner  of 
the  Baltimore  Sun  for  engendering  regulation 
reform  through  reporting  which  revealed  that  city 
housing  officials  owned  neglected  inner-city  prop¬ 
erties. 


Deborah  Nelson 


Eric  Nalder 


Byron  Acohido 


Editca-  &  PuBUSHER  ■  April  12, 1997 


! 

!l 


This  photograph  hy  Annie  Wells  of  the  Santa  Rosa,  Calif.,  Press  This  photograph  by  Alexander  Zemlianichenko  of  the  Associated 
Democrat  shows  Santa  Rosa  firefighter  Don  Lopez  holding  onto  a  Press  shows  Russian  President  Boris  Yeltsin  on  June  10, 1996, 

sapling  after  diving  into  a  creek  to  rescue  Marglyn  Paseka,  15,  dancing  at  a  rock  conceit  in  Rostov  after  the  polls  had  given  him  a 

from  flood  waters.  Published  Feb.  5, 1996,  it  was  awarded  the  lead  over  challenger  Gennady  Zyganov.  It  was  awarded  the 

Pulitzer  Prize  in  the  spot  news  photography  category.  Pulitzer  Prize  in  the  feature  photography  category. 
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ing  different  aspects 
of  dying.“It  was  sim¬ 
ple  storytelling,”  said 
Vitez.“It  got  out  of  the 
way  and  let  the  peo¬ 
ple  come  through.” 

Saul  joined  the 
Inquirer  in  1981, 
moving  from  the  Balti¬ 
more  Sun.  She  has 
been  a  Pulitzer  finalist 
twice. 

Ron  Cortes  was  a 
secondary-level  tea-  Michael  Vitez 
cher  for  10  years 

before  returning  to  the  University  of  Texas  for  post¬ 
graduate  work  in  communications.  He  has  been  at 
the  Inquirer  for  a  decade. 

Also  nominated  as  finalists  in  this  category  were 
John  Crewdson  of  the  Chicago  Tribune  for  a  series 
of  reports  that  illustrated  the  need  for  training  of 
personnel  and  installation  of  special  equipment  by 
U.S.  airlines  to  cope  with  medical  emergencies  in 
the  air,  and  Gregory  Kane  and  Gilbert  Lewthwaite  of 
the  Baltimore  Sun  for  their  portrait  of  the  complex 
practices  of  slavery  in  the  Sudan. 

BEAT  REPORTING 

Byron  Acohido  of  the  Seattle  Times  was  awarded 
the  Pulitzer  Prize  for  his  coverage  of  the  aerospace 
industry,  most  notably,  “an  exhaustive  investigation” 
of  rudder  control  problems  on  the  Boeing  737, 
which  contributed  to  new  EAA  requirements  for 
major  improvements. 

The  five-day  series  was  the  “most  effort  I’ve  ever 
put  into  something,”  said  Acohido,  who  has  been 
reporting  on  the  aerospace  industry  since  1988. 

A  20-year  newspaper  veteran,  Acohido  described 
winning  the  award  as  “a  great  honor.  It’s  very  excit¬ 
ing.” 

During  the  interview,  however,  it  seemed  he  was 
more  enthused  for  his  three  colleagues  who  were 
awarded  the  Pulitzer  for  investigative  reporting. 


April  Saul 


Ron  Cones 


“That  just  put  it  over  the  top,”  he  said.  “It’s  been 
wild.” 

Also  nominated  as  finalists  in  this  category  were 
Celia  W.  Dugger  of  the  New  York  Times  for  her 
reporting  of  the  plight  of  a  young,  African  woman 
who  was  jailed  by  U.S.  immigration  officials  after  she 
fled  her  homeland  and  its  tribal  rite  of  genital  muti¬ 
lation  to  seek  asylum  in  the  U.S.,  and  Craig  Flournoy 
of  the  Dallas  Morning  News  for  his  coverage  of 
low-income  housing  programs,  including  the  disclo¬ 
sure  that  Dallas  officials  had  misspent  or  failed  to  uti¬ 
lize  millions  of  federal  dollars  allocated  for  impover¬ 
ished  areas. 

NATIONAL  REPORTING 

The  staff  of  the  Wall  Street  Journal  snagged  the 
Pulitzer  for  its  comprehensive  coverage  on  the  vari¬ 
ous  aspects  of  AIDS. 

Seven  reporters  were  cited  in  the  prize  entry,  so 
“a  lot  of  people  felt  ownership”  of  the  award,  said 
Journal  managing  editor  Paul  Steiger. 

“It’s  something  that  brought  a  lot  of  joy  to  the 
Journal^  he  said. 

The  paper’s  coverage  of  AIDS  was  not  a  formal, 
(See  Pulitzers  on  page  38) 


BY  M.L.  STEIN 


Forget 

Focus  Groups 


Focus  GROUPS  AND  “he  said,  she  said” 
stories  are  part  of  what’s  wrong  with 
American  newspapers,  Pulitzer  Prize¬ 
winning  reporter  Donald  L.  Barlett  told 
Bay  area  journalists. 

“Bringing  a  group  of  citizens  into  a 
room  and  asking  them  what  they’d  like  to  see  in 
their  newspaper  ”  is  generally  ineffective  in  improv¬ 
ing  the  paper,  he  argued. 

“How  in  God’s  name  is  a  focus  group  going  to  tell 
an  editor  what  to  print  when  they  haven’t  the  slight¬ 
est  idea  what  the  reporter  knows  or  should  know, 
or  what  the  story  should  be 
or  shouldn’t  be?” 

Rather,  Barlett  said,  readers’ 
needs  are  better  served  by 
inserting  more  context  to  sto¬ 
ries,  which  should  be  written 
and  edited  by  reporters  and 
editors  with  a  high  degree  of 
curiosity. 

The  speaker  said  that  when 
he  and  James  B.  Steele,  his 
investigative  reporting  part¬ 
ner  on  the  Philadelphia 
Inquirer,  traveled  throughout 
the  country,  they  found  a  lot 
of  good  reporting. 

“The  quality  of  small  and 
medium-size  papers  has  prob¬ 
ably  never  been  higher  than  it 
is  today,”  he  said.  “What  is  obvi¬ 
ous  from  reading  the  good 
stories  is  that  it’s  clear . . .  that 
the  reporter  had  curiosity. 
And  you  can  read  stories  and 
it’s  obvious  that  neither  the 
reporter  nor  the  editor  .  .  . 
had  the  slightest  bit  of  curios¬ 
ity.” 

Barlett,  who  spoke  at  the 
Freedom  Forum’s  Pacific 
Coast  Center  in  San  Fran¬ 
cisco,  recently  moved  with 
Steele  to  Time  magazine, 
where  they  will  wotk  directly 
under  editor  in  chief  Norman 
Pearlstine. 


Pulitzer  Prize¬ 
winning  reporter 
says  writing 
stories  with  more 
context  is  a  better 
way  to  get  more 
readers 


“How  in  God's  name  is  a  focus 
group  going  to  tell  an  editor 
what  to  print  when  they  haven't 
the  slightest  idea  what  the 
reporter  knows  or  should 
know,  or  what  the  story  should 
he  or  shouldn't  be?“ 

—  Walter  Barlett,  a  Pulitzer 
Prize  winner  at  the 
Philadelphia  Inquirer  who 
now  works  at  Time  magazine 


DEBUNKING  A 
PERCEPTION 

Barlett  debunked  the  per¬ 
ception  —  held  by  many  edi¬ 


tors  —  that  people  don’t  read  newspapers  because 
they  don’t  have  time  or  that  the  many  government 
stories  are  too  long,  dull  and  boring. 

“To  that  we  would  say,  there  are  no  dull,  boring 
stories,  only  dull,  boring,  uninspired,  unimaginative 
editors  and  reporters,”  he  continued. 

Barlett,  whose  trademaric  with  Steele  is  the  long, 
investigative  piece,  recalled  that  when  one  of  their 
series  would  run  in  the  Inquirer,  daily  circulation 
went  up  over  10,(XX)  and  Sunday  circulation  over 
20,000. 

“We  don’t  believe  people  were  buying  those 
papers  simply  to  cut  them  out  and  not  read  them,” 
he  said.  “It  was  clear  from  the  mail  they  were  read¬ 
ing  them.” 

Terming  newspapers  “hidebound  institutions” 
resisting  change,  Barlett  urged  them  to  go  beyond 
standard  reporting  and  give  stories  more  meaning. 

“Now,  more  than  ever,  newspapers  have  got  to 
tell  readers  what  it  means  and  move  away  from  the 
‘he  said,  she  said,’  school  of  journalism,”  he  stated. 
“Every  reporter  and  every  editor  knows  one  of  the 
‘he  saids’  is  false,  but  it’s  perceived  as  fairness 
because  we’re  going  to  print  both  sides.  We’ll  print 
the  false  quote  as  well.” 

He  cited  the  example  of  the  ubiquitous  school 
district  story  about  salary  negotiations  that  is  often 
written  “in  a  vacuum,”  with  no  comparison  to 
salaries  in  neighboring  districts. 

Similarly,  he  said,  the  annual  April  income  tax  sto¬ 
ries  mention  the  “average  taxpayer”  without  defin¬ 
ing  him  or  her. 

“What  is  an  average  taxpayer?”  he  asked.“If  a  per¬ 
son  is  making  $40,000  a  year,  they  woric  16  days  to 
pay  their  Social  Security  taxes.  Michael  Eisner  [head 
of  Disney]  worics  one  hour" 

CONTEXT  IS  THE  ANSWER 

What’s  missing,  he  contended,  is  the  lack  of  con¬ 
text  in  stories. 

“This  is  the  big  change  that’s  happened  out 
there,”  he  obser\’ed.  “When  editors  argue  that  peo¬ 
ple  don’t  have  time  to  read,  that’s  why  they’re  not 
reading.” 

Proof  that  people  are  reading  can  be  found  in  the 
high  volume  of  book  and  magazine  sales,  according 
to  Barlett. 

“We  quote  experts  all  the  time  without  looking 
back  to  see  what  the  experts  said  last  year,  five 
years  ago,  ten  years  ago,  and  measure  what  they 
said  then  with  what  really  took  place,”  he  said. 

Providing  context,  however,  will  not  assure 
(See  Focus  on  page  43) 
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THE  NEW  CURMUDGEON  b v  to \t  \m n s h if 


IPI  May  Face 
A  New  Scene 


After  a  cultural  sojoum 
last  month  in  splendorous 
Granada,  Spain,  the  yearly 
gatherings  of  the  International  Press 
Institute  could  face  a  jolting  shake- 
up. 

Next  year,  the  IPl  globetrotters 
must  settle  for  the  bright  lights  of 
Moscow,  under  the  no-nonsense  lead¬ 
ership  of  chairman-elect  Eugene 
Roberts,  managing  editor  of  the  Neu^ 
York  Ti/nes.The  following  year  he 
takes  the  happy  troopers  to  Taiwan. 

Outgoing  chair,  Peter  Preston,  the 
Guardian's  editorial  director, 
describing  Roberts  as  the  “doyen  of 
American  journalism,”  praised 
Austrian  Johann  Fritz, 
the  IPl  executive  direc¬ 
tor,  for  his  “usual  stem 
and  ceremonial  style.” 

IPl,  Preston  said,  “is 
work  in  progress.” 

Could  this  be  an  under¬ 
statement? 

The  business  sessions 
again  were  character¬ 
ized  by  too  many  panelists  (six  to 
eight)  on  most  subjects,  often 
designed  to  avoid  diverse  viewpoints 
and  controversy.  For  example,  in  the 
session  devoted  to  the  heated  immi¬ 
gration  issue  in  Europe,  seven  pan¬ 
elists  all  pretty  much  agreed  that 
immigration  was  a  good  tiling  and 
that  the  press  had  exaggerated  the 
elements  of  racism  and  hostility'  in  its 
immigration  coverage. 

Ditto  on  a  seven-person  panel 
dealing  with  European  Community 
proposals  to  curb  concentration  of 
media  ownership.  Indeed,  there  was 
one  dissent.  Canada’s  former 
telecommunications  chairman 
pooh-poohed  mergers  as  “weekend 
marriages.They  often  break  up.” 

The  only  people  who  worry  about 
media  titans,  he  said,  “are  people  who 
organize  panels  for  such  esteemed 
organizations  as  IPI ... .  Why  Stalin 
today  could  not  re-install  the  Iron 


Winship,  former  editor  of  the 
Boston  Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C.  His  column 
appears  regularly. 


Curtain  if  he  wanted  to  ....  ” 

The  panelists  viewed  ownership 
restrictions  as  dangerous,  unworkable 
and  something  to  be  fought  vigorous¬ 
ly.  Concern  also  was  expressed  over 
how  new  technology  in  television 
would  exacerbate  the  gap  between 
the  haves  and  have-nots. 

Of  the  30  speakers  who 
addressed  the  conference,  only  one 
was  from  the  U.S.  It  was  Roberts,  in 
his  5-minute  acceptance  speech. 
Attendance  at  most  sessions  was 
thin.  Sightseeing  in  Granada  was  too 
enticing. 

The  highlights  of  this  years’  IPI 
conclave  —  a  magnificent  pageant, 

indeed  —  were  the  night¬ 
ly  Holy  Week  proces¬ 
sions,  which  clogged  the 
streets  of  Granada  with 
penitents,  young  and  old, 
in  ceremonial  dress,  such 
as  high-pointed  hats, 
hooped  shirts  and  masks. 
The  parading,  worshiping 
and  music  making  went 
on  into  the  early  hours. 

Spain,  the  home  team,  fielded  the 
largest  delegation  with  47  attendants. 
It  was  followed  by  the  United  States 
with  38  (down  a  bit  from  previous 
years),  Korea  and  Nigeria,  both  with 
24,  the  United  Kingdom  with  16, 
Norway,  15,  and  Russia  with  12.  In 
all,  53  countries  were  represented  at 
this  year’s  IPI  World  Congress. 

But  next  year  and  the  year  after 
are  bound  to  be  different  —  in 
Moscow  and  on  the  tiny  island  off 
the  coast  of  China  —  and  on  the 
podium,  too.  Meaty,  well-designed 
business  sessions  always  pack  the 
hall  at  conferences. 

Look  for  the  American  Committee 
of  IPI  to  come  alive  under  the  chair¬ 
manship  of  John  P  McMeel  of 
Universal  Press  Syndicate,  the  beloved 
maestro  of  the  U.S.  news  feature  busi¬ 
ness,  with  an  assist  from  the  Boston 
Globe  editorial  page  chief,  H.M.S. 
Greenway,  who  knows  in  person  the 
World  Wide  Web,  and  then  some. 

As  chairman-elect,  Roberts 
growled  at  the  closing  session:  “We 
must  do  our  utmost  to  find  ways  to 
(See  Curmudgeon  on  page  43) 


BY  ROBERT  U.  BROWN 

Concern  Over 
NWIO  Revival 

Members  of  the  international 
Press  Institute,  gathered  ftir  their 
46th  general  assembly  in  Granada,  Spain, 
last  month,  expressed  grave  concern 
about  calls  by  ministers  of  information  of 
non-aligned  countries  to  resurrect  the 
concept  of  a  “new  world  information  and 
communication  order"  at  the  United 
Nations,  UNESCO  and  elsewhere. 

IPl  also  said  it  is  “concerned  over  new 
attempts  at  the  United  Nations  to  estab¬ 
lish  the  ideas  behind  this  new  world 
order  without  using  that  label.” 

The  press  of  the  Western  world  fought 
for  many  years  against  efforts  of  Third 
World  governments  to  establish  a  New 
World  Information  Order,  under  the  aegis 
of  UNESCO,  which  in  effect  would  estab¬ 
lish  controls  on  the  press  worldwide. 
The  IPI  resolution  on  this  matter  said: 
“IPI  is  fully  aware  of  the  disparities 
that  exist  in  communication  technolo¬ 
gies  between  developed  and ‘developing’ 
natiotts  and  wholeheartedly  agrees  that 
these  imbalances  should  be  addressed. 
However,  we  believe  that  attempts  to 
achieve  an  all-encompassing  ‘order’  are 
neither  possible  nor  desirable. 

“The  danger  of  any  attempt  to  control 
and  regulate  the  media  —  no  matter 
how  well-intentioned  —  is  that  it  can 
result  in  such  unacceptable  practices  as 
censorship,  the  legitimizing  of  restric¬ 
tions  to  the  free  flow  of  information,  the 
(See  NWIO  on  page  43) 


Eugene  Roberts,  managing  editor  of  the 
New  York  Times,  was  elected  chairman  of 
the  International  Press  Institute  at  its 
recent  meeting  in  Granada,  Spain.  On  the 
trip,  his  wife  Susan  fell  on  slippery 
pavement  and  broke  her  wrist  requiring 
surgery  at  a  Granada  hospital. 
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BY  SI  LIBERMAN 


‘Harlotry 

Project’ 


PUBLISHING 
names  of  Johns 
arrested  for  solic¬ 
iting  prostitutes  is 
no  big  deal  any¬ 
more.  But  also 
running  their  mug  shots,  mari¬ 
tal  status,  occupations, 
addresses  and  other  personal 
information  about  them  is. 

That’s  the  tack  Florida’s 
Lake  Worth  Herald  and  its  sis¬ 
ter  weeklies,  the  Coastal 
Observer  and  Greenacres 
Observer,  have  taken  to  help  stamp  out  prostitution. 

What  they  call  “The  Harlotry  Project”  was  initi¬ 
ated  in  1995  in  cooperation  with  the  Lake  Worth 
Police  Department,  according  to  Jay  Kravetz,  the 
gutsy,  40-year-old  editor  of  the  three  tabloids. 

The  weeklies  have  a  combined  circulation  of 
39,000  and  are  sold  and  distributed  in  nine  Palm 
Beach  County  municipalities. 

Long  before  tlie  campaign  got  its  name,  though, 
Kravetz  says,  he  routinely  published  pictures  and  bio¬ 
graphical  data  about  arrested  Johns  and  prostitutes. 

“The  first  time  we  devoted  three  full  pages  to 
about  40  who  were 
caught.  That  was  maybe 
four  or  five  years  ago.  Since 
then,  I  figure  we’ve  printed 
500  mug  shots  and  bios  of 
Johns  and  prostitutes.” 

Kravetz  says  he  or  his 
wife,  Cheryl  Kravetz,  48,  a 
member  of  his  reporting 
staff,  often  tag  along  with 
police  to  witness  and 
record  sting  operations. 

“We  have  a  police  scan¬ 
ner  in  our  car  and  a  moni¬ 
tor  and  tape  the  incriminat¬ 
ing  solicitations,”  he  adds. 

“Sometimes  I  also  take  pic¬ 
tures  of  the  defendants.” 

The  negotiating  for  sex 
fevors  is  usually  caught  on 
videotape  by  law  enforcers 
in  a  nearby  van  while  tlie 
verbal  exchanges  are  re¬ 
corded  by  the  police  decoy, 
wearing  a  concealed  micro¬ 
phone. 

“We've  caught  and  pub¬ 


lished  names  and  pictures  of  all 
kinds  of  people,”  Kravitz  says,“a 
doctor,  stock  broker,  actor  in  a 
Boca  Raton  regional  theater,  an 
on-duty  UPS  driver  and  even 
one  of  our  own  delivery  truck 
drivers.  Our  guy  isn’t  with  us 
anymore.  He  got  fired.” 

Pleas  from  mothers,  wives 
and  defendants,  claiming 
innocence  in  hopes  of  block¬ 
ing  publicity  get  nowhere 
with  him,  Kravetz  maintains. 

“I  tell  them  they’re  wel¬ 
come  to  come  down  and  listen  to  the  tapes  if  they 
have  any  doubts  about  guilt  and  our  right  to  report 
what’s  part  of  the  public  record. 

“We  had  one  guy  who  was  enroute  to  the  hospi¬ 
tal  to  visit  his  wife  who  had  Just  given  birth  when 
he  was  caught.  Another  was  supposed  to  be  mar¬ 
ried  in  a  week  when  he  was  arrested.” 

The  Herald  runs  no  follow  on  the  outcome  of  the 
cases. 

“A  question  of  fairness?  Why  should  we?”  Kravetz 
snapped  back.  “They’re  obviously  all  guilty.  We  have 
it  on  tape.” 

From  a  Palm  Beach 
financial  planner  with  a 
major  Palm  Beach  County 
brokerage  house  who 
experienced  the  Herald 
exposure:  “It’s  been  devas¬ 
tating.  Someone  brought  in 
the  picture  and  showed  it 
around  the  office.  It’s 
affected  me  financially  and 
put  a  kink  in  my  career.  I 
may  lose  my  Job.” 

Lt.  Mel  Mosier,  the  39- 
year-old  police  veteran 
who  orchestrates  the  crack¬ 
down  on  Lake  Worth’s  110- 
member  police  squad,  cred¬ 
its  Herald  reports  for  a 
noticeable  reduction  in 
street  solicitations. 

“I  don’t  think  there  are 
more  than  five  or  six  pros¬ 
titutes  doing  business 
around  here  anymore,”  he 
says.  “It  seems  some  Just 
don’t  care  if  they  get 
caught  again.” 


Lake  Worth  (Fla.l  Herald 
and  its  weeklies  are  into 
their  third  year  of 
publishing  photos  and 
bios  of  Johns  arrested 
for  soliciting  prostitutes 


Pleas  from  mothers,  wives  and  defendants,  claim¬ 
ing  innocence  in  hopes  of  blocking  publicity  get 
nowhere  with  Lake  Worth  (Fla.)  Herald  editor  Jay 
Kravetz,  who  continues  to  publish  a  full  page  — 
sometimes  two  —  of  men  arrested  for  procuring 
prostitutes. 
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Officer  Mike  Shields,  who  processes  the  arrest 
records  and  keeps  tabs  on  the  defendants  and  the 
department’s  10-member  anti-vice  teams,  echoes 
Mosier’s  sentiments. 

“The  Herald’s  been  great,”  he  says. 

“What  we  do  is  offer  defendants  a  hariotry  plea 
deal.  Nearly  all  take  it,”  he  explained. 

After  signing  up  for  it,  they  are  released  on  a  bail 
of  $250.The  deal  commits  them  to  getting  tested  for 
AIDS  and  other  sexually  transmitted  diseases  and 
drug  use,  watching  a  movie  about  AIDS  and  under¬ 
going  treatment  for  substance  abuse  or  the  disease, 
if  tests  prove  positive. 

“If  they  meet  all  requirements  and  are  clean  for 
60  days,  they  get  the  equivalent  of  a  suspended  jail 
sentence.  However,  the  arrest  remains  on  their 
police  record.  After  arraignment  and  payment  of 
about  $105  in  court  costs,  they’re  free.” 

Jeffrey  Colbath,  a  presiding  county  juc^  at  recent 
john  and  prostitute  arraignments,  doesn’t  think  he’s 
had  to  send  more  than  five  or  six  to  prison.  “It’s  usu¬ 
ally  a  60-day  sentence,”  he  reports.“Most  take  the  plea.” 

How  does  he  rate  the  efficiency  of  the  Hariotry 
Project? 

Liberman  is  a  retired  editor  of  the  Asbury  Park 
Sunday  Press. 


“At  this  point,”  the  judge  replied,  “I  really  can’t  tell 
if  it  works.  The  police  would  know  better.” 


Papers  Combined 

CONTRA  COSTA  NEWSPAPERS  in  the  San  Fran¬ 
cisco  East  Bay  region  has  replaced  individual 
Sunday  newspapers  in  the  group  with  a  newly  for¬ 
matted  paper  zoned  for  each  community. 

Launched  March  23,  the  revamped  newspaper, 
the  Sundc^  Times,  is  localized  for  news,  features, 
sports  and  advertising  for  the  CCN’s  flagship  news- 
pajrer,  the  Contra  Costa  Times  and  the  West  County 
r/mes,  Antioch  Ledger  Dispatch,  San  Ramon  Valley 
Times  and  the  Pleasanton  Valley  Times. 

A  joint  announcement  by  CCN  publisher  George 
Riggs  and  editor  John  Armstrong  said  the  new  Sun¬ 
day  paper  is  the  result  of  nine  months  of  planning 
and  research  “to  provide  our  readers  with  a  better 
newspaper.”  The  Surulay  Times  will  also  carry 
expanded  national  and  world  news  in  the  A  section 
along  with  news  of  California  and  the  West 

Contra  Costa  Newspapers,  formerly  owned  by 
Lesher  Communications,  is  now  owned  by  Knight- 
Ridder. 


I 


Excuse  me,  Mrs.  Coville,  THE  POPE  would  like  an  audience  with  you. 


When  Pope  John  Paul  II  granted  his  first  major  interview  exclusively  to  a  U.S. 
publication,  he  knew  just  where  to  turn.  Important  people.  With  important  things 
to  say.  You’ll  find  them  every  Sunday  in  Parade.  83  million  readers  already  do. 

America’s  Sunday  Best. 
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NEWSPEOPLE  IN  THE  NEWS 


COMPILED  BY  IAN  E.  ANDERSON 


Newspaper 
National  Networic, 
New  York. 


JEFF  BECICLEY, 

32,  circulation 
director/adminis- 
tiation  at  the 
Dallas  Morning 
has  been 

promoted  to  circu¬ 
lation  director/ 
operations. 


PHYLLE§ 
WOLPERM,2i 

fieelance  writer 
and  public  rela¬ 
tions  consultant  in 
Arlington, Texas, 

iEXtJE  MAGALtOS,  telecommunications  j  has  been  appointed  Dallas  district  manag- 
marketing  manager  at  the  Miami  Herald,  j  er  for  Business  Wire,  the  international 
has  been  appointed  category  sales  direc-  j  media  relations  wire  service, 
tor  in  the  advertiser  marketing  division  at  j 

the  Orange  County  Register  in  Santa  Ana.  I  AMY  NEAL  FRANCO,  new  business 

development  project  manager  at  the  Los 
Angeles  Times,  has  been  named  purchas¬ 
ing  manager  at  the  Arizona  Republic  in 
Phoenix. 

JAN  McKinney,  retail  advertising 
manager  at  the  Sun  CityNnz..,  Daily 
RICK  MARKS,  director  of  advertising  i  Neu’sSun,  was  appointed  advertising 
and  promotion  for  the  New  York  Racing  I  branch  manager/Deer  Valley  center  in 
Association,  has  been  named  marketing  j  Phoenix, 
and  advertising  manager  at  the  I 

- I^IWOAMS.CEOofReedTravel 

Group,  a  travel  publishing  and  informa- 

— \  1  group  of  Reed  Elsevier  pic.,  has  been 

r  \  SSr”*  U  named  a  managing  director  of  Veronis, 

I  \  \  Suhler  &  Associates  Inc.,  a  New  York 

13  .  ::lL— _ media  and  communications  industry 

"i: - - t  1  investment  bank. 


KliVESM  GAUMAN 


PATRICK  J.  BIRMINGHAM,  vice 
president  of  advertising  at  Gannett 
Rochester  Newspapers  in  Rochester, 
N.Y,  has  been  appointed  advertising 
director  at  the  Ventura  County  Star, 
Ventura,  Calif. 


KURT  JOHNSON,  33,  executive  editor 
at  the  Huron  (S.D.)  Plainsman,  has  been 
appointed  executive  editor  at  the 
Fremont  (Neb.)  Tribune. 


SHEILA  FRIEDECK  42,  features  editor 
at  the  Beaumont  (Texas)  Enterprise,  has 
been  named  associate  managing  editor. 


I211VESS4  GALLMAN,  43,  a  reporter 
tvith  the  Kni^t^Iidder  Washingttwi  bureau, 
has  been  named  editorial  page  editor  at 
the  Lexington  (Ky.)  Herald-Leader. 


LARRY  LUCAS,  36,  general  manager  at 
the  Pawhmska  (Okla.)  Journal-Cental, 
has  been  appointed  publisher  of  the 
SueetuMter  (Texas)  Reporter.  He  suc¬ 
ceeds  MIKE  BAVIS,  who  becomes  pub¬ 
lisher  of  the  Weatherford  (Texas) 
Democrat. 

All  three  newspapers  are  owned  by 
the  Donrey  Media  Group,  Fort  Smith,  Ark. 


(ftunity 


four  KeH 
siud***^ 
drugcha 


ipientsoP^’ 


Giving 


Thomson  Newspapers 

has  agreed  to  sell 

Monroe  (NC)  Enquirer-Journal 

(13,300  daily  and  15,200  Sunday  circulation) 

Griffin  (GA)  Daily  News 

(11,500  daily  and  11,200  Sunday  circulation) 
to 

Paxton  Media  Group 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  ScUita  Fe,  NM  87501 

(505)  820-2700 


JOHN  GOOSSEN,  publisher  of  the 
Grand  Island  (Neb.)  Indeperuient,  has 
been  named  publisher  of  the  Topeka 
Capital-Journal. 

Both  newspapers  are  owned  by  Morris 
Communications  Corp.,  Augusta,  Ga. 


RICHARD  J.  HARRINGTON,  50,  exec¬ 
utive  vice  president  of  Thomson  Corp., 
Toronto,  has  been  appointed  to  the 
vacant  post  of  chief  operating  officer. 

Harrington  also  will  succeed  W. 
MICHAEL  BROWN  as  president  and 
CEO  on  Jan.  1, 1998.  At  ^t  time.  Brown 
will  succeed  JOHN  TORY,  66,  as  deputy 
chairman.  Tory  will  retire  as  deputy  chair¬ 
man,  but  remain  a  director. 
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BY  GEORGE  GARNEAU 


Biggest 

Deal 


KNIGHT-RIDDER  INC.  has  seen  the 

future,  and  it’s  aU  about  newspapers. 

In  the  biggest  all-newspaper  deal 
on  record,  the  nation’s  second- 
largest  newspaper  company  has 
agreed  to  spend  $1.65  billion  to 
buy  the  Kansas  City  (Mo.)  Star,  Fort  Worth  Star- 
Telegram  and  two  smaller  papers  from  Walt  Disney 
Co.,  which  acquired  them  in  the  1995  takeover  of 
Capital  Cities/ABC  Inc. 

The  tax-free  transaction,  expected  to  close 
within  60  days,  calls  for  Knight-Ridder  to  issue  Dis¬ 
ney  $660  million  in  convert¬ 
ible  preferred  stock  and  to 
assume  $990  million  in  debt. 

At  the  same  time,  Knight- 
Ridder  announced  plans  to 
sell  its  electronic  information 
service,  Knight-Ridder  Infor¬ 
mation  (KRI),  which  analysts 
valued  at  $5(X)  million,  clos¬ 
ing  the  books  on  the  com¬ 
pany’s  1980s<ra  diversifica¬ 
tion  strategy.  Proceeds  would 
pay  down  debt.The  company 
already  has  sold  holdings  in 
broadcast  TV,  cable  TV,  its  business  news  wire  and 
shipping  newspaper  —  leaving  Knight-Ridder  look¬ 
ing  like  its  former  self  in  terms  of  media  mix:  news¬ 
papers,  just  more  of  them. 

Knight-Ridder  chairman  and  CEO  Tony  Ridder 
said  he  would  keep  KRI  if  not  for  the  acquisition. 
The  company  was  reinvesting  in  the  unit  —  with 
1,000  employees  and  nearly  $300  million  revenues 
—  in  an  effort  to  restore  its  declining  market  share. 

At  a  time  when  newspa¬ 
pers  conjure  the  image  of  a 
smokestack  business  in  the 
information  age,  the  invest¬ 
ment  was  seen  as  a  vote  of 
confidence  in  the  future  of 
newspapers,  especially  after 
Knight-Ridder’s  $360  million 
purchase  of  the  Lesher 
papers  in  California  in  1995. 

The  deal  —  the  biggest  all¬ 
newspaper  transaction  ever 
—  is  half-again  bigger  than 
the  New  York  Tunes  Cfo.’s  $1 
billion  purchase  of  the 
Boston  Globe  in  1993- 
The  sale  includes  the  Star 
(circulation  291,000  daily. 


424,(XK)  Sunday),  Star- 
Telegram  (242,(XX)  daily, 

342,(XX)  Sunday)  Illinois’ 

Belleville  News-Democrat 
(51,000  daily,  62,000  Sunday) 
and  Wilkes  Barre,  R*.,  Times 
Leader  (48,000  daily,  70,000 
Sunday). 

The  papers  brought  in 
$5(X)  million  in  revenues  and 
$125  million  in  pretax  profit 
last  year,  Knight-Ridder  said, 
for  a  healthy  operating  profit 
margin  of  25%. 

Knight-Ridder  reported 
overall  1996  revenues  of 
$2.77  billion  and  operating 
profit  of  $335  million,  a 
12.1%  margin.  A  spokesman 
said  Knight-Ridder  newspa¬ 
pers  averaged  16%  margins. 

The  transaction  gives 
Knight-Ridder  35  dailies  in  27 
markets,  and  increases  combined  circulation  by 
630,0(X)  daily,  898,0(X)  Sunday,  to  a  total  of  4.3  mil¬ 
lion  daily,  6. 1  million  Sunday  —  not  far  behind  Gan¬ 
nett  Co.’s  92  dailies. 

It  also  adds  about  4,(XX)  employees  to  a  payroll 
of  20,000. 

While  the  acquisition  leaves  Knight-Ridder  more 
vulnerable  to  the  economic  downturns  that  period¬ 
ically  affect  newspapers,  it  strengthens  its  position 
in  major  markets  and  adds  geographic  diversity,  a 
cushion  against  regional  economic  cycles. 

(See  Knight-Ridder  on  page  40) 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

More  than  two  decades  recruiting  superior  corporate  executives, 
publishers,  editors,  managers  in  all  departments. 

Call  847-991-6900. 


Knight-Hidder 
bags  two  metro 
gems  in 
record-setting, 
four-newspaper, 
$1.65  billion  deal 


niiis  is  the  best  part  of  my  job, 
seeing  the  smiling  faces,  happy 
people  clapping.  You  could  feel 
the  friendliness  and  excite¬ 
ment.  We  came  back  feeling  on 
cloud  nine." 

—  Knight-Ridder  chairman  and 
CEO  Tony  Ridder 
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ADVERTISING/PROMOTION 


BY  MALCOLM  WARD 

New  Frontiers 
In  Ad  Sales 


Dal  abuse' 
niarkethiff,  online 
services  change 
traditional 
neivs/mffer  ad 
sales 


ONLY  BY  BETTER  understanding 

local  maricets  and  by  fielding  knowl¬ 
edgeable  salespeople  and  new  tech¬ 
nology  can  newspapers  become 
essential  partners  to  advertisers, 
newspaper  ad  executives  say. 

Selling  advertising  has  reached  new  levels  of 
sophistication  that  require  salespeople  to  know 
how  to  integrate  and  cross-sell  media  —  in  adver¬ 
tisers’  best  interests  and  in  ways  they  understand. 

In  many  ways,  the  ability  to  present  the  selling 
proposition  is  as  important  as  the  proposition 

_  itself. 

Shaun  Higgins,  ad  direc¬ 
tor  at  the  Spokesman- 
Review,  Spokane,  Wash., 
believes  the  next  five 
years  are  critical  to  news¬ 
papers  retaking  the  com¬ 
petitive  advantage,  in  light 
of  the  changing  dynamics 
of  selling  advertising  in  a 
medium  in  transition. 
Higgins  is  convinced  newspapers  can  exploit 
the  tools  and  processes  known  as  database  market¬ 
ing  (DBM)  better  tlian  any  other  medium.Together 
with  technological  innovations  in  newspaper  pro¬ 
duction,  DBM  could  make  possible  delivery  of  spe¬ 
cific  advertising  to  predetermined  households, 
assuming  competitive  pricing,  and  could  become  a 
strategic  umbrella  over  advertising  and  delivery 
functions.  And  delivering  address-specific  prospects 
promises  to  go  a  long  way  in  offsetting  newspa¬ 
per’s  high  cost  per  thousand. 

“Using  DBM,  newspapers  can  protect  circulation 
by  entering  into  a  dialogue  with  readers,  personal¬ 
ized  to  their  special  interests,”  said  Lisa  Capps,  DBM 
manager  at  the  Fayetteville  Observer-Times  in 
North  Carolina. 

For  example,  using  databases,  newspapers  could 
send  birthday  cards  to  consumers  as  a  way  to 
attract  new  home  delivery  readers. 

The  opportunity  to  increase  local  ad  revenue  is 
immense,  but  skills  and  training  required  for  sales¬ 
people  are  higher.  Continuing  sales  training  is 
essential,  Capps  said,  because  until  salespeople  are 
comfortable  with  cross-platform  selling,  she  has  to 
help  out  on  sales  calls,  as  does  her  counterpart  at 
Fayetteville  On-line. 

Ward  is  a  freelance  writer  and  marketing 
consultant  in  Hercules,  Calif. 


In  many  ways, 
the  ability  to 
present  the  selling 
proposition  is  as 
important  as  the 
proposition  itself 


The  online  information  services  give  the  news¬ 
paper  a  chance  to  sell  more  deeply  into  its  market 
by  offering  banner  advertising,  a  product  directory 
and  a  “yellow  pages”  directory. 

John  Kelly,  ad  director  at  the  Clarion-Ledger  in 
Jackson,  Miss.,  said  targeted  delivery  systems  hold 
sizable,  untapped  potential.The  industry  has  been 
forced  to  compete  with  direct  mail,  but  more 
sophisticated  techniques  could  help  newspapers  in 
the  future. 

Convincing  regional  retailers  to  tailor  advertising 
to  individual  markets  involves  the  cooperation  of 
other  newspapers,  a  sign 
Sacramento  Bee  ad  director 
Gene  Grant  interprets  to 
mean  that  newspapers  “are 
linked  together  more  than 
they  think.”  Such  links 
include  informal  groups 
where  participants  meet  to 
share  sales  and  marketing 
experiences. 

One  example  of  successful  cooperation  was 
described  by  Dave  Storey,  Cedar  Rapids  Gazette 
ad  director.  The  Iowa  daily  combined  with  papers 
in  Waterloo  and  Dubuque  to  sell  the  attributes 
of  their  DBM  in  a  deal  worth  $500,000  in 
revenue. 

Developing  an  industrywide  tracking  network 
could  help  efforts  to  market  ads  in  cyberspace.  Ad 
agencies  specializing  in  online  advertising  are 
painfully  aware  of  weak  audience  measurement 
and  response  mechanisms  and  see  the  need  for  a 
supplier  of  data  and  sales  support  services. 

As  new  technologies  emerge,  the  main  thrust 
remains  in  improving  sales  proficiency  and  bring¬ 
ing  in  new  accounts,  because  that’s  where  the  dol¬ 
lars  are. 

Still,  in  Gene  Grant’s  view,  “The  industry  is  still 
not  selling  the  advantages  of  newspapers  well,”  and 
too  often  get  trapped  in  discussing  cost  per  thou¬ 
sand.  It’s  more  useful  to  say  that  80%  of  job  seekers 
read  classified  ads  than  to  say  30%  of  readers  seek 
the  classifieds. 

Kelly  agrees  newspapers  still  have  a  while  to  go. 
“The  move  from  order  taking  to  sales  is  not  there 
yet,”  he  said,  adding  that  newspapers  allow  the 
details  of  the  process  to  impede  sales  reps  from 
getting  into  the  street  to  sell  more. 

Don  Parks,  retail  ad  manager  at  the  San  Francisco 
Newspaper  Agency,  says  commission-only  compen- 
(See  Ad  Sales  on  page  43) 
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Hollinger 
profit  surges 
in  *96 

Hollinger  INC., the  Toronto- 
based  holding  company  with 
U.S.,  Canadian,  U.K.,  and  Israeli  news¬ 
papers,  reported  1996  net  earnings 
soared  177%  to  (Canadian)  $46.3  mil¬ 
lion,  compared  with  1995,  and  per- 
share  earnings  rocketed  to  58<, 
from  i<. 

Revenues  for  the  year  increased  to 
(Canadian)  $1.89  billion,  from  $1.52 
billion  the  year  before. 

The  company,  headed  by  Conrad 
Black,  called  its  results  for  1996  “quite 
satisfactory.” 

The  year  continued  a  period  of  dra¬ 
matic  changes,  including  acquisitions, 
asset  sales,  debt  issuances  and  other 
securities  transactions. 

Holdings  include  Hollinger 
International,  UniMedia,  Sterling 
Newspapers,  a  controlling  interest  in 
Southam  and  such  titles  as  the  Chicago 
Sun-Times  and  the  Telegraph  in 
London. 

As  business  operations  improved 
“nicely,”  earnings  before  interest,  taxes, 
depreciation  and  amortization  rose 
43%  for  the  year,  the  company  said. 

Increased  profit  at  every  Canadian 
paper  raised  that  segment’s  operating 
profit  to  (Canadian)  $46. 1  million,  from 
$3.7  million  a  year  earlier. 

Operating  profits  from  U.S.  and  U.K. 
papers  also  grew  last  year,  compared 
with  1995. 

Among  the  deals  last  year,  Hollinger 
in  December  acquired  control  of 
Southam,  which  itself  acquired  two 
newspaper  groups  from  Thomson. 
Hollinger  bought  out  Telegraph  minori¬ 
ty  shareholders,  sold  Telegraph's  share 
of  Australia’s  Fairfax  Newspapers  for 
(Canadian)  $82.7  million  after  taxes, 
and  acquired  Saskatchewan’s  Armadale 
group  early  last  year.  Unusual  items  last 
year  also  included  a  gain  of  $18.6  mil¬ 
lion  on  a  swap  of  U.S.  community 
papers,  a  $44  million  charge  for  mar¬ 
keting  discounted  Telegraph  subscrip¬ 
tions  and  a  $30.9  million  write-off  of 
financing  fees. 

Together,  the  sales  of  Fairfax  stock  in 
December  and  January  were  valued  at 
about  (Canadian)  $480  million. 


In  a  new  concept  for  England,  the 
Telegraph  last  year  began  selling  sub¬ 
scriptions  direct  to  readers,  instead  of 
through  independent  news  agents.The 
direct  mail  offers  of  highly  discounted 
subscriptions  attracted  100,(X)0  new 
daily,  and  200,0(X)  Sunday,  subscri|> 
tions,  the  company  said.  It  plans  to 
reduce  the  discounts  over  the  next 
year,  but  took  a  charge  against  the 
costs  because  of  “the  untested  natiue 
of  the  program.” 

In  a  separate  announcement, 
Hollinger  International,  the  Chicago- 
based  subsidiary  that  as  a  major  operat¬ 
ing  company  owns  142  dailies  and  will 
eventually  include  other  Hollinger  Inc. 
subsidiaries,  said  it  had  closed  on  the 
previously  announced  public  offering 
of  (U.S.)  $260  million  worth  of  senior 
notes  due  in  2005  and  $290  million  in 
senior  subordinated  notes  due  in  2007. 

Net  proceeds  of  about  $523.3  mil¬ 
lion  were  slated  to  pay  some  $354.9 
million  in  bank  debts  of  subsidiaries, 
and  to  redeem  preference  shares  of 
English  subsidiaries. 

—  George  Garneau 

Grants  link 

newsroom, 

classroom 

The  JOHN  S.  and  James  L.  Knight 
Foundation  is  ftmding  one  pro¬ 
gram  to  dispatch  college  journalism 
educators  to  U.S.  newsrooms,  and 
another  designed  to  cross  pollinate 
journalism  classrooms  with  working 
reporters  and  editors. 

The  foundation  is  giving  the 
American  Society  of  Newspaper 
Editors  $825,000  to  channel  professors 
back  into  the  journalism  workplace  for 
six-week  summer  tours  of  duty. 

By  September,  some  72  teachers  are 
expected  to  have  participated. 

Meanwhile,  the  Association  of 
Schools  of  Journalism  and  Mass 
Communication  is  getting  $3(X),0(X)  to 
start  a  newspaper-in-residence  pro¬ 
gram  linking  editors  and  reporters  at 
leading  dailies  with  students  and  facul¬ 
ty  at  major  journalism  schools. 

The  grants  are  part  of  $3.6  million 
in  grants  approved  by  the  Miami-based 
Knight  Foundation.  Another  gift  would 
create  a  Knight  Total  Editor  Program  at 
Ohio  University. 


“The  world 
is  too  serious 
not  to  laugh  at  it” 


Jeff  Danziger  likens  an  effective 
editorial  canoon  to  an  ice  cube  down  the 
back  of  your  shirt — it’s  meant  as  a  joke, 
but  it’s  too  wet  and  cold  to  be  ignored. 

Actually,  “illustration”  is  a  more  apt 
description  of  Danziger’s  vivid  work. 

Each  drawing  is  as  rich  in  detail  as  it  is 
in  meaning  —  a  stroke  of  genius  merged 
with  strokes  of  his  pen. 

That’s  why  Danziger  has  been  a 
fixture  for  more  than  a  decade  at  such 
prestigious  newspapers  as  The  Washington 
Post,  The  Boston  Globe,  Los  Angeles 
Times,  San  Francisco  Chronicle  and  The 
Philadelphia  Inquirer,  and  has  also  been 
featured  in  Newsweek,  Forbes,  The  New 
York  Times,  International  Herald  Tribune, 
The  Wall  Street  Journal  and  others. 


Sow  available  exclusively  from  the 
Los  Angeles  Times  Syndicate. 


Call  our  sales  department  today 
toll-free  at  800-888-4637,  ext.  75485 
or  direct  at  213-237-5485. 
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k  More  Intellimt  Machine 


GMA's  second  generation  packaging  and  distribution  systerns  represent  major 
advarrces  in  product  processing.  They're  not  only  yielding  greatly  increased  net 
throughput,  but  are  also  integrafing  newspaper  publishing  functions  to  enhance 
bdttom-line  perform#nce.  - 


r>,SW*5S^-  •*  ’;f  “ 


The  GMA  SLS2000^“  inserting  system  sets  new  standards  with  features  largel.y  based  on  customer  input.  Capabilities 
include  double  production  (up  to  40.00Q  copies  per  hour),  quicker  set-up  and  ohange-over  times,  precise  small  product 
feeding,  and  delivery  numbers  that  optimize  the  production  window. 


GMA  Production  System  PC-based  software  defines  inserter,  intelligence.  Our  Plans^“  mailroom  management  tool,.  .  • 

integrated  with  Circulation's  database.  Advertising's  ordqys.  and  Production  s  capacity,  organizes  daily  and  Sunday  runs. 

F' 

Networked  with  Lines’^”  packaging  line  control  on  SLS2000  inserters,  you  can  target  your  FSI  s  more  precisely  to  your 
customer  s  customer  by  tailoring  insert  packages  lo  readers  interests. 


2980  Avenue  B,  Bethlehem,  PA  18017  -  Tel:  610-694-9494  Fax:610-694-0776 


BY  KEN  LIEBESKIND 


Twilight 
Of  Letterpress 


CONVENTIONAL  WISDOM 
pegs  the  number  of  news¬ 
papers  still  printing  on  let¬ 
terpress  at  75,  but  the 
actual  number,  the  largest 
U.S.  press  manufacturer  calculates,  is  64 
—  suggesting  letterpress  is  dwindling 
faster  than  people  realize,  as  papers 
invest  in  offset  or  flexo  presses  to  print 
bigger  newspapers  with  higher  quality 
reproduction. 

That  means  that  three  decades  after 
the  advent  of  offset  printing,  about  4% 
of  U.S.  dailies  are  still  printing  on  letter- 
press  equipment,  some  nearly  half  a 
century  old. 

According  to  Barb  Gora,  marketing 
director  of  Goss  Graphic  Systems,  the 
Westmont,  Ill.-based  manufacturer,  78% 
of  U.S.  papers  run  offset  presses,  leaving 
the  rest  on  flexo,  letterpress  or  Dilitho. 

Gora  attributes  letterpress’  staying 
power  to  a  number  of  factors. 

First,  many  users  are  small-market 
papers  with  no  competing  dailies,  and 
thus  no  fear  of  losing  business  to  better¬ 
looking  competitors.  Second,  many  are 
owned  by  groups  “that  tend  to  make 
large  capital  investments  for  papers  in 
the  most  competitive  advertising  mar¬ 
kets,”  leaving  small  papers  at  the  end  of 
the  waiting  line  for  big  capital  purchas¬ 
es.  Finally,  Gora  says,  is  demographics:  In 
markets  where  populations  are  static  or 
declining,  and  newspaper  circulation 
sluggish,  companies  find  it  hard  to  justi¬ 
fy  big-ticket  press  investments  —  espe¬ 
cially  if  there’s  no  demand  for  added 
press  capacity  to  print  bigger  papers 
with  added  sections. 

Nevertheless,  some  letterpress  users 
interviewed  for  this  article  already  have 
begun  the  process  of  converting  to  off¬ 
set.  Others  have  no  inunediate  plans  to 
change,  often  because  they  have  con¬ 
verted  letterpress  equipment  to  Dilitho 
or  have  devised  ways  to  cope  with  the 
substandard  print  quality  and  inade¬ 
quate  press  capacity  typical  of  letter- 


Liebeskind  is  a  freelance  writer  living 
in  Brooklyn,  N.Y. 


How  presses  made 
iti  the  ’50s  keep  right 
on  producing  in  the 
'90s,  and  prospects 
for  thereaper 


press  installations. 

The  Buffalo  (N.Y.)  News,  for  instance, 
deals  with  capacity  limitations  by  print¬ 
ing  some  color  advertising  in  advance. 
The  40-year-old  Wood  Metropolitan 
equipment  has  only  one  color  lead  and 
can  print  only  eight  pages  of  color  per 
edition,  with  color  reserved  for  the  front 
and  back  covers.  But  by  printing  Sunday 
sections  in  advance,  including  TV  Topics, 
Travel  and  Viewpoints,  the  paper  can  get 
more  color  pages  than  it  can  in  a  single 
press  run. 

“We  double  the  color  that  way,”  says 
Bob  Casell,  senior  vice  president  of 
operations. 

The  tabloid  New  York  Post,  which 
uses  Goss  Headliner  Mark  II  equipment 
—  four  eight-unit  presses  —  only  prints 


spot  color  because  of  capacity  limita¬ 
tions.  Its  audited  circulation  of  414,000 
daily  does  not  include  a  new  Sunday 
edition. 

“We  don’t  have  enough  units  to  print 
the  pages  we  want,”  says  a  production 
person  who  wants  to  remain  anony¬ 
mous.  “If  I  want  to  run  1 28  pages,  which 
we  do  once  a  week,  I  can’t  run  process 
color.  With  process  color,  the  maximum 
number  of  pages  would  be  80.” 

Letterpress  papers  that  print 
process  color  either  have  more  units  to 
print  with  or  fewer  pages  to  print,  he 
says. 

The  Post  competes  with  three  other 
New  York  area  dailies  —  the  New  York 
Times,  Daily  News  and  Newsday  —  all 
of  which  will  be  able  to  print  process 
color  daily,  on  offset  presses,  sometime 
this  year. 

The  News  started  a  new  offset  plant 
last  year  and  the  Times  is  finishing  its 
second  generation  of  offset  plants. 

The  Post,  meanwhile,  announced 
plans  several  years  ago  to  build  a  new 
plant  but  has  said  nothing  more  publicly 
on  the  subject. 
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DYC/Kinyo 

NP-21  Printing  Blanket 


lon^  lastiri 
dui'able 


The  OYC/Kinyo  manufacturing  process  uniformity  of  thickness 

from  blanket  to  blanket,  no  pinholes  and  no  porosity.  The  blankets  are 
to  be  talc  free,  in  perfect  condition  and  ready  to  mount  on 
your  press  when  you  receive  them.  If  our  blankets  do  not  perform,  it  wilt 
cost  you  nothing.  Consistent,  Superior  Quality 

Call  for  a  no  obligation  trial  offer. 


Guaranteed. 


Om  A  division  of  Dynaric,  Inc.  j]^npointe  Center  W^st,  .^00  Frank  W,  B'irr  Blvd.,  Teaneck,  NJ  07666 
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Letterpress  Ouster  Brings  New  Press,  New  Newspaper 

The  ROCHESTER  DEMOCRAT  ing  that  large  a  quantity  on  the  present  deliver  papers  to  read< 

and  Chronicle,  the  fostest-grow-  equipment,”  he  says.The  existing  letter-  Monscour  says, 

ing  New  York  state  newspaper,  press  equipment  —  Hoe  Color  Conver-  And  the  expanded  capr 
according  to  vice  president  of  produc-  tible  units  in  use  since  the  1940s  —  up  to  32  pages  of  process  o 

tion  Michael  Monscour,  hopes  to  grow  prints  141,000  copies  of  the  morning  page  paper  —  compared  v 

even  faster  after  its  new  Man  Roland  Democrat  and  Chronicle  and  53,000  caf^city  of  only  sptn  color  i 

Geoman  offset  press  goes  into  action  in  of  the  evening  Times-Union.  paper  —  and  that  means 

June.  The  Geoman  will  produce  “dramati-  for  news  and  advertising. 

On  June  30,  when  the  new  press  is  catty  different”  results.  Monscour  says,  “Color  is  our  growth,’ 
scheduled  to  start  production,  the  predicting  readers  and  advertisers  “will  says.“Everyone  will  take  adv 
paper  will  absorb  its  e\ening  sister,  the  see  instant  change  in  the  black  and  Plans  for  the  new  press  h 
Rochester  Times-Union,  to  form  a  sin-  color  reproduction.”  the  woiks  since  1992.  “It 

gle  daily.  Because  of  the  flexibility  of  the  new  process  before  we  decided 

The  new  Democrat  and  Chronicle  press,  the  paper  plans  to  expand  to  five  Monscour  notes,  adding  l 
will  go  to  subscribers  of  both  papers,  sections,  from  four,  with  a  separate  das-  ments  worked  together  l 
about  200,000  in  all,  and  the  press  “wUl  sified  section  for  the  first  time  press  model  by  determin 

give  us  the  capacity  to  print  the  addi-  Management  is  counting  on  faster  what  was  needed  in  ter 
tional  circulation,”  Monscour  says.  press  speeds  to  help  pressroom  crews  tions,and  page  counts. 

“We  would  have  had  problems  print-  finish  runs  earlier,  and  to  help  carriers  —  Ken  1 


Limited  capacity  for  color  is  just  one 
of  the  dilemmas  common  letterpress 
users  face.  Others  concern  cutoff,  print 
quality,  consistency,  speed  and  mainte¬ 
nance. 

Casell  of  the  Buffalo  News  says  the 
paper  cutoff,  23-9/16  inches,  consumes 
a  lot  of  paper  and  could  stand  being 
reduced  by  2  inches. 

“If  we  went  to  a  new  press,  the  size 
would  be  smaller,”  he  says,  pointing  out 
that  the  Washington  Post  is  moving  to  a 
22-inch  cutoff  as  part  of  its  conversion 
to  offset. 


The  Post  and  other  large  papers  have 
made  cutoff  changes  part  of  the  deci¬ 
sion  to  buy  new  presses  because  it 
involves  a  major  cost  saving,  says  Gota 
of  Goss.  But  other  papers  have  modified 
existing  offset  presses  to  conserve 
paper. 

For  the  Buffalo  News,  parts  problems 
lead  to  quality  problems. 

“We’re  dealing  with  40-year-old  press¬ 
es,  so  they  don’t  respond  in  terms  of  ink 
settings  like  they  used  to,”  Casell  says. 
“We  can’t  get  replacement  parts  for  ink 
keys,  so  the  amount  of  ink  coverage 


across  the  page  differs  from  day  to  day.” 

The  result  is  that  columns  or  pages 
vary  in  ink  density,  a  problem  with  no 
easy,  or  cheap,  solution. 

“Pressmen  try  to  adjust  it,  but  it 
doesn’t  respond  quickly,”  Casell  notes. 

While  maintenance  becomes  increa.s- 
ingly  difficult,  some  letterpress  users  say 
problems  can  be  overcome  —  with 
resourcefulness. 

“We  try  to  beg,  borrow  and  steal  to 
get  new  parts,”  the  anonymous  New 
York  Post  hand  says  of  the  methods 
required  to  keep  40-year-old  presses 
_  rolling  at  a  big-city  daily  that 

IS  has  been  losing  money  for 
years. 

Replacement  parts  fre¬ 
quently  are  cannibalized  from 
units  other  papers  put  out  to 
pasture  after  the  conversion 
to  offset. 

Fred  Stickel  Jr.,  production 
manager  of  the  Harrisburg, 
;>.fi  Patriot-News,  says  he  got 

parts  for  his  Hoe  Colormatic 
M  from  the  Morning  Call  in 

Allentown. 

I  Ed  Sutton,  assistant  press 

manager  of  the  Syracuse,  N.Y., 
Post-Standard  and  Herald- 
Journal,  says  he  got  parts  for 
his  Goss  Headliner  Mark  IIs 
from  the  Columbus  Dispatch 
after  it  went  to  offset. 

Since  the  Buffalo  News, 

■  one  of  only  two  U.S. 

pajjers  left  running  Wood 
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Metropolitan  presses,  no  longer  can  get 
parts  from  other  papers,  it  makes  its 
own. 

“We  have  an  extremely  proficient 
machine  shop,  so  we  make  them  here,” 
Cassell  says. 

Another  big  problem  of  letterpress  is 
ruboff. 

Shekel  says  readers  seldom  complain 
about  the  way  the  Patriot  News  looks, 
but  often  complain  about  the  way  the 
ink  smudges  off  on  their  hands. 

Consequently,  the  paper  uses  a  low- 
rub  ink,  not  a  no-rub  ink. 

PARTIAL  SOLUTIONS 

To  overcome  some  of  the  problems 
inherent  to  the  letterpress  process, 
some  paprers  converted  presses  to 
Dilitho,  a  hybrid  ptxx:ess  akin  to  offset 
but  realized  on  the  same  letterpress 
machinery. 

Even  earlier,  letterpress,  characterized 
by  raised  letters  that  ate  inked  and 
pressed  against  newsprint,  moved  from 
hot-lead  stereotype  plates  to  plastic 
(See  Letterpress  on  page  42) 


These  Lugs  Are  Nuts  About  Letterpress 


They  call  themselves  the 

Lug  Nuts,  but  their  purpose  is 
serious:  to  extend  the  life  of 
the  nahon’s  letterpress  printing  press¬ 
es  and  improve  their  print  quality. 

The  Letterpress  Users  Group  —  or 
LUG,  thus  Lug  Nuts  —  met  for  the  first 
I  time  in  early  March  at  the  Southern 
Newspaper  Publishers  Association's 
aruiual  production  conference  in 
Birmingham,  Ala. 

On  hand  were  70  people,  including 
representatives  erf  23  papers. 

Named  presielent  of  the  “very  infor¬ 
mal”  group  —  no  election,  no  bylaws 
—  was  Mel  Balch,  production  dirertor 
of  the  Mobile  (Ala.)  Register. 

Speakers,  including  representatives 
of  plate  manufacturer  NAPP  Systems 
and  press  makers  Goss  and  KBA- 
Motter,  discussed  products  for 
improving  letterpress  print  quality, 
including  flexo  slip-in  units  for  adding 


four-color  capacity  to  existir^  letter- 
press  press  lines. 

Frank  Anthony,  vice  president  and 
opierations  director  at  the  Chatta¬ 
nooga  Press  and  a  LUG  organizer, 
said,  “We’re  crazy  about  our  printing 
process,”  he  said,“but  it’s  going  to  be 
more  difficult  to  get  parts  and  service 
in  the  future.” 

One  of  LUG’S  goals  is  to  develop  a 
database  of  press  ports  for  members 
to  search  when  they  need  parts. 
Another  is  to  start  a  newsletter  for 
sharing  information  until  the  group 
meets  again  next  Match  in  Dallas, 
again  in  conjunction  with  SNPA’s  pwo- 
duction  conference. 

Users  of  Dilitho,  the  hybrid  prrocess 
installed  on  letterpress  equipment  in 
the  1970s,  ate  also  welcome. 

Bakh  said  98  U.S.  and  Caradian 
papers  are  using  letterpress  or 
Dilitho.  —  Ken  Liebeskind 


cdynar“ic,in 
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Making  daily  color 

possible  at  last  in  the 
one-time  “Good  Gray 
Lady”  is  surely  the  most 
visible  job  the  new 

College  Point  production  plant  will  do 
for  the  New  York  Times. 

But  inside  the  360,000-square-foot, 
$315  million  plant  in  the  NewYoric  City 
borough  of  Queens  is  a  production  plan¬ 
ning  and  control  system  that  is  every  bit 
as  groundbreaking  at  the  Times. 

As  the  College  Point  plant  prepares  to 
start  production,  packaging,  distribution, 
floor  setup  and  management,  and  pro¬ 
duction  monitoring  are  all  being  con¬ 
trolled  by  a  client/server  system  that 
combines  the  power  of  relational  data¬ 
base  management  with  real-time  feed¬ 
back  from  packaging  equipment  —  and 
gives  operators  an  intuitive  Windows- 
based  interface. 

The  new  system  even  includes  its 
own  intranet  site  that  allows  personnel 
throughout  the  company  to  access  real¬ 
time  information  from  the  plant  floor. 

College  Point’s  computerized  control 
and  planning  is  accomplished  through 
two  systems,  MPPS  and  SAM. 

MPPS,  or  multi-  _ 

plant  planning  sys¬ 
tem,  is  the  Times'  N6V 

packaging  and  dis¬ 
tribution  system.  It 
defines  package 
configuration  and 
zoning  products; 
determines  distribu¬ 
tion  and  draw 

requirements;  and  _ 

schedules  presses,  P 

inserters  and  i.WiKi-  Automate 

.  storage  i  Retriev 

iruCKS.  Syetem  (Newsprint  Sti 

Since  last  sum¬ 
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production  facility  QS 
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BY  MARK  FITZGERALD 

Control, 
Control,  Control 


New  York  Times 
packaging  and 
,  distHbution  control 
system  links  directly  to 
eqtii/imenl  to  maximize 
productivity 


standing  advertising  inserts  for  the 
Sunday  edition. 

SAM,  which  stands  for  setup  and 
monitoring,  is  the  system  that  manages 
operations  on  the  floor,  downloads 
setup  and  management  information  and 
also  collects  real-time  information  from 
equipment. At  College  Point,  MPPS  is  inte¬ 
grated  with  SAM  to  provide  “direct  plant 
floor  connectivity,”  said  Harvey  Mor- 
genstem,  the  Times'  system  director/ 
production. 

That  direct  connectivity  is  at  the  core 
of  the  College  Point  system,  Morgenstem 
told  the  Newspaper  Association  of 
America’s  Newspaper  Operations 
SupetConference  earlier  this  year. 

“The  integrity  of  the  information  is 
ensured  because  the  counts  and  status 


New  York  Times  College  Point  Plant 

Automated  Systems  Architecture 

■  ‘  1 

'  Multi-Ptant  Planning  System  (MPPS) 

a  Defines  Package  Configuration  &  Zoning 


Setup  And  Monitoring  (SAM) 

■  Co^gures  Production  Equipment 
a  Mrmitors  Equipment  Status 


i.KiiM-  Automated 
Storage  A  Retrieval 
Syetem  (Newsprint  Storage) 


SIS' Automatic  Guided 
Vehicle  System 
(Newsprint  Delivery) 


Q-  Press  Intormation 
Control  System 
(Press  Totalizer) 


Uiti]-  Conveyor 
Control  System 


ia»M-  Printroll  Disposition 
System  (ASRS  lor 
Press  Product) 


Source:  New  Vbrtc  TRTtee 


are  transmitted  directly  from  the  equip¬ 
ment  rather  than  being  tracked  by  an 
independent  set  of  counters  or  sensors,” 
he  said. 

“For  example,  the  stacker  counts  are 
obtained  directly  from  the  stacker’s 
microprocessor,  and  the  conveyor 
counts  are  obtained  directly  from  the 
conveyor  PLC,”  or  programmable  logic 
controller,  Morgenstem  said.  “The  same 
information  appearing  on  the  stacker  or 
the  PLC  display  in  the  mailroom  is  trans¬ 
mitted  directly  to  SAM.” 

Because  this  information  is  processed 
in  real  time,  the  College  Point  system 
allows  for  continuous  monitoring  and 
reconciliation  of  production,  packaging 
and  distribution. 

In  the  mailroom,  for  instance,  opera¬ 
tors  can  call  up  intermediate  counts  of 
bundles  that  have  passed  the  stacker 
and  compare  them  with  what  has  been 
taken  into  the  tray. 

“Mailroom  personnel  can  get  a  feel 
for  any  production  waste  while  the  run 
is  in  progress,”  Morgenstem  said. 

SAM’s  real-time  information  gets  inte¬ 
grated  with  a  client/server  application 
that  permits  multiple  views  into  an 

_ Oracle  relational 

database.  By  simply 
r  iSnt  double-clicking  on 

equipment  icons, 
operators  can 
bring  up  detailed 
fault  and  summary 
information, 
Morgenstem  said. 

Indeed,  the 
College  Point  sys- 
1  tern  was  designed 

[^-  Free  Standing  Insait  tO  have  a  Simple 

Syatam  (Zoning  A  .  j  j  • 

Pra-print  Daiivary)  drag-and-drop  inter¬ 

face,  Morgenstem 
I  said. 
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CiS-  inaartar  system  operator,” 

“jsnirr  Morgenstem  said, 
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-  off  of  one  tmck 
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and  drops  it  into  another.  Or  he  drops  a 
zoned  product  into  an  inserter’s  hop¬ 
per.”  The  interface  is  also  designed 
around  color  coding  and  symbols 
embedded  in  scheduled  runs. 

At  College  Point’s  eight  inserters,  for 
example,  active  runs  are  represented  on 
the  system  by  diamond  symbols,  and 
those  runs  next  up  are  represented  by 
circles.  If  there  is  no  symbol,  operators 
know  a  run  is  scheduled  but  not  yet 
released  to  the  inserter. 

Information  from  SAM  goes  well  be¬ 
yond  the  production  operator,  however. 

“These  technologies  have  allowed  us 
to  distribute  plant  floor  information  real 
time  not  only  to  personnel  in  the  plant 
—  but  to  the  entire  company,” 
Morgenstem  said.  “To  this  end,  we  have 
set  up  an  intranet  Web  site  called 
www.sam  allowing  any  user  of  the  New 
York  Times  network  to  access  current 
production  activity.”  Eventually,  that 
intranet  site  will  be  used  to  communi¬ 
cate  truck  manifest  and  dispatch  infor¬ 
mation  to  persoimel  at  distribution 
wholesalers  and  home  deliveiy'  depots, 
Morgenstem  said. 

College  Point  uses  a  Windows  NT 
operating  system  and  PowerBuilder 
Wmdows  development  tools.  The  hard¬ 
ware  is  Compaq  4000/6000  units  and  all 
equipment  PLCs  are  from  Allen  Bradley. 

In  the  system  architecture,  the  MPPS 
controls  the  packaging  and  distribution 
requirements,  while  SAM  sits  between 
MPPS  and  the  many  automated  vendor 
systems. 

These  include  the  automated  storage 
and  retrieval  system  (ASRS)  for 
newsprint  storage;  automatic  guided 
vehicle  system  (AGVS)  for  newsprint 
delivery;  press  information  control  sys¬ 
tem  (PICS)  for  press  totalizing;  the  ESI 


zoning  and  preprint  delivery  system; 
inserter  management  system  (IMS)  that 
acts  as  the  inserters’  totalizer;  front-end 
control  system  (PCS)  tray  sorter;  print 
roll  disposition  system  (PDS),  which  is 
the  ASRS  for  press  product;  and  the  con¬ 
veyor  control  sy'stem  (CCS). 

Almost  all  the  vendor  systems  run  on 
the  proprietary  DEC  VMS  system  using 
Alpha  hardware,  Morgenstem  said.The 
exceptions  are  IMS,  which  is  PC-based 
and  runs  on  Windows  NT,  and  the  CCS, 
which  is  a  PLC-based  system. 

“SAM  sits  in  between  both  of  these 
systems,  allowing  communications 
between  MPPS  and  the  vendor  systems,” 

“The  integrity  of 
the  information  is 
ensured  because  the 
counts  and  status  are 
transmitted  directly 
from  the  equipment 
rather  than  being 
tracked  by  an 
independent  set  of 
counters  or  sensors” 

Morgenstem  said.  “There  is  communica¬ 
tion  between  the  vendor  systems,  but 
for  the  most  part  it  is  at  a  very  low  level  ” 
Because  the  ESI  system  cannot  com¬ 
municate  with  any  other  vendor  system, 
it  relies  most  heavily  upon  SAM, 
Morgenstem  said.  SAM  is  essential  in  the 
operation  of  an  extensive  insert  tracking 
system  that  manages  preprints  between 
both  of  the  Times'  plants  and  the 
paper’s  advertising  department. 
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“THE  MIGHTY  STAPLE” 


IN-LINE  STAPLING  IS  THE  FASTEST, 
THE  MOST  ECONOMICAL  AND 
THE  CLEANEST  METHOD  OF 
BINDING  A  PRODUCT 
AT  FULL  PRESS  SPEED 


STITCHERS  CUSTOM  DESIGNED  FOR  ALL  WEB  FOLDERS 


FOR  FURTHER  INFORMATION  PLEASE  CALL 
MOTTERSTITCH  CO.  /  P.O.  BOX  553  /  504  NORTH  MAIN  STREET 
LANOKA  HARBOR,  NJ  08734  /  TELEPHONE:  609-693-6262 


Morgenstem  said. 

One  of  the  most  important  jobs  SAM 
does  is  configure  the  vendor  equip¬ 
ment. 

At  the  press  conveyor,  for  instance, 
operators  are  presented  with  a  screen 
on  SAM  that  contains  paging,  bundle 
size  and  label  information  that  has  been 
supplied  by  MPPS.  Operators  point  and 
click  on  the  bottom  windows  of  the 
screen  to  set  the  primary  and  secondary 
drop  locations  fior  conveyors  and  stackers. 

SAM  is  also  used  to  totalize  all  of  the 
eight  inserters  at  College  Point. 

“As  SAM  receives  status  messages 
from  all  of  the  inserter  control  pro¬ 
grams,  it  can  totalize  zoned  products 
running  over  more  than  one  inserter,” 
Morgenstem  said.  “With  tools  that  are 
provided  to  the  operator,  he  or  she  can 
increase  or  decrease  ‘to  go’  counts 
among  the  different  inserters  to  balance 
the  load.”  SAM  does  that  by  sending  new 
“to  go”  count  messages  to  individual 
inserters,  Morgenstem  explained. 

Status  information  from  SAM  is  also 
utilized  on  operator  screens  that  track 
production  flows  and  counts.  “SAM  not 
only  provides  current  production  infor¬ 
mation,  but  will  summarize  production 
that  has  already  been  completed,”  he 
said. 

Another  important  SAM  function  is  to 
respond  to  a  wide  variety  of  changes, 
from  changes  in  draw  to  changes  in 
press  product  combination. 

“This  functionality  is  necessary  in 
MPPS  because  the  changes  can  have  a 
major  impact  on  the  plan  —  in  some 
cases  invalidating  it,”  Morgenstem  said. 
“This  functionality  should  be  built  as 
part  of  the  original  system  because  the 
need  to  respond  to  change  quickly  adds 
significantly  to  the  level  of  complexity. 
So  unless  it  is  built  into  the  application,  it 
is  virtually  impossible  to  introduce  later.” 

The  Times  worked  closely  with  ven¬ 
dors  on  specifications  describing  what 
information  their  equipment  must  send 
to  SAM  and  what  to  do  with  messages 
received  from  SAM. 

“We  also  provided  each  vendor  a  soft¬ 
ware  module  that  they  were  to  use  in 
communicating  to  SAM,”  Morgenstem 
said. 

In  the  process  of  building  MPPS  and 
SAM,  Morgenstem  said,  the  Times  tried 
to  minimize  the  number  of  layers  of 
hardware  and  software. 

“Every  layer  and  every  product  has 
the  potential  of  introducing  bugs  not  of 
your  doing,”  Moigenstem  said. 
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Upgrading  To 
Digital  Infers 


HE  TAMPA  TRIBUNE  has 
taken  a  major  technological 
leap  while  still  meeting 
daily  deadlines. 

This  spring,  the  Tribune 
completed  the  changeover  from 
mechanical  ink  pumps  to  digital  ink 
pumps  on  its  relatively  modem  TKS  off¬ 
set  presses.The  digital  inkers  —  simpler, 
more  precise  and  more  automated  — 
are  a  major  step  toward  a  long-cher¬ 
ished  industry  goal  of  keyless  presses. 

“This  is  part  of  a  process  that  we 
started  here  about  three  and  a  half  years 
ago,”  explains  pressroom  manager  Wally 
Cosgrove.  Presses  were  converted  in 
steps,  one  press  per  year,  until  all  four 
had  the  increased  precision  and  pro- 


“We  haven’t  had  any 
problems  with  the  new 
pumps,  and  we  had  our 
first  digital  pumps  put  in 
more  than  thive  years 
ago.  Not  one  problem.” 


grammability  of  digital  ink  pumps  —  all 
without  interruption  to  daily  press  runs. 

“We  had  to  take  several  units  off  the 
line  for  a  few  days  while  we  made  the 
conversion,”  Cosgrove  recalls.  “But  it  was 
not  a  long  process,  and  we  kept  the 
other  presses  operating  while  we  did 
that.” 


DIFFERENT  APPROACHES 

Other  papers  converting  to  the  ink 
pumps  from  TKS  (U.S.A.)  Inc.  of 
Richardson,Texas,  have  taken  different 
approaches  to  the  problem  of  how  to 
make  the  change  while  maintaining 
production. 

At  Newsde^,  in  the  New  York  City 
suburb  of  Melville,  on  Long  Island,  the 
job  took  less  than  a  month  per  press, 
according  to  Jesse  Strong,TKS  senior 


Simple,  precise  inking 
system  raises  offset 
,  performance,  with 
minimal  interference 


sales  manager.  The  10  Goss  press  lines 
have  TKS  decks. 

At  Newsday,'"Vney  essentially  told  us, 
‘Here’s  the  press.  Go  to  it.  We  won’t 
interfere  with  you  getting  your  job 
done,’  ”  Strong  says.  “We  just  went  in  and 
did  the  entire  conversion  work  nonstop 
—  took  out  the  old  pump,  put  in  the 
new  ones,  wired  it  up  and  put  the  con¬ 
trols  in,  the  scanner  and  so  forth  —  all 
in  less  than  a  month,  really.” 

The  Dallas  Morning  News,  with  six 
operating  presses,  had  a  different  chal¬ 
lenge. 

As  an  enormous  consumer  of 
newsprint  —  as  many  as  200,000  tons  a 
year  for  thick,  advertising-laden  newspa¬ 
pers  —  it  could  not  afford  to  lose  even  a 
single  press  for  very  long. 

“They  did  not  have  a  press  they 
could  just  turn  over  to  us  for  weeks  at  a 
time,”  says  Strong.  “So  they  allowed  us  to 
do  three  units  a  week.  We  would  come 
in  on  a  Sunday  and  work  until  l\iesday. 
Then  we  would  have  to  turn  the  unit 
back  over  to  them  by  about  2  p.m.  on 


Wednesday,  and  from  that  time  until  the 
next  Sunday  again,  those  presses  never 
stopped.” 

Other  papers  with  different  produc¬ 
tion  needs  have  done  the  job  differentJy. 
But  recently  Columbus  Dispatch, 
Spokane  Spokesman-Review,  and 
Greensboro,  N.C.,  News  &  Record  have 
upgraded  from  mecbanical  ink  pumps 
to  digital  models. 

Strong  says  TKS  has  installed  digital 
inkers  onto  the  equivalent  of  about  450 
units,  including  most  of  TKS’s  U.S.  instal¬ 
lations  plus  three  Goss  installations.  But 
digital  inking  is  an  option  available  to  a 
whole  generation  of  offset  presses  with 
mechanical  ink  pumps. 

In  conjunction  with  other  equipment 
—  for  scanning  plates  and  presetting 
ink  keys,  dampening  systems  and  web 
compensators,  digital  inkers  are 
designed  to  save  money  by  reducing 
newsprint  waste,  press  staffing  and 
maintenance  costs,  and  improving 
reproduction  quality. 

The  mechanical  inkers  were  subject 
to  a  number  of  malfunctions,  Co^rove 
said,  from  keys  that  would  lock  up,  leak 
or  fail  to  function  at  all. 

“Plus,  you  always  had  to  spend  a  lot 
of  time  on  calibrations,  trying  to  get 
something  exactly  right,  and  it  created  a 
lot  of  waste  on  start-ups,”  he  said. 

(See  Upgrading  on  page  42) 


Press  Totalizing  System 

Quipp  Systems  announces  its  new  PC-based  production  management 
tool.  Control  pressroom  and  mailroom  waste  with  this  affordable  system. 
This  MS  Windows*-based  program  uses  Microsoft  Access*  or  SQL 
Server*  databases.  Systems  can  be  supplied  with  single  computer  or 
client/server  configurations. 

Quipp  Systems^  Inc. 

4800  NW  157  St. 

Miami,  FL  3301 4 

Tel:  (305)  623-8700  •  Fax:  (305)  623-0980 


Boulard  is  a  New  Orleans-based 
freelance  writer. 
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Imagine  an  online 
network  that  can: 
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New  Century  Network 


.More  than  75  of  the  top  news¬ 
papers  in  the  U.S.  and  Canada 
have  already  affiliated  with  NCN, 
the  first  and  only  national  online 
news  and  information  network 
designed  to  produce  revenue  for 
online  newspapers.  Why  don’t 
you  join  us? 

For  more  information  on  joining 
NCN  and  reaping  the  benefits 
of  affiliation,  contact  NCN’s 
Affiliate  Relations  Department  at 
212.373.9373  or  703.284.6670. 
E-mail:  sbokern@newcentury.net 
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INTERACTIVE  COMMUNICATIONS 


NCAA  blames 
a  lack  of  space 
as  main  reason 
for  denying 
couHside  press 
Space  for  Web 
sites  at  Final 
Four  tournament 


BY  STEVE  OUTING  AND  MARK  FITZGERALD 


Online  Reporters 
Denied  Credentials 


NATIONAL  COLLEGIATE  IgT 

‘  m  "  Athletic  Association’s  (NCAA)  jWg 

B  biggest  event  of  the  year,  the  Final  j  ~ 
Four  men’s  U.S.  basketball  cham-  | 
pionship,  is  history.  As  always,  the 
tournament  was  well  covered  by  the  media. 

But  online  sports  services  —  with  the  excep¬ 
tion  of  a  Web  site  sanctioned  by  the  NCAA  — 
woriced  at  a  disadvantage:  They  were  denied 
press  credentials  to  cover  the  action.  Ii 

Online  spwrts  editors  are  steaming  mad  ; 
over  the  NCAA  policy,  which  denied  press 
credentials  to  “repre- 
sentatives  staffing 
Web  sites”  and  online 
services  for  last  week- 
end’s  men’s  and 
women’s  Final  Four 
games. 

Well-established 
online  sports  services  like 
CBS  Sportsline  and  ESPNet 
SportsZone  were  forced  to 
find  alternative  ways  to 

|M||H|||||||||^|  cover  the  basketball  champi¬ 
onships,  since  their  working 
online  reporters  weren’t  allowed  on  the  floor. 

The  NCAA’s  reasoning  for  excluding  online 
reporters  was  because  of  lack  of  physical  space  to 
accommodate  all  the  journalists  who  wanted  to 
cover  the  tournament. 

David  Cawood,  assistant  executive  director  of 
the  NCAA  and  the  executive  in  charge  of  creden- 
tialing  the  press,  said  a  decision  to  offer  more  seats 
to  the  participating  schools  meant  a  reduction  in 
the  number  of  courtside  press  seats. 

“We  did  try  to  make  more  quality  courtside  seat¬ 
ing  available  to  the  four  participating  teams,  so  we 
had  to  eliminate  a  press  row  [that  had  been]  avail¬ 
able  before,”  Cawood  said. 

The  decision  was  made  also  to  block  out  other 
online  services  in  favor  of  an  exclusive,  NCAA- 
sponsored  tournament  Web  service  produced  by 
TotalSports  and  Host  Communications  Inc. 

Sports  online  sites  like  CBS  Sportsline  had  to 
execute  Plan  B  in  order  to  cover  the  Final  Four. 
According  to  managing  editor  Mike  Kahn, 
Sportsline  used  its  team  of  stringers,  many  of 
whom  are  columnists  who  work  for  U.S.  newspa¬ 
pers  who  had  NCAA  press  credentials,  for  tourna¬ 
ment  coverage. 

He  had  planned  initially  to  send  a  team  of  online 
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Tennessee  returns 


The  NCAA's  official  Web  site,  produced  by  TotalSports  and 
Host  Communications  Inc.,  exclusively  covered  the  Final  Four 
tournament  from  courtside. 


staff  reporters  out  to  cover  the  various  game 
venues.  A  portion  of  the  site’s  coverage  came 
instead  from  Sportsline  staff  reporting  from  satel¬ 
lite  transmissions  of  the  games. 

“It’s  not  all  that  we  wanted,  obviously,  but  it  was 
better  than  nothing,"  Kahn  says. 

At  USA  Today  Online,  which  puts  a  heavy 
emphasis  on  covering  college  sports,  the  denial  of 
credentials  to  two  online  reporters  prompted  USA 
Today  President  Thomas  Curley  to  send  a  letter  to 
NCAA  officials,  urging  them  to  rescind  their  ban  on 
online  reporters. 

In  his  letter,  he  pointed  out  that  two  NCAA  offi¬ 
cials  had  told  USA  Today  Online  managers  that  the 
policy  was  instituted  because,  in  part,  the  NCAA 
had  its  own  Web  site  for  tournament  coverage. 

“The  NCAA  has  . . .  advised  Gannett  (JJSA 
Today's  parent  company)  that  the  employees  of  its 
USA  Today  Information  Network  operation  will  be 
denied  credentials  initially  requested  in  our  Feb.  6 
application  on  the  ground  that  Gannett  operates  a 
website  and  that  would  compete  against  a  propri¬ 
etary  website  of  the  NCAA,”  Curley  wrote.  “The 
position  of  the  NCAA  is  as  unconstitutional  as  it  is 
anti<ompetitive,  high-handed  and  unfciir.” 

USA  Today's  position  is  that  the  tournament  was 
held  in  a  municipally  owned  stadium,  and  there  is 
case  law  that  would  indicate  that  it  is  illegal  to 
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deny  the  press  access  to  such  an  event. 

USA  Today  Information  Network  vice 
president  and  general  manager  Lorraine 
Cichowski  said  USA  Trxiay  “plans  to 
pursue  the  matter ....  We’re  discussing 
the  next  step  with  our  lawyers  and  will 
be  making  a  decision  ...  on  where  to 
go  with  this.” 

“One  of  the  problems  we  have  with 
Web  sites  is  how  to  treat  them  equally,” 
Cawood  said.  “We  try  to  treat  all  news¬ 
papers  equally  —  and  we  can  do  this 
because  we  have  the  circulations  to  go 
by.  Newspapers  with  circulations  of 
60,000  to  100,000,  for  example,  are  enti¬ 
tled  to  one  press  credential  and  then 
the  amount  of  credentials  goes  up  from 
there.  But  when  you  come  to  non-news¬ 
paper  Web  sites,  well,  what  is  an  equi¬ 
table  measurement  to  use  so  you  can 
treat  them  all  the  same? 

“That  was  probably  the  biggest  influ¬ 
ence  [on  us]  in  awarding  exclusivity  [to 
TotalSports  and  Host  Communications 
Inc. Web  site]. We  don’t  want  to  be 
awarding  some  Web  sites  and  not  others 
and  then  find  out  we  did  not  choose 
correctly,”  said  Cawood. 

“Something  that  would  help  all  types 
of  people  like  us,  who  do  credentialing 
for  the  press,  would  be  for  [the  media] 
to  deliver  a  measurable  way  to  measure 
Web  sites,  Cawood  said. 

NCAA  spokeswoman  Katherine  Reith 
said  there  needs  to  be  a  way  for  the 
organization  to  determine  if  a  creden¬ 
tials  request  is  being  made  by  a  “legiti¬ 
mate”  news  operation  or  “from  a  college 
student  who  has  put  up  a  Web  site  from 
his  dorm  room.” 

These  are  issues  the  NCAA  has  been 
“grappling  with.” 

Commenting  on  the  letter  from  USA 
Today’s  Curiey,  Cawood  said,  “I  cannot 
recall  getting  a  request  from  USA  Today 
Online,  and  I  may  be  mistaken  about 
this,  but  1  can’t  recall  a  request  until  I 
got  a  letter  from  them  two  days  before 
the  championship,”  Cawood  said. 

He  added  that  the  NCAA  did  not  get 
official  requests  for  credentials  for 
online  sites,  but  did  get  some  “inquiries” 
from  some  newspapers. 
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“We  told  every  newspaper . . .  that 
we  understood  they  were  going  to  put 
the  material  their  sportswriters  pro¬ 
duced  up  on  Web  sites,  and  that  we  had 
no  problem  with  that  whatsoever.  Most 
of  the  newspapers  seemed  to  take  that 
approach. 

“We  don’t  have  enough  space  for  all 
the  sportswriters  —  newspaper  sports- 
writers  —  we  get  now.  If  we  take  on  an 
entirely  new  category  —  and  we  might, 

I  just  don’t  know  —  it  is  just  going  to 
take  space  away  from  [newspaper 
sportswriters].” 

SportsLine’s  Kahn  said  that  his  organi¬ 
zation  has  not  previously  been  denied 
press  credentials  for  any  professional 
sports  championship,  and  has  succeed¬ 
ed  in  getting  in  to  most  college  sports 
championships.  He’s  hopeful  that  the 
issue  can  be  resolved  this  summer, 
before  the  start  of  the  college  football 
season. 

The  issue  is  coming  to  a  head  this 
year,  as  online  services  become  more 
mainstream  and  well  used. 

“There’s  so  much  noise  [about  online 
and  the  Internet]  that  the  NCAA  will 
have  to  address”  this  issue  this  year, 

Kahn  said. 

The  subject  of  much  of  this  contro¬ 
versy,  the  “official”  NCAA  Final  Four  site, 
proved  to  be  a  big  draw  on  the  Web. 

The  site  experienced  about  10  million 
page  views  during  the  run  of  the  tour¬ 
nament,  March  13-31,  according  to 
George  Schlukbier,  president  of 
TotalSports,  which  produced  the  live 
“cybercast”  site  for  the  Final  Four. 

TotalSports  was  the  official,  exclusive 
Web  site  vendor  for  the  NCAA.  It 
worked  in  conjunctitm  with  Host 
Communications  Inc.  of  Lexington,  Ky, 
which  has  been  the  marketing  agent  for 
the  NCAA  for  neariy  two  decades. 
TotalSports  put  a  sm:ill  Internet  team  at 
each  stadium  site,  providing  them  with 
ISDN  lines,  digital  cameras  and  laptops 
to  cover  the  games. 

The  on-site  teams  recorded  game  sta¬ 
tistics  instantly  to  the  Web  site,  while  a 
central  “cyber<enter”  team  in  Raleigh, 
N.C.,  wrote  up  game  summaries  while 
watching  the  televised  games. 

The  NCAA  Web  site  was  designed  to 
accommodate  huge  traffic  bursts,  and  its 
servers  were  connected  to  the  Internet 
with  aT-3  line,  according  to  Schlukbier. 

The  site  was  designed  to  offer  live 
updates  of  the  games  in  progress,  and 
Schlukbier  says  that  usage  of  the  site 
was  greatest  during  workdays,  as  office 


workers  connected  to  the  Internet  and 
checked  in  on  the  championship. 
Overseas  activity  also  was  high. 

Schlukbier  is  a  familiar  figure  to  many 
in  the  online  newspaper  services  busi¬ 
ness. 

He  most  recently  was  an  executive 
with  Koz  Inc.,  the  company  founded 
by  veterans  of  Nando.net,  the  online 
news  service  of  McClatchy  News¬ 
papers. 

Koz  chairman  Frank  Daniels  IB, 
Nando’s  original  founder,  is  also  an  exec¬ 
utive  withTotalSports.The  NCAA  Final 
Four  site  wras  the  company’s  first  major 
news  Web  site  contract. 

Said  Schlukbier  of  the  NCAA  contro¬ 
versy  over  denying  online  reporters 
Final  Four  credentials,  “It’s  the  NCAA’s 
tournament,”  and  they’re  entided  to 
manage  it  as  they  see  fit. 

Cawood  said  no  formal  meetings 
have  been  scheduled  to  set  up  specific 
guidelines  for  the  future. 

“But  we  always  review  the  tournament 
and  this  will  be  an  issue  that  will  con¬ 
tinue  to  be  discussed,”  he  said. 
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Thomson,  in  remake, 
posts  lower  profit 

Thomson  CORP.THE  global  travel  and  information  com¬ 
pany,  reported  1996  net  earnings  plunged  to  $569  mil¬ 
lion,  or  95«  a  share,  from  $789  million,  or  $1.34  a  share,  in 
1995,  as  sales  surged  to  $7.72  billion,  from  $7.22  billion. 

Based  in  Toronto,  Thomson  attributed  the  earnings  drop  to 
lost  revenue  from  companies  that  were  sold  and  the  cost  of 
acquisitions,  including  the  legal  publisher  West  Publishing  last 
June. 

Excluding  unusual  items,  earnings  from  core  businesses 
increased  8%,  and  all  four  business  groups  improved  operat¬ 
ing  results  and  market  positions,  prompting  the  company  to 
call  1996  “another  successful  year.” 

Aided  by  divestiture  and  acquisition,  earnings  for  before 
interest,  taxes,  depreciation  and  amortization  rose  to  $1.37 
billion,  from  $1.24  billion  the  year  before. 

Thomson  said  it  has  reinvented  itself  over  the  past  decade, 
selling  200  businesses  and  buying  350  more,  to  turn  itself 
from  a  collection  of  disparate  businesses  to  a  specialized 
information  and  publishing  group. 

Newspapers,  led  by  the  flagship  Toronto  Globe  and  Mail, 
increased  revenues  to  $919  million,  from  $868  million  in 
1995,  and  operating  profit  to  $157  million,  fiom  $148  million 
in  1995. 

Last  year,  the  second  phase  of  a  restructuring  called  for  the 
sale  of  43  U.S.  and  Canadian  dailies.  Meanwhile,  as  part  of  the 
plan  to  develop  newspapers  into  strategic  marketing  groups, 
Thomson  Newspapers  acquired  three  dailies  in  Indiana,  one 
in  Wisconsin,  six  around  Phoenix  and  10  nondailies  in  the 
Maryland  area. 

Half  the  newspaper  revenue  growth  last  year  evolved  from 
new  sources,  and  plans  call  for  the  group  to  generate  25%  of 
its  revenue  in  the  year  2000  from  products  new  since  1995. 

—  George  Garneau 

Cowles  sells,  buys 

A  WEEK  AFTER  Cowles  Business  Media  closed  its  Inside 
Media  advertising  trade  publication,  it  agreed  to  buy  the 
magazine  and  directory  company  American  Demographic  Inc. 
from  Dow  Jones  &  Co. 

No  price  was  disclosed  on  the  deal,  which  includes 
American  Demographics  and  Marketing  Tools  magazines,  the 
newsletter  Forecast,  plus  books  and  CD-ROMs.  Based  in 
Ithaca,  it  has  26  full-time  employees.  Revenues  were  not  dis¬ 
closed. 

Stamford,  Conn.-based  Cowles  Business  Media  is  owned  by 
Cowles  Media  Co.,  publisher  of  the  Minneapolis  Star  Tribune. 

When  Cowles  Business  Media  closed  Inside  Media,  laying 
off  more  than  20  employees,  it  sold  the  assets  to  a  competitor. 
Media  Week. 

Separately,  Standard  &  Poors  lowered  the  rating  of  Dow 
Jones  debt  on  the  grounds  that  intensifying  competition  has 
increased  uncertainty  in  the  market  for  financial  information 
in  which  its  Dow  Jones  Markets,  formeily  called  Dow  Jones 
Telerate,  operates.  Dow  Jones  recently  announced  plans  to 
invest  $650  million  in  the  business  in  an  effort  to  rebuild 
declining  profitability  and  market  share. 
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E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

Mm  VI/97 

Mm 

A.H.  Belo  Corp.  (NY) 

35.375 

36.750 

33.000 

American  Media  Inc.  (NY) 

5.875 

5.875 

3.375 

Central  Newspapers  Inc.  (NY) 

49.250 

51.250 

36.000 

Dow  Jones  &  Co.  Inc.  (NY) 

40.750 

41.000 

38.750 

Gannett  Co.  Inc.  (NY) 

85.875 

86.625 

67.250 

Gray  Comm.  Sys.  (NY) 

18.625 

18.625 

19.250 

Harte-Hanks  Comm.  (NY) 

29.750 

29.125 

21.250 

Hollinger  International  (NY) 

10.000 

9.5000 

11.875 

Knight-Ridder  Inc.  (NY)# 

38.000 

40.500 

34.000 

Lee  Enterprises  Inc.  (NY) 

23.250 

24.125 

20.500 

McClatchy  Newspapers  Inc.  (NY)***  24.500 

23.875 

20.300 

Media  General  Inc.  (AM) 

30.000 

28.625 

38.625 

New  York  Times  Co.  (AM) 

44.000 

44.125 

29.500 

Pulitzer  Publishing  Co.  (NY)** 

42.750 

42.875 

39.750 

E.W.  Scripps  Co.  (NY) 

33.875* 

33.375* 

26.569* 

Times  Mirror  Co.  (NY) 

56.125 

55.750 

40.000 

Tribune  Co.  (NY)# 

41.875 

40.625 

33.375 

Washington  Post  Co.  (NY) 

343.000 

345.875 

294.500 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

i 

1  Non-U.S. 

! 

4/9/97 

VI/97 

Mm 

Hollinger  Inc.  (a) 

12.150 

12.000 

15.750 

News  Corp.  Ltd.  (c) 

18.125 

18.125 

23.750 

Pearson  Ltd.  (b) 

7.300 

7.440 

7.010 

Quebecor  Inc.  Class  A  (a) 

25.050 

25.100 

21.375 

Reuters  Holdings,  ADR  (c) 

58.125 

58.562 

66.000 

Southam  Inc.  (a) 

20.800 

19.900 

15.625 

Thomson  Corp.  (a) 

27.200 

27.700 

20.750 

Torstar  Corp.  (a) 

37.250 

36.600 

24.250 

(a)  Canadian  dollars 

|b|  British  pounds 

(c)U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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BY  DAVID  ASTOR 


A  Confederation  Of 
Cartoon  Web  Sites 


I -PIPE  INC.  HAS  become  the  host  of  Web 

sites  run  by  an  organization  and  a  syndicate 
that  represent  more  than  650  cartoonists. 

The  Richmond,  Va.-based  Internet  host¬ 
ing/publishing  company  has  signed  deals 
with  the  National  Cartoonists  Society,  which  has 
more  than  3(X)  (mostly  American)  working  cartoon¬ 
ist  members;  and  the  Cartoonists  &  Writers 
Syndicate,  which  has  over  350  contributors  from 
the  U.S.  and  around  the  world. 

The  NCS  Web  site  was  launched  last  year,  and 
the  CWS  one  started  last 
month.The  sites  are  separate, 
but  they  will  be  linked  to 
each  other  and  to  many 
more  cartoon-related  sites. 

“There’s  a  synergy  in  being 
together,”  said  I-Pipe 
President  Rich  Johann. 

“One  site  feeds  off  the 
other,”  agreed  CWS  president 
and  editorial  direc'tor  Jerry 
Robinson. 

“This  could  be  the  defini¬ 
tive  resource  for  cartooning 
and  cartoonists,”  added  Julie  Sigwart,  art  director  of 
the  NCS  site. 

As  part  of  its  hosting  arrangement,  I- 
Pipe  will  help  interested  NCS  members 
set  up  their  own  sites  as  offshoots  of  the 
NCS  site.  NCS  second  vice  president 
Daryl  Cagle  said  he’s  hoping  at  least  20 
cartoonists  will  take  advantage  of  this 
during  the  next  year,  but  Johann  thinks 
the  number  could  be  significantly  higher. 

Johann  noted  that  I-Pipe  will  offer 
Web  setup  help  at  no  charge  to  the  indi¬ 
vidual  NCS  cartoonists,  and  that  revenue 
from  ads  and  other  sources  could  turn 
these  sites  into  moneymakers. 

“By  grouping  everybody  together,  it’s 
going  to  give  cartoonists  a  better 
opportunity  to  get  ads  —  and  make 
their  Web  sites  profitable,”  said  Cagle,  a 
California  cartoonist  known  to  newspa¬ 
per  readers  for  his  “True”  comic  syndi¬ 
cated  by  Tribune  Media  Services. 

The  key  is  traffic.  Johann  said  many 
Web  advertisers  don’t  bother  with  sites  that 
attract  fewer  than  100, (XX)  page  views  a  month. 
But,  as  the  host  of  multiple  cartoon  sites,  I-Pipe  will 
be  able  to  offer  advertisers  various  kinds  of  net¬ 


work  buys  that  will  reach  a  cyber  audience  well 
over  this  page-view  threshold. 

I-Pipe  —  which  also  helps  with  the  selling  of 
merchandise  on  Web  sites  —  has  actually  had 
its  own  cartoon  site  (www.toonville.com)  since 
early  lS>96.The  widely  visited  site,  which  has 
or  will  have  links  to  the  CWS  and  NCS  sites,  fea¬ 
tures  the  self-syndicated  “Muddle  America”  by 
Richmond  Times-Dispatch  editorial  cartoonists 
Bob  Gorrell  and  Gary  Brookins,  and  a  number  of 
other  features. 

I-Pipe  last  year  also  started  hosting  Cagle’s  site 
(www.cagle.com/art),  which  features  material  such 
as  “True.”  The  comic  is  made  available  for  free 
three  times  a  week  to  many  other  sites,  including 
newspaper  ones.  In  return,  these  sites  link  back  to 
Cagle’s  site,  increasing  its  traffic  and  making  it 
desirable  for  advertisers  such  as  Microsoft. 

Cagle’s  arrangement  with  I-Pipe  led  to  the  com¬ 
pany  also  hosting  the  NCS  and  CWS  sites. 

“Our  basic  philosophy  is  that  the  Internet  can 
be  a  difticult  place  to  navigate,”  said  Johann.  “We 
can  act  as  an  umbrella  for  the  cartoon  world.” 

And  there’s  now  a  lot  under  the  I-Pipe  umbrella. 

The  CWS  site  (www.CartoonWeb.com)  features 
current  cartoons,  as  well  as  bios  and  pictures  of  its 
huge  roster  of  creators  —  who  include  Pulitzer 


An  ot'ganization 
anti  syndicate 
represetiting 
over  650 
cartoonists 
ivorldivide  will 
share  the  sarnie 
Internet  host 


The  first  thing  visitors  see  when  they  access  the  Cartoonists  & 
Writers  Syndicate's  new  Web  site 
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Prize  winner  Signe  Wilkinson  of  the 
Philadelphia  Daily  News,  Kevin  “KAL” 
Kallaugher  of  the  Baltimore  Sun,  and 
top  artists  from  about  50  other  coun¬ 
tries. 

There  is  also  a  gradually  expanding 
archive  drawn  from  the  syndicate’s 
enormous  collection  of  several  hundred 
thousand  editorial  cartoons,  humor  pan¬ 
els,  caricatures  and  illastrations;  and 
information  about  CWS-sponsored 
exhibits  and  cartoon  books  that  can  be 
ordered. 

Ads  for  the  site  will  be  sold  not  only 
by  1-Pipe,  but  by  the  New  York  City- 
based  CWS  as  well. 

Designing  the  site  were  Jerry 
Robinson  (also  a  cartoonist  and  cartoon 
historian),  CWS  editor  Jens  Robinson 
and  CWS  art  staffer  Bojan  Jovanovic. 

The  NCS  site  features  information 
about  the  51-year-old  organization,  its 
annual  Reuben  Awards,  and  its  members 
—  who  include  many  of  the  biggest 
names  in  American  cartooning.There  is 
also  cartoon  news,  the  “Wisenheimer" 
chat  board  and  more. 

Sigwart  has  been  working  in  recent 
weeks  to  improve  the  site’s  content, 
look  and  navigability.  This  redesign  is 
scheduled  to  be  completed  before  the 
May  9-1 1  NCS  Reuben  weekend  in 
Asheville,  N.C.  By  then,  the  site’s  address 
should  have  changed  from  www.united- 
media.com/ncs  to  www.reuben.org. 

Sigwart  —  who  is  Web  site  manager 
for  the  .Metat(X)ls  visual  computing  soft¬ 
ware  company  in  Carpinteria,  Calif.,  a 
former  Arizona  Republic  artist,  and  a 
former  assistant  to  “Baby  Blues”  cocre¬ 
ator  Jerry  Scott  —  has  a  cartoon  site 
herself  at  www.happychaos.com/geeks. 

Johann  doesn’t  do  cartoons,  but  he’s 
a  big  fan  of  them.  “They  have  tremen¬ 
dous  appeal.”  said  the  1-Pipe  president. 


Site’s  Earnings 
Top  $1  Million 

UNITED  MEDIA  HAS  generated  $1 
million  in  ad  revenue  and  retail 
sales  from  its  1995-launched  Web  site, 
according  to  the  E.W.  Scripps  Co.’s 
recently  released  annual  report. 

A  big  part  of  the  site’s  success  is  its 
area  devoted  to  the  “Dilbert”  comic  by 
Scott  Adams  of  the  Scripps-owned 
United. 

Speaking  of  Adams,  a  number  of  his 
"Dilbert”  cartoons  appear  on  the  annual 


report’s  front  cover  and  inside  pages. 
Only  Dilbert’s  upturned  tie  can  be  seen 
on  the  cover,  which  folds  out  to  reveal 
the  comic  character’s  warning  to  those 
about  to  read  the  number-filled  report; 
“Prepare  to  enter  the  sensory  depriva¬ 
tion  chamber." 

One  number  the  report  cites  is 
United’s  1996  licensing  revenues  of  $54 
million,  with  “Peanuts”  by  Charles  Schulz 
still  the  largest  contributor  to  that  total. 

Censorship  Gets 
Debated  In  Post 

SHOULD  A  GOVERNMENT  try  to  con¬ 
trol  the  content  of  editorial  cartoons 
p)erceived  as  objectionable? 

That  was  the  subject  of  a  recent  op-ed 
column,  and  a  responding  letter  from  a 
cartoonist,  in  the  Washington  Post. 

In  the  March  14  column,  Stephen 
Rosenfcld  wrote  that  Egyptian  President 
Hosni  Mubarak  should  repudiate  “those 
terrible  anti-Semitic  cartoons  that  for 
years  have  adorned  the  govemment<on- 
trolled  Cairo  press.”  He  noted  that  these 
cartoons  can  hurt  peace  efforts  in  the 
Mideast. 

Rosenfeld,  who  is  distributed  by  the 
Los  Angeles  Times-Washington  Post  News 
Service,  acknowledged  that  Israeli  car¬ 
toonists  also  do  hard-hitting  cartoons 
about  the  Arab  world.  But  he  added:  “The 
Egyptian  cartoons  have  what  is  to  a 
Western  eye  an  unmistakably  racist  con¬ 
tent.  They  rely  on  crude  physical  and  cul¬ 
tural  stereotypes  of  Jews,  and  they  drape 
Israeli  officials  with  Nazi  swastikas  .... 
The  Israeli  cartoons  have  what  is  to  a 
Western  eye  an  unmistakably  political 
content ....  Caricatures  they  are,  strong 
and  abrasive  but  not  racial  attacks  on 
Arabs.” 

Chip  Beck,  a  National  Cartoonists 
Society  officer,  responded  with  a  letter 
printed  by  the  Post  on  March  25.  He 
wrote;  “Having  studied  both  Arab  and 
Israeli  cartoons  in  the  past,  1  believe  Mr. 
Rosenfeld  is  on  shaky  ground  in  implying 
that  the  cartoonists  of  either  Israel  or 
l^ypt  fall  neatly  into  one  category  or 
another.  1  have  seen  Israeli  cartoons  that 
could  be  considered  ‘racist’  or  ‘suprema¬ 
cist,’  as  well  as  Egyptian  cartoons  that  are 
clearly  ‘political’ . . . .” 

The  Arlington,  Va.-based  creator  added 
that  cartoons  are  censored  “in  too  many 
Third  World  nations  already,”  and  that 
Mubarak  “was  wise  to  reject  Mr. 
Rosenfeld’s  suggestion.” 


»  •  t  w  t  I  • 


Comics  Calendar 
Wins  An  Award 

The  “100  YEARS  of.\merican  Comics” 
calendar  has  won  the  Calendar 
Marketing  Association’s  Gold  Award  for 
best  cartoon  calendar  of  1997. 

The  calendar  was  created  and 
designed  by  Jerry  Robinson,  cartoonist, 
cartoon  historian  and  president  of  the 
Cartoonists  &  Writers  Syndicate;  and 
published  by  Universe  Publishing  in 
association  with  CWS  and  the  Inter¬ 
national  Museum  of  Cartoon  Art. 

A  19S>8  c-alendar  is  planned. 

United  Now  Has 
Smith  Cartoons 

Mike  smith  has  moved  from  King 
Features  Syndicate’s  “Best  and 
Wittiest”  package  to  United  Feature 
Syndicate,  which  will  distribute  three  to 
five  of  his  editorial  cartoons  a  week. 

The  award-winning  Smith  has  been  a 
Las  Vegas  Sun  staffer  since  1983,  and  also 
does  a  weekly’  cartoon  for  USA  Today. 
Other  publications  that  have  run  his 
work  —  which  targets  both  liberals  and 
conservatives  —  include  the  Los  Angeles 
Times,  Neu’  York  Times  and  Neu’sweek. 


Some  telling  satire 
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Holbrook’s  Work 
Is  In  Cyberspace 

PAST  “ON  THE  Fastrack”  comics  by  Bill 
Holbrook  are  appearing  ever)'  week¬ 
day  on  IBM’s  Web  site  (http:/Avww.ibm. 
com/OtherVoices/KingFeatures). 

There  is  also  a  link  to  “Kevin  &  Kell,” 
Holbrook’s  cyberspace-only  strip. 

Speaking  of  “Kevin  &  Kell,”  the  online 
comic  now  has  a  mailing  list 
(kk@gdma.com)  in  which  fans  send  mes¬ 
sages  discussing  events  in  the  strip.  And 
there  are  now  “K&K  ”  products  such  as 
mouse  pads  and  screen  savers. 


^m\  cm  eat! 


to  tAke  HIS 
IF  He" 

AS.  SMOOtH 

AS  A/e" 


Kl^6'5>  ALVvayS 
JjoMPINj' 

piS  He'^ToLPTO, 


WH&SIe's  my  Food 
— (  AT?!!  J  eeif. 


TOO  S4oW, 
You  goow. 


An  example 
of  the  "King  & 
Kango"  strip 
and  a  photo 
of  cartoonist 
Tucky  McKey, 
shown  here 
with  his 
cousin  Tee 


Jensen  is  a  retired  partner  at  a  major 
accounting  firm. 


Syndicate  Offers 
Earth  Day  Pieces 

Four  articles  are  being  offered  by 
the  New  York  Times  Syndicate  to  mark 
Earth  Day  on  April  22. 

The  stories  —  which  come  with  color 
slides  —  cover  recycled  shoes,  hydrogen 
fuel  for  cars,  gardening  without  pesticides 
and  endangered  places. 


Comic  Stars  A 
Pair  Of  Siblings 

A  COMIC  CALLED  “King  &  Kango”  is 
being  self-syndicated. 

The  humor  strip  stars  6-year-old  King, 
who  idolizes  his  big  brothei,  15-year-old 
Kango.  But  the  teen  doesn’t  like  his 
younger  sibling  too  much.  Also  in  the  cast 
are  their  parents,  Charles  and  Carletta,  who 
often  have  differing  views  on  how  to  raise 
the  kids.  And  Carietta  has  to  deal  with  her 
husband’s  chauvinism. 

T\icky  McKey  began  his  comic  over 
three  years  ago.  Since  then,  it  has  run  in 
publications  such  as  the  San  Francisco 
Sun  Reporter,  San  Francisco  Examiner 
and  Seattle’s  Urban  Agenda. 

The  Walnut  Creek,  Calif.-based  cartoon¬ 
ist  (510682-9430)  was  a  cartoonist/art 
director  for  I^cific  News  Service/VOwtlb 
Outlook  (a  bimonthly  newspaper)  for 
three  years.  He’s  now  a  counselor  for  the 


Youth  Service 
Bureau  in  Rich- 
Calif., 
during  the  day 
and  a  data  con- 

version  opera-  ■  _ _Hlil 

tor  at  night. 

McKey  earned  a  BA.  in  animation  from 
San  Francisco  State  University  in  1992. 


Police-Oriented 
Panel  Is  Offered 

A  WEEKLY  HUMOR  comic  called 
“Police  Blotter,”  which  has  run  in  law- 
enforcement  publications  for  the  past  two 
years,  is  being  self-syndicated  by  Oliver 
Gaspirtz. 

Gaspirtz,  26,  is  a  freelancer  whose  work 
has  appeared  in  a  number  of  newspapers 
and  magazines,  as  well  as  in  King  Features 
Syndicate’s  “New  Breed”  comic.  His  first 
book.  The  Truth  About  Cinderella,  was 
published  in  1993. 

In  Germany,  where  the  cartoonist  was 
bom,  he  has  a  weekly  feature  that  is  dis¬ 
tributed  by  Deike  Press. 

Gaspirtz  is  based  at  91 
Ave.  N,  Brooklyn, 

11236.  Vr 


Writers  Will  Be 
Hall  Of  Earners 


SEVERAL  SYNDICATED  COLUMNISTS 
will  be  inducted  into  the  Chicago 
Journalism  Hall  of  Fame  on  April  18. 

They  include  film  critics  Roger  Ebert  of 
the  Chicago  Sun-Times  and  Universal 
Press  Syndicate  and 
Gene  Siskel  of  the 
Chicago  Tribune  and 
Tribune  Media  Ser- 
vices,  and  “Dr.  Job” 


I  SAVE  BLOOD  VESteRDAY. 
YKUP.  YOU  BE  LOOKIN' 
iT  A  BLOOD  DONOR  ^ 


I  THOUGHT  YOU 
HAD  TO  HAVE  A 

V  PULSE  TO  DO 

V  that 


Sandra  Pesmen 


Board  News  At 
Universal  Press 

OLE  JENSEN,  A  Universal  Press 
Syndicate  board  director  since  1975, 
has  been  named  the  company’s  first  direc¬ 
tor  emeritus. 


During  the  week  of  April  7,  Greg  Evans  of 
United  Feature  Syndicate  used  his  “Luann" 
comic  to  tell  teens  about  the  importance  of 
donating  blood.  He  included  a  toll-free 
number  (1-888-BL00D88)  for  people  seek¬ 
ing  more  information  about  donating  in 
their  area. 


■50®^,  ka  wtst  stolen 

'Police  Blotter" 
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Mail  your  order  and  payment  to: 

Ecftor&Pubfeher  Year  Book.  11 W. 

19th  St,  New  York,  NY  10011-4234.  Or  to 
charge  your  order  to  your  Visa/MC  account,  call  (212) 
67&4380,ext256. 

•  Fax:  (212)  691-6939  •  E-mail:  edpub@nie(ia!nfo.com 

•  Web  site  store:  http://www.me<iaiiifo.com 

CD-ROM  questions:  Please  call  (212)  67&4380 
Ext  509  (Southeast,  South  and  West) 

Ext  172  (Northeast  and  Midwest) 

Payments  must  accompany  all  onlers.  tJY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  UPS  delivery.  No  deliveries  will  be  madeto  P.O. 
boxes.  All  ramittarx»  must  be  in  US.  dollars. 


NEWEST 
EDITION 
AVAILABLE 
APRIL 


WORLDWIDE 
NEWSPAPER 

INFORMATION: 


YEAR 

BOOK 


PAFTTI 

•  Section  1-U.S.  Dailies. 

•  Section  li-U.S. 
Weeklies  and  Special 
Newspapers. 

•  Section  M- Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V  -  News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PAFTT  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  comisany 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PFUCIIMG - 

-E8^*  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only;  $1 15 

-  E&P  Year  Book  Part  2  'mo's  Where"  Only;  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities;  $495 
-E&P  Year  Book  Part  1  and  2  AND  CD-ROM 
with  listing  capabilities;  $895 


Pulitzers 

Continued  from  page  1 7 

planned  attack  until  longtime  science  and  medical 
writer,  Mike  Waldholz,  began  pursuing  a  story  on 
protease  inhibitors.  Protease  is  an  enzyme  involved 
in  the  transmission  of  the  HIV  virus. 

Waldholz  “expected  to  find  them  having  some, 
but  limited  success,”  said  Steiger.  “Lo  and  behold,  he 
found  the  opposite.” 

Calling  the  discovery  “profoundly  significant,” 
Steiger  said,  “it  held  out  hope  for  many  people.” 

“AIDS  could  be  managed  as  a  chronic  disease,”  he 
said. 

Waldholz’  story  appeared  in  the  spring  and  the 
rest  of  the  staff  responded. 

“We  realized  this  was  a  huge  story  and  decided  to 
cover  the  hell  out  of  it,”  explained  Steiger.  More  than 
20  stories  relating  to  AIDS  followed  over  the  course 
of  the  year. 

One  of  those  articles  was  a  first-person  account 
by  David  Sanford,  a  Page  One  staff  editor  for  the 
Journal.  In  it  he  wrote  about  his  years  of  living  with 
the  HIV  virus  and  then  acquiring  full-blown  AIDS. 

“He  was  HIV-positive  before  people  knew  what  it 
was,”  said  Steiger.  “His  personal  history  was  a  history 
of  this  phenomenon.” 

It  was  the  19th  Pulitzer  for  the  Journal. 

Other  finalists  in  the  category  were  Ronald 
Brownstein  of  the  Los  Angeles  Times  for  his  political 
coverage  during  the  presidential  election  year,  and 
Bill  Moushey  of  the  Pittsburgh  Post-Gazette  for  his 
“resourceful”  reporting  on  the  federal  Witness  Pro¬ 
tection  Program,  illustrating  how  the  program’s 
secrecy  and  lack  of  oversight  has  led  to  abuses  and 
risks  to  the  public. 

INTERNATIONAL  REPORTING 

John  F.  Bums  of  the  Neu’  York  Times  was  awarded 
the  Pulitzer  for  his  “courageous  and  insightful  cov¬ 
erage  of  the  harrowing  regime  imposed  on 
Afghanistan  by  the  Taliban”  rebels. 

The  Pulitzer  is  the  second  for  Bums  and  the  74th 
for  the  Times.  Bums  won  his  first  Pulitzer  in  the  cat¬ 
egory 'of  international  reporting  for  covering  the 
war  in  Bosnia. 

According  to  a  New  York  Times  article.  Bums 
arrived  in  Kabul  in  September  as  the  rebels  over¬ 
threw  the  government  and  set  up  harsh  Islamic 
rule. 

During  his  time  there.  Bums  survived  a  stoning 
by  rebel  youths. 

Bums  became  chief  of  the  Times'  New  Delhi 
bureau  in  1994.  Prior  to  that  assignment,  the  multi¬ 
lingual  correspondent  was  based  in  Sarajevo.  He  has 
also  served  as  Times  bureau  chief  in  Toronto, 
Peking,  Moscow,  and  Johannesburg.  Bums  joined  the 
Times  staff  in  1975. 

Other  finalists  in  this  category  were  the  Chicago 
Tribune  staff  for  its  global  examination  of  overpop¬ 
ulation  illustrated  by  stmggling  families  who  con¬ 
tinue  to  bear  children  they  carmot  afford,  and  Tony 
Freemande  of  the  Houston  Chronicle  for  his  report¬ 
ing  from  Rwanda,  South  Africa,  El  Salvador  and 
Guatemala  on  why  crimes  against  humanity  go 
unstopped  and  unpunished. 


FEATURE  WRITING 

Strategy  No.  32  for  obtaining  job  security:  win  a 
Pulitzer  Prize  after  less  than  a  year  with  your  new 
employer. 

TTiat’s  the  situation  Lisa  Poliak  of  the  Baltimore 
Sun  found  herself  in  after  taking  the  Pulitzer  in  fea¬ 
ture  writing  for  the  “compelling”  portrait  of  a  base¬ 
ball  umpire  who  endured  his  son’s  death  while 
knowing  that  another  son  suffered  from  the  same 
deadly  genetic  disease. 

The  lengthy  feature  was  completed  only  months 
after  Poliak  joined  the  Sun  in  July  as  a  general  assign¬ 
ment  feature  writer. 

Sun  managing  editor  Bill  Marimow  had  a  few 
ideas  as  to  why  Poliak’s  story  grabbed  such  atten¬ 
tion. 

“She’s  a  gifted  writer.  She’s  very  literate.  She’s  a 
student  of  writing,”  he  said 

In  “The  Umpire’s  Son,”  Poliak’s  winning  feature, 
“the  reporting  was  so  detailed  and  she  gained  the 
complete  tmst  of  the  Hirschbeck  family,”  said  Mari¬ 
mow.  “This  allowed  her  to  write  the  story  with 
empathy  and  authority.” 

Prior  to  the  Sun,  Poliak  worked  at  the  News  & 
Observer  in  Raleigh  and  at  the  Charlotte  Observer. 

In  1995,  Poliak  received  the  Ernie  Pyle  award  for 
human  interest  writing. 

Other  finalists  in  this  category  were  Jeffrey  Fleish¬ 
man  of  the  Philadelphia  Inquirer  for  his  “versatile 
storytelling,”  most  notably  an  account  of  the  flight  of 
15  Buddhist  monks  from  Tibet  through  the 
Himalayas,  and  Julia  Prodis  of  the  Associated  Press 
for  her  vivid  stories  about  three  teenagers  on  a 
deadly  journey,  a  photograph  from  the  Oklahoma 
bombing,  and  a  vacuiun  cleaner  that  catches  prairie 
dogs. 

COMMENTARY 

The  Pulitzer  Prize  for  commentary  was  awarded 
to  Eileen  McNamara  of  the  Boston  Globe  for  her 
“many-sided  columns  on  Massachusetts  people  and 
issues.” 

A  native  of  Massachusetts,  bom  in  Cambridge, 
McNamara  became  a  Globe  columnist  last  year  after 
nearly  20  years  with  the  paper  as  a  reporter  cover¬ 
ing  the  police,  the  U.S.  Congress,  and  everything  in 
between. 

In  1987,  McNamara  was  honored  for  her  work  by 
two  separate  publications.  Boston  Magazine  cited 
her  as  the  Best  Reporter  in  Boston  and  Esquire  mag¬ 
azine  named  her  one  of  the  year’s  most  promising 
young  Americans. 

She  credits  the  success  of  her  column  to  the  wide 
array  of  personalities  and  situations  in  the  area. 

“This  column  isn’t  about  me,”  stated  McNamara  to 
the  New  York  Times. '"It's  about  the  ordinary  people 
in  Boston  who  open  their  lives  to  us  and  tell  us  their 
stories.” 

Stand-out  topics  in  McNamara’s  column  include 
one  pressuring  the  New  England  Patriots  football 
team  to  rescind  a  job  offer  to  a  college  player  con¬ 
victed  of  sexual  assault  and  the  story  of  a  newlywed 
whose  husband  was  killed  by  a  drunken  driver. 

Other  category  finalists  were  Tony  Komheiser  of 
the  Washington  Post  for  his  evocative  columns  rang¬ 
ing  from  sports  and  politics  to  tales  of  heroes  and 
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fools,  and  Deborah  Work  of  the  Sun-Sentinel  in  Fort 
Lauderdale  for  speaking  out  in  highly  personal,  yet 
broadly  relevant  columns  in  roles  as  diverse  as  par¬ 
ent,  citizen,  critic  and  philosopher. 

CRITICISM 

Among  the  coundess  calls  Washington  Bost  clas¬ 
sical  music  critic  Tim  Page  received  after  winning 
the  Pulitzer  for  criticism  was  a  congratulations  from 
his  second-grade  music  teacher. 

The  shower  of  interest  was  fine  with  Page.  “It’s 
been  an  exhilarating  day,”  he  said.  “I’m  having  a 
blast.” 

In  only  his  first  year  with  the  Post,  Page  impressed 
the  Pulitzer  board  with  his  “lucid  and  illuminating” 
music  criticism.  Prior  to  his  work  at  the  Post,  Page 
was  the  chief  music  critic  for  Newsday  and  New 
York  Newsday  from  1987-1995. 

Fearful  of  sounding  pretentious.  Page  was  reluc¬ 
tant  to  expound  on  his  writings,  but  explained  that 
his  approach  to  classical  music  criticism  and  his 
long-term  goals  may  have  gotten  him  noticed. 

“It  seems  to  me  that  too  many  [critics]  treat  the 
art  as  a  painful  duty,”  he  said.  “I  want  to  return  to  it 
some  of  the  freshness  and  vigor  and  occasional  wit 
that  was  associated  with  great  critics  of  the  past.” 

Not  always  strictly  a  classical  music  critic.  Page 
devoted  himself  full  time  to  the  genre  in  1982.While 
he  enjoys  various  types  of  music,  he  chose  the  clas¬ 
sical  beat  because  “there’s  already  some  very  good 
writers  in  rock  and  jazz.” 

“There’s  not  that  many  people  who  do  classical,” 
he  said.  “I  thought  there  was  room  for  me.” 

Among  his  most  memorable  articles  are  the  one 
exploring  the  decline  of  fortune  in  the  classical 
recording  industry  and  another  covering  “radical 
music  that  will  remain  radical,”  never  to  flow  into 
the  mainstream. 

Page  admitted  that  “word  leaked  out  a  little  bit” 
concerning  his  award,  but  he  was  nervous  until  the 
end.  “It’s  not  over,  until  it’s  over.” 

Page’s  Pulitzer  was  number  30  for  the  Post. 

Also  nominated  as  finalists  in  this  category  were 
Herbert  Muschamp  of  the  New  York  Times  for  his 
criticism  of  architecture  in  America,  “written  with 
devotion  to  art,  penetrating  analysis  and  literate 
style,”  and  Leslie  Savan  of  the  Village  Voice  for  her 
analytical  columns  about  the  forces  at  work  behind 
advertising  and  consumerism,  particularly  in  televi¬ 
sion. 

EDITORIAL  WRITING 

The  Pulitzer  board  admired  his  “common  sense 
editorials,”  but  Michael  Gartner,  winner  of  the 
Pulitzer  Prize  in  editorial  writing  for  the  Daily  Tri¬ 
bune  in  Ames,  Iowa,  is  not  your  typical  small-town 
editor. 

Bom  in  Iowa,  Garmer  left  his  hometown  to  build 
his  career  in  the  big  leagues.  At  various  points  in  his 
life  Gartner  has  been  president  of  NBC  News,  Page 
One  editor  of  the  Wall  Street  Journal,  general  news 
executive  of  Gannett  Co.  and  USA  Today,  editor  of 
the  Courier-Journal  in  Louisville,  Ky.,  and  editor  and 
president  of  the  Des  Moines  Register. 

Four  years  ago  he  returned  to  Iowa  with  a  new 
plan  —  his  own  newspaper.  Gartner  is  not  just  the 


editor  of  the  9,200<irculation  Tribune,  but  a  co¬ 
owner,  as  well. 

Also  nominated  as  finalists  in  this  category  were 
Margaret  Downey  of  the  Poughkeepsie  (N.Y.)  Jour¬ 
nal  for  her  editorials  pressing  for  a  civic  agenda  of 
economic  and  educational  renewal,  and  Peter  Milius 
of  the  Washington  Post  for  his  editorials  dissecting 
federal  welfare  reform  legislation,  directing  attention 
to  the  problems  of  the  poor  and  powerless. 

EDITORIAL  CARTOONING 

Hearing  he  had  won  the  Pulitzer  was  music  to 
Walt  Handelsman’s  ears  .  . .  and  the  whole  Times- 
Picayune  newsroom. 

Soon  after  Pulitzers  were  awarded  to  Handelsman 
for  editorial  cartooning,  and  to  the  paper  for  public 
service,  a  New  Orleans  brass  band  came  marching 
into  the  newsroom  and  played  for  an  hour. 

“It  was  very,  very  cool,”  said  Handelsman,  whose 
cartoons  are  syndicated  to  more  than  100  pajjers  by 
Tribune  Media  Services. 

Still,  he  isn’t  sure  why  he  heard  the  Pulitzer  song 
this  particular  year.  Back  in  1991,  the  cartoonist 
thought  a  series  of  cartoons  he  did  about  Louisiana 
white  supremacist  David  Duke  might  earn  him  the 
prize.  It  wasn’t  even  nominated  as  a  finalist. 

“Maybe  this  was  just  my  year,”  he  said. 

However  befuddled,  Handelsman  did  note  that  he 
was  proud  of  the  20  cartoons  submitted  for  Pulitzer 
consideration.  About  half  commented  on  political 
topics,  including  the  1996  elections. 

His  favorite  drawing  (see  page  10)  reflects  Han¬ 
delsman’s  disgust  with  “people  cashing  in  on  others’ 
misdeeds.” 

And  what  does  the  Pulitzer  mean  to  Handelsman 
who  joined  the  Times-Picayune  in  1989?  “I  can  stop 
worrying  about  winning  it  now,”  he  laughed.  On  a 
more  serious  note,  he  said,  “It  gives  me  moa-  confi¬ 
dence  —  and  confidence  is  the  key  to  doing  good, 
creative  woric.” 

A  gracious  winner,  Handelsman  was  surprised 
and  honored  to  be  picked  over  the  other  two  final¬ 
ists;  Chip  Bok  of  the  Akron  (Ohio)  Beacon  Journal 
and  Jeff  MacNelly  of  the  Chicago  Tribune. 

He  described  past  Pulitzer  winner  MacNelly  as 
“one  of  the  best  cartoonists  who  ever  lived”  and  Bok 
as  a  “really  excellent  cartoonist”  who  should  win  a 
Pulitzer  in  the  near  future. 

SPOT  NEWS  PHOTOGRAPHY 

The  rescue  of  a  15-year-old  girl  caught  in  flood 
waters  by  a  firefighter  was  captured  on  film  by  pho¬ 
tographer  Annie  Wells  of  the  Press  Democrat  in 
Santa  Rosa,  Calif.  The  result:  a  Pulitzer  in  spot  news 
photography. 

On  staff  at  the  Ibess  Democrat  for  eight  years. 
Wells  snapped  the  drama  after  the  girl  and  a  friend 
attempted  to  maneuver  the  swollen  Matanzas  Creek 
in  a  garbage  can. 

Almost  immediately.  Wells  knew  “it  was  the  best 
picture  I’ve  ever  taken.” 

The  Pulitzer,  the  first  in  the  paper’s  history, 
brought  tears  and  shouts  to  the  Press  Democrat 
newsroom.“Everyone  got  off-the-wall  excited,”  said 
Wells,  who  added  that  “the  girl  got  to  live,  so  we 
don’t  have  to  temper  our  enthusiasm.” 
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On  another  level,  the  mood  was 
bittersweet  as  staffers  remembered 
Janielle  Jobe,  the  city  editor  who  direct¬ 
ed  Wells  to  the  flood  rescue,  and  who 
died  a  year  ago. 

The  Pulitzer,  said  Wells,  “is  a  really 
nice  way  to  honor  Janielle.” 

Before  coming  to  the  Press  De¬ 
mocrat, Wdis  worked  for  the  Associated 
Press  in  San  Francisco,  the  Greeley 
Tribune  in  Colorado  and  the  Herald 
Journal  in  Logan,  Utah.  In  addition  to 
the  newspaper,  her  works  are  on  display 
in  the  National  Museum  for  Women  in 
the  Arts  in  Washington,  D.C. 

Also  nominated  in  this  category 
were  Corinne  Dufka  of  Reuters  for  her 
chilling  photograph  of  the  execution  of 
a  Liberian  prisoner  on  the  streets  of 
Monrovia,  and  Alexander  Zemliani- 
chenko  of  the  Associated  Press  for  his 
photograph  of  Russian  President  Boris 
Yeltsin  dancing  at  a  rock  concert  during 
his  campaign  for  re-election. 

Zemlianichenko’s  photo  was  original¬ 
ly  submitted  in  the  feature  photography 
category,  reassigned  to  spot  news  by 
the  nominating  jury,  then  returned  by 
the  Pulitzer  board  to  its  original  catego¬ 
ry 

FEATURE  PHOTOGRAPHY 

Alexander  Zemlianichenko  of  the 
Associated  Press  received  the  Pulitzer 
for  feature  photography  with  his  shot  of 
Russian  President  Boris  Yeltsin  dancing 
at  a  rock  concert  with  two  leggy 
women  to  his  side. 

The  prize  is  Zemlianichenko’s  second 
Pulitzer,  only  the  second  time  that  has 
happened  to  an  AP  photographer.  In 
1992,  he  won  a  Pulitzer  with  a  team  of 
AP  photographers  for  their  coverage  of 
the  attempted  coup  in  the  Soviet  Union 
and  the  collapse  of  the  Communist 
regime. 

“Alexander’s  photo  of  Yeltsin  embod¬ 
ies  the  end  of  the  Cold  War  and  the 
begirming  of  a  new  era  in  Russian  poli¬ 
tics,”  said  vice  president  and  executive 
photo  editor  Vincent  Alabiso. 

The  Moscow-based  photographer  has 
worked  at  AP  since  1990. 

The  photo,  originally  entered  in  the 
feature  photography  category,  was 
moved  to  spot  news  by  the  nominating 
jury  where  it  was  a  finalist.  Once  thete, 
the  Pulitzer  board  returned  the  photo 
to  its  original  feature  category. 

The  change  had  “very  little  to  do 
with  the  photo  in  particular,”  explained 
jury  chairman  Craig  Klugman,  editor  of 
the  Journal  Gazette  in  Fort  Wayne,  Ind. 
It  had  more  to  do  with  what  consti¬ 
tutes  a  feature  photo  and  a  spot  news 
photo. 


For  the  jurors,  “timely”  was  designated 
as  spot  news.  “If  the  picture  was  such 
that  we  had  to  get  it  in  tomorrow’s 
paper,”  said  Klugman. 

The  board  obviously  didn’t  have  that 
same  impression  of  the  photo,  and 
returned  it  to  the  feature  photography 
category.  According  to  Klugman,  the  five 
jurors  had  no  problem  with  the  board’s 
decision. 

The  award  was  the  Associated  Press’ 
43rd  Pulitzer,  the  25th  for  photography. 
In  the  last  seven  years,  AP  has  won  six 
Pulitzers  for  photography. 

Also  nominated  as  finalists  in  this  cate¬ 
gory  were  Jeffrey  L.  Brown  of  Copley 
Chicago  Newspapers  for  his  series  of 
photographs  chronicling  an  illegal  immi¬ 
grant’s  clandestine  journey  from  Mexico 
to  the  United  States,  Jon  Krai  of  the 
Miami  Herald  for  his  photographs  docu¬ 
menting  the  horrifying  conditions  in 
Venezuelan  prisons,  and  Michele 
McDonald  of  the  Boston  Globe  for  her 
photographs  of  a  woman  with  terminal 
breast  cancer  preparing  for  her  death. 


Knight-Ridder 

Continued  from  page  1 7 

“They  have  two  real  gems  with  Kansas 
City  and  Fort  Worth,”  said  Kevin  Lavalla, 
who  handles  newspaper  transactions  for 
the  New  York  investment  bank  Veronis 
Suhler  &  Associates.“Those  opportunities 
just  don’t  come  around  often.” 

“They  know  what  they  do  well  and 
they  obviously  see  growth  potential  and 
profit  potential  in  newspapers,”  Lavalla 
said. 

Knight-Ridder  won  the  bidding  for  the 
papers  —  reports  said  other  potential 
buyers  included  Hearst,  Hollinger,  Times 
Mirror  and  Tribune  —  from  the  group  of 
eight  general  interest  dailies  and  other 
publishing  properties  that  Disney  put  up 
for  sale  in  January. 

The  price  was  in  line  with  the  strong 
multiples  of  the  past  several  years.  It 
amounted  to  less  than  11  times  cash 
flow,  and  about  3  3  times  revenues  — 
lower  than  some  recent  sales,  higher 
than  others,  Ridder  said. 

The  market  position  of  the  Star  is 
more  dominant  than  that  of  the  Star- 
Telegram,  which  is  facing  new  competi¬ 
tion  from  the  Dallas  Morning  News,  but 

“If  you’re  not  part 
of  the  radar,  you 
shouldn’t  he  part 
of  the  company” 


both  papers  are  in  fast-growing  areas. 

Saying  growth  prospects  for  the  acqui¬ 
sitions  were  good,  Ridder  cited,  for  exam¬ 
ple,  projections  of  22%  a  year  population 
growth  in  Fort  Worth,  where  household 
incomes  are  15%  over  the  national  aver¬ 
age. 

Overall,  the  papers  being  acquired 
increased  their  revenues  an  average  of 
7%  a  year  over  the  past  four  years,  he 
said. 

The  two  metros  have  more  or  less 
average  household  penetration,  accord¬ 
ing  to  Cap/Cities  publishing  chief  Phil 
Meek.  He  said  the  Star-Telegram  reaches 
41%  of  homes  daily,  57%  Sunday,  in  its 
core  Tarrant  County  mailcet,  and  the  Star 
reaches  42%  of  homes  daily,  61%  Sunday, 
in  its  five-county  market. 

Knight-Ridder’s  moves  put  it  on  a 
somewhat  different  course.  While  Times 
Mirror  has  taken  similar  steps  —  divest¬ 
ing  most  other  media  holdings  to  focus 
on  newspapers  —  Tribune  and  Gannett 
have  exploited  deregulation  to  expand 
broadcast  TV  holdings,  and  Dow  Jones 
has  decided  to  pump  a  small  fortune, 
over  $6(X)  million,  into  its  faltering  finan¬ 
cial  information  service  rather  than  sell 
it. 

While  analy  sts  spoke  well  of  the  trans¬ 
action,  Knight-Ridder’s  stock  price  slid 
1.75  points  on  the  New  York  Stock 
Exchange  on  April  7,  the  first  day  of  trad¬ 
ing  after  the  deal  was  disclosed  on  Friday, 
April  4. 

And  Moody’s  Investors  Services  said  it 
would  review  Knight-Ridder’s  credit  rat¬ 
ings  for  possible  downgrade. 

JOURNALISTS  APPLAUD 

Financial  ambivalence  aside,  people  in 
newsrooms  at  the  papers  being  acquired 
were  upbeat  about  new  owners  with  a 
renewed  commitment  to  newspapers 
and  tradition  of  strong  support  for  jour¬ 
nalism. 

Their  relief  followed  disappointment 
when  Disney  announced  in  January  it 
intended  to  sell  the  papers  —  less  than  a 
year  after  saying  just  the  opposite  —  and 
years  of  increasing  irrelevance  under 
each  new  owner,  first  when  Cap  Cities 
acquired  ABC,  and  then  when  Disney 
gobbled  up  Cap  Cities/ABC  last  year  for 
a  whopping  $19  billion.  Employees 
described  a  growing  sense  of  benign 
neglect. 

“In  two  runs  here,  I  have  worked  for  a 
maverick  Texas  millionaire  family,  a  cable 
TV  company,  a  TV  network  and  a  car¬ 
toon  mouse,  and  I’m  really  glad  to  be 
working  for  a  newspaper  company,” 
remarked  Bud  Kennedy,  a  metro  colum¬ 
nist  with  1 5  years  at  the  Fort  Wort  Star- 
Telegram. 
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Frank  McComas,  Knight-Ridder  opera¬ 
tions  vice  president,  earned  applause 
from  Star-Telegram  staffers  when  he 
affirmed  Knight-Ridder’s  commitment  to 
newspapers. 

Kennedy  praised  both  Cap  Cities  and 
Disney  for  supporting  the  paper  over  the 
years  —  including  expanding  the  news¬ 
room  staff,  building  a  new  plant,  and 
responding  aggressively  to  competition 
from  Dallas  —  and  said,  “1  think  Knight- 
Ridder  will  make  us  feel  like  competitors 
and  keep  us  in  that  spirit.” 

He  will  miss  the  four  free  passes  a  year 
to  Disney  World  and  the  Mickey  Mouse 
ears  his  editor  doled  out  as  a  reward  for 
good  work. 

“1  think  the  general  consensus  is, 
Thank  God  we’ve  finally  been  pur¬ 
chased  by  a  newspaper  company’ There 
are  many  of  us  delighted  to  work  for  peo¬ 
ple  who  understand  buying  ink  by  the 
barrel  and  dead  trees,”  said  Rich  Hood, 
vice  president  and  editorial  page  editor 
after  25  years  at  the  Kansas  City  Star. 

“We  never  belonged  to  Disney,”  Hood 
said,  bitteriy  recalling  how  Disney  chief 
Michael  Eisner  “stood  here  in  the  news¬ 
room  and  said,  ‘We  have  no  intention  of 
selling  the  newspapers.’  ” 

Noting  the  applause  welcoming 
Knight-Ridder  chief  Tony  Ridder  to  the 
newsroom,  Hood  attributed  the  opti¬ 
mism  to  Knight-Ridder’s  record  of  com¬ 
munity  involvement. 

At  the  Wilkes  Barre,  Pa.,  Times  Leader, 
where  newsroom  staffers  hung  Mickey 
Mouse,  bound  and  gagged,  in  effigy  from 
the  ceiling,  Allison  Walzer,  editor  and 
senior  vice  president,  said  she  was  reas¬ 
sured  by  the  presence  of  so  many  news¬ 
room  types  when  Ridder  and  company 
dropped  by. 

“We  just  never  felt  like  we  were 
important  to  Disney.  We  feel  like  we’re 
important  to  Knight-Ridder,  and  it’s 
much  better  that  way,”  she  said. 

What’s  so  good  about  it?  For  one 
thing,  Knight-Ridder  offers  a  lot  more 
corporate  support  in  terms  of  training 
and  technology  than  the  completely 
decentralized  Cap  Cities,  she  said,  con¬ 
fessing,  “I’m  excited  about  having  addi¬ 
tional  resources  at  my  fingertips.” 

TONY  TALKS 

Asked  about  the  end  of  diversifica¬ 
tion,  Ridder  explained  in  an  interview 
that  Wall  Street  bought  Knight-Ridder 
stock  for  the  company’s  ability  to  run 
newspapers,  not  for  its  non-newspaper 
holdings. 

“1  love  newspapers,”  the  former 
reporter  said.  “We  love  newspapers.” 

While  Wall  Street  analysts  were  mainly 
positive  about  the  deal,  he  said,  some 


criticized  the  decision  to  pay  a  price  of 
1 1  times  cash  flow  when  the  company 
could  buy  its  own  stock  for  8  times  cash 
flow.  In  response,  he  said  that  despite  its 
debt  burden  —  soaring  to  55%  of  the 
company’s  value,  from  38%  —  Knight- 
Ridder  is  committed  to  buying  back  a 
minimum  of  15  million  of  its  own  shares 
over  a  year. 

Asked  whether  he  was  in  the  hunt  for 
the  Harte-Hanks  papers,  Ridder  said, 
“We’re  out  of  money  for  now,”  but  added 
that  he  is  “comfortable  we  can  afford  this 
deal  by  selling  KRI.” 

Of  his  reception  at  the  four  papers 
being  acquired,  Ridder  positively 
gushed:  “This  is  the  best  part  of  my  job, 
seeing  the  smiling  feces,  happy  people 
clapping.  You  could  feel  the  friendliness 
and  excitement.  We  came  back  feeling 
on  cloud  nine.” 

“We  just  never  felt 
like  we  were  important 
to  Disney.  We  feel  like 
we’re  important  to 
Knight-Ridder,  and  it’s 
much  better  that  way.” 

Knight-Ridder  said  it  now  had  plans 
for  its  new  papers,  but  did  rule  out  new 
presses  “for  some  more  years”  for  the 
outmoded  equipment  in  Kansas  City. 

WINDING  DOWN 

Still  for  sale  are  Disney’s  three  dailies, 
the  Oakland  Press,  Pontiac,  Mich.,  and, 
in  Oregon,  the  Albany  Democrat-Herald 
and  Ashland  Daily  Tidings,  six  weeklies, 
the  financial  paper  Institutional 
Investor,  the  auto  publisher  Chilton’s, 
and  several  shoppers  and  specialty  publi¬ 
cations.  Disney  is  retaining  Fairchild 
Publications,  including  the  trade  paper 
Women’s  Wear  Daily. 

Phil  Meek,  president  of  the  publishing 
group  and  a  27-year  Cap  Cities  veteran, 
said  overseeing  the  disposition  of  a 
group  that  generated  $  1  billion  in  annual 
revenue  was  a  “bittersweet”  task. 

Meek  said  he  was  “as  surprised  as  any¬ 
one”  when  Disney  announced  its  divest¬ 
ment  plans,  “but  I  understood  the  deci¬ 
sion.  It  was  clear  that  we  were  not  on  the 
radar.  And  I  didn’t  mind  that  because  it 
let  us  operate  the  way  we  had.  But  in  the 
long  run,  if  you’re  not  part  of  the  radar, 
you  shouldn’t  be  part  of  the  company.” 

He  has  no  hard  feelings  after  conclud¬ 
ing  “that  our  publishing  assets  ought  to 
be  owned  by  people  who  live  and 
breathe  publishing.” 

Meek,  who  will  be  60  in  November 


and  was  Cap  Cities’  first  publisher  in 
Ptmtiac,  Mich.,  plans  to  retire  and  catch 
up  on  his  golf  game. 


Media  Companies 
Invest  In  TV 

HEARST  core  has  agreed  to  spend 
$520  million  to  buy  Arg>'le  Tele¬ 
vision  Inc.’s  six  stations  and  Tribune  Co. 
has  spent  $21  million  to  increase  its 
stake  in  the  WB  Network  to  21.9% 
Hearst,  the  closely  held  company 
based  in  New  York,  said  it  would  merge 
Argyle’s  stations  with  its  own  to  create  a 
company  with  1 5  stations,  reaching  near¬ 
ly  1 2%  of  U.S.  homes  with  TVs,  and  annu¬ 
al  revenues  of  about  $369  million,  $285 
million  from  Hearst’s  stations,  $84  mil¬ 
lion  from  Argyles’.  The  stations  chum 
profit  margins  of  about  40%. 

Federal  Communications  Commission 
rules  require  that  two  stations  be  sold. 

Hearst  will  own  86%  of  Hearst-Argyle 
Television  Inc.  and  Argyle  will  own  the 
rest.  Since  the  new  company’s  shares 
will  be  traded  publicly,  the  deal  will 
require  Hearst  to  file  Securities  and 
Exchange  Commission  drxruments  that 
promise  to  provide  the  first  public 
glimpse  into  the  inner  workings  of  an 
unusually  private  media  company.  Its 
newspaper  holdings  include  the  San 
Francisco  Examiner  and  Houston 
Chronicle. 

In  the  WB  Network  purchase.  Tribune 
exercised  an  option  to  increase  its  hold¬ 
ings,  from  12.5%,  in  the  fledgling  net¬ 
work  it  owns  with  the  Warner  Brothers 
unit  of  Time  Warner  Inc.  Another  option 
allows  Tribune,  which  owns  16  TV  sta¬ 
tions  and  is  a  major  outlet  for  the  net¬ 
works’  programming,  to  increa.se  its  stake 
to  25%. 

WB  Network  has  lost  $165  million  in 
its  two  years  of  operations. 

Times  Mirror 
Newspaper  Ad 
Revenues  Up 

Ad  revenues  for  Times  Mirror  s 
Newspaper  Publishing  Group  for 
the  four  weeks  ended  March  2 
increased  9.7%  to  $125.2  million  from 
$114.2  million  for  the  same  period  in 
the  previous  year. 

For  the  nine  weeks  ending  March  2, 
total  ad  revenues  rose  7.6%  to  $267.3 
million  from  $248.4  million. 

The  results  for  1997  contain  two 
fewer  days  than  the  1996  results. 
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plates. 

More  recently,  letterpress  users  — 
including  the  Patriot  News,  Buffalo 
News  and  Des  Moines  Register  —  have 
upgraded  from  65-  to  85-line  screens  in 
order  to  print  sharper  pictures. 

DILITHO  DILEMMA 

In  the  1970s,  some  users  invested  to 
convert  their  letterpress  equipment  to 
DiLitho,  which  uses  dampening  solution 
to  print  directly  from  an  offset-style 
metal  plate  but  employs  neither  letter¬ 
press's  raised-letter  plate  nor  offset’s 
printing  blanket. 

DiLitho  users  speak  with  pride  about 
their  print  quality,  relative  to  letterpress, 
even  while  conceding  it  falls  short  of  off¬ 
set. 

“We  can’t  get 
replacement  parts  for 
ink  keys,  so  the  amount 
of  ink  coverage  across 
the  page  differs  from 
day  to  day” 

“It’s  not  quite  offset  but  it’s  carrying 
us  through,”  says  Raymond  Stoiber,  pro¬ 
duction  manager  of  the  Milwaukee 
Journal  Sentinel,  circulation  around 
300,000  daih’. 

He  uses  four  eight-unit  presses  of  Hoe 
Colormatic  converted  to  DiLitho  in 
1979.  But  the  Journal  Sentinel  has  more 
color  capacity  than  most  papers  with  let¬ 
terpress  machines,  enough  to  allow  “20 
full-color  pages  in  a  48-page  paper,” 
Stoiber  says.  With  the  help  of  color  decks 
to  print  on  both  sides  of  a  web,  the  plant 
sometimes  produces  editorial  sections 
with  12  color  pages  and  ad  sections  with 
20  color  pages. 

Still,  Stoiber  admits  his  color  quality 
can’t  compare  with  offset.  “Older  presses 
aren’t  as  capable  of  holding  a  consistent 
color  register  because  they  have  mostly 
manual  controls,”  he  says.  “The  press 
operator  has  to  bring  color  into  register. 
The  new  offsets  do  it  electronically.” 

As  a  result,  advertisers  must  make  do 
with  something  less  than  state-of-the-art 
reproduction.  “Our  larger  accounts  run 
the  same  ad  in  Chicago  and  Madison 
papers,”  Stoiber  explains,  “and  ours  don’t 
look  as  good.  But  they  understand  we’re 
not  offset.” 

Even  with  decks,  there  aren’t  enough 
units  to  print  bigger  papers,  however. 
“We  print  a  56-page  Sunday  paper,  which 
advertising  would  like  to  see  increased,” 


Stoiber  says. 

He  also  has  a  speed  problem.  “We  run 
the  press  at  fifty  to  fifty-four  thousand 
copies  per  hour  and  net  thirty-five  or 
thirty-six  thousand,  but  newer  offsets 
cruise  from  sixty  to  seventy  thousand,” 
he  says.  “They  start  later  and  finish  earli¬ 
er,  which  gives  editorial  an  advantage.” 

CHANGE  INEVITABLE 

Still,  the  limits  of  letterpress  are  slow¬ 
ly  but  surely  driving  users  to  change  or 
to  consider  changing.  The  Pensacola 
News  Journal  in  Florida  plans  to  switch 
to  offset  in  June,  when  a  seven-unit  Goss 
Headliner  Offset  is  scheduled  to  replace 
a  45-year-old  Goss  Mark  1. 

“My  goal  is  to  achieve  the  same  quali¬ 
ty  as  USA  Todays  says  director  of  opera¬ 
tions  James  Rife.  He  also  anticipates  the 
press  will  spur  more  color  use,  larger 
press  runs  and  growing  circulation. 

“When  the  quality  is  right,”  he  reasons, 
“you  see  the  numbers  go  up  a  little  bit.” 

In  Buffalo,  similar  wheels  are  begin¬ 
ning  to  turn,  Stoiber  says. 

“We’re  kind  of  taking  a  look  at  what 
kind  of  advantages  new  equipment 
would  provide  and  whether  there  would 
be  justification  for  making  a  change.Task 
forces  are  putting  together  wish  lists  of 
what  they  would  like  to  see,  and  from 
there  we’ll  see  whether  or  not  there  are 
advantages  to  upgrading.” 


Upgrading 
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DIGITAL  PUMPING 

Digital  inking  changes  all  that. The  I’KS 
version  offers  eight  columns  per  page, 
each  column  with  three  moving  parts, 
stepper  motor,  rotating  piston,  and 
angled  crank  connecting  the  two. 

The  motor  rotates  the  piston.  During 
each  revolution,  a  notch  in  the  piston 
passes  an  ink  input  port  and  fills  with 
ink.  When  the  notch  later  passes  an  out¬ 
put  port,  it  discharges  the.ink  to  the  rail. 

As  simple  as  it  is,  it’s  a  major  advance¬ 
ment,  because,  as  TKS  product  literature 
says,  the  amount  of  ink  “is  directly  pro¬ 
portional  to  the  speed  or  RPM  of  the 
stepper  motor  and  piston.”  That  means 
that  the  pumps  can  be  programmed  in  a 
variety  of  ways  to  control  ink  flow  inde¬ 
pendently  of  press  speed. 

“Typically,  the  old  mechanical  pumps 
had  something  like  300  moving  parts 
inside  them  for  one  page,”  explains 
Strong.  “And  that  was  just  an  enormous 
amount  of  wear  and  tear  and  mainte¬ 
nance.  But  these  new  digital  ink  pumps 
have  24  moving  parts  per  page.” 

But  digital  pumps  have  other  attri¬ 


butes.  Equally,  if  not  more,  important,  is 
the  ability  to  more  accurately  fine-tune 
ink  flow  to  assure  that  colors  look  the 
same  at  the  end  of  a  run  as  they  did  at 
the  start. 

The  digital  pumps  give  operators 
more  control.  They  can  be  programmed 
to  respond  to  a  curve  related  to  press 
speed,  compensating  for  even  minute 
changes.  On  a  web  break,  red-button 
stop,  or  predetermined  stop,  the  pumps 
shut  off  immediately,  halting  ink  flow  to 
avoid  flooding  the  ink  train. 

“We  get  much  more  accurate  settings 
in  ink  density  levels  in  this  kind  of  a  sys¬ 
tem,  and  in  a  much  quicker  fashion  than 
we  did  before,”  says  the  Tampa  Tribune's 
Cosgrove,  who  also  points  out  another 
important  feature  the  new  inkers  bring; 
They  seem  never  to  break  down. 

“We  had  a  lot  of  problems”  with  the 
mechanical  inkers  originally  built  into 
the  presses,  which  were  bought  in  1987, 
Cosgrove  explains,  noting  the  cost  of 
interruptions  to  press  runs.  “But  we 
haven’t  had  any  problems  with  the  new 
pumps,  and  we  had  our  first  digital 
pumps  put  in  more  than  three  years  ago. 
Not  one  problem.” 

Digital  pumps  benefit  from  a  special 
manufacturing  process  that  chemically 
deposits  nickel  and  ceramic  alloy  on 
each  piston.  The  material  allows  clear¬ 
ances  of  only  two  ten-thousandths  of  an 
inch  between  piston  and  chamber,  a  gap 
so  tight  it  combats  leaks. 

Nevertheless,  there  is  a  cost  factor.  A 
complete  digital  inking  system  — 
installed  and  ready  to  run  with  plate 
scanners,  controls,  and  presetting  of  ink, 
dampening  and  web  compensator  — 
costs  between  $1  million  and  $1.5  mil¬ 
lion  for  a  10-unit  press  with  decks,  said 
Strong  of  TKS. 

Another  option,  rarely  exercised,  is  to 
buy  the  equipment  and  install  it  yourself. 

“We  got  ours  going  in  about  a  two- 
week  span,”  explains  Cosgrove  of  the 
Tampa  Tribune. "But  we  did  it  ourselves. 
We  were  able  to  do  half  a  press  in  about 
six  to  eight  days.  A  lot  depends  on  how 
up  to  par  your  machinists  and  electri¬ 
cians  are.  Either  way,  it  is  going  to  take  a 
couple  of  weeks  at  least  for  this  kind  of  a 
changeover.” 

But  Strong  predicts  the  benefits  of  dig¬ 
ital  inking  will  outweigh  the  costs  for 
many  users  of  offset  presses  equipped 
with  original  mechanical  inkers. 

“This  is  the  new  era  in  our  industry,” 
he  says.  “It  is  really  going  to  change  the 
way  we  put  our  papers  together,  and  it  is 
going  to  make  everyone’s  job  a  lot  easier. 
That  is  a  very  attractive  feature  for 
papers  and  the  reason  why  we’re  getting 
calls  from  across  the  country  now.” 
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popularity  for  the  media,  Barlett  noted, 
citing  his  and  Steele’s  investigations  as 
an  example. 

“Controvers)'  follows  everything  we 
write  because  we  tend  to  be  ahead  of 
the  curve  . . .  and  it’s  a  very  lonely  posi¬ 
tion  to  be  in,”  he  explained. 

Although  they  are  often  accused  of 
writing  opinion,  Barlett  related,  their 
actual  approach  is  to  collect  massive 
amounts  of  information,  analyze  it  and 
let  their  story  rest  on  the  weight  of  the 
evidence. 

“We  don’t  go  in  with  preconceived 
ideas.” 

Still,  he  said,  many  readers  have  a 
problem  with  their  writing  because  “we 
do  draw  conclusions.” 

He  quoted  one  of  their  Inquirer  edi¬ 
tors,  Steve  Lovelady  —  now  also  at  Time 
—  who  said:  “We’re  not  going  to  spend  a 
year  or  two  investigating  a  subject  and 
then  not  draw  conclusions.” 

Barlett’s  appearance  was  sponsored  by 
the  Society  of  Professional  Journalists, 
Institute  of  Alternative  Journalism,  the 
Woridng  Group,  Media  Alliance  and  the 
Center  for  Investigative  Reporting. 


NWIO 

Continued  from  page  13 

licensing  of  journalists  and  restrictions  of 
access  to  the  calling  of  journalism,  and 
the  assigning  of  roles  and  duties  to  the 
media.” 

Other  resolutions  condemned  con¬ 
straints  on  the  press  in  Zambia  and 
TXirkey  and  the  assassination  of  journal¬ 
ists  in  Colombia. 

IPI  also  took  a  stand  against  “insult 
laws”  that  give  special  protection  to 
national  leaders  and  institutions  and 
called  for  their  abolition  around  the 
world  because  they  “clearly  violate  the 
Universal  Declaration  of  Human  Rights.” 

Another  IPI  resolution  “strongly  urged 
China  when  taking  over  Hong  Kong  not 
to  make  laws  that  diminish  the  rights  of 
all  to  seek,  receive  and  impart  informa¬ 
tion.” 

It  said  the  free  flow  of  information  is 
crucial  to  Hong  Kong’s  unique  position. 
“Not  only  should  press  freedom  be  pre¬ 
served  in  Hong  Kong,  it  should  be 
extended  to  China  itself.  If  China  is  to 
become  a  fully  fledged  member  of  the 
international  community,  it  should 
respect  the  fundamental  freedoms  of 
free  speech  and  free  press,”  IPI  said. 

Members  of  the  Institute  expressed 
concern  also  about  the  trend  toward 


controlling  and  regulating  the  Internet 
and  other  new  communications  media. 
It  said  the  principles  embodied  in  Article 
19  of  the  Universal  Declaration  of 
Human  rights  should  apply  to  the  Inter¬ 
net,  as  it  does  to  print  media. 
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reduce  the  violence  being  done  to  our 
colleagues.  We  cannot  fail  to  respond  to 
the  threat ....  We  must  rededicate  our¬ 
selves.” 

Work  in  progress. 

Editors  and  publishers  who  attended 
last  month’s  IPI  Congress  in  Granada 
were  treated  to  several  soaring  defini¬ 
tions  of  their  trade,  and  warnings,  too. 

Among  the  sayings  of  Camilia  Jose 
Cela,  Spain’s  1989  Nobel  Prize-winning 
author: 

♦  “The  journalist  must  be  as  objective 
as  a  flat  mirror.” 

♦  “Must  never  repeat  gossip  or  adula¬ 
tion.” 

♦  “Newspapers  should  throw  meat  to 
the  wolves  without  having  them  choke 
upon  it.” 

♦  “Journalists  should  not  take  readers 
from  books.” 

♦  “Newspaper  owners  are  not  part  of 
the  real  life  of  the  newspaper.  The  jour¬ 
nalist  (writer)  is  the  fruit  of  the  paper.  No 
one  else  matters.” 

♦  “News  is  about  those  who  suffer  in 
history;  not  those  who  write  it.” 

♦  “The  writer  is  like  a  sound  box  of  a 
violin,  catching  echoes  on  the  outside.” 

So  there! 
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Station  for  sales  reps  results  in  greater 
motivation  and  results.  Reps  on  straight 
commission  generally  earn  more  than 
those  paid  salary'  and  commission,  he 
said. 

After  all,  it  takes  genuine  artistry  to 
convince  businesspeople  who  claim 
they  can’t  afford  advertising  that  the  cost 
is  money  well  spent.  Don’t  forget,  in  large 
markets,  new  accounts  worth  $300,000 
stUl  lurk  untapped. 

Because  newspapers  are  fountains  of 
information  they  are  perceived  as  more 
professional  than  other  media.  Gene 
Grant  said.  The  perception  is  reinforced 
when  reps  carry  laptop  computers  as  a 
sales  tool.  Computers,  coupled  with 
strong  research  data,  add  impact  and  clar¬ 
ity  to  presentations,  and  they  are  becom¬ 
ing  more  widespread. 


As  Don  Parks  put  it,  “We  want  our 
salespeople  seen  as  consultants  who  can 
help  clients  grow  their  business.” 

Initiative  is  not  limited  to  big  newspa¬ 
pers,  however.  The  Cedar  Rapids 
Gazette's  120-page  Parade  of  Homes  has 
.successfully  won  over  former  nonadver¬ 
tisers  in,  for  example,  building  materials 
and  trades.  The  newspaper  also  com¬ 
petes  head-on  with  ad  agencies  for  such 
services  as  Web  page  design  and  invests 
heavily  in  sales  training. 
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in  a  statewide  election  should  have  been 
protected  by  the  First  Amendment.  But 
the  Supreme  Court  upheld  the  damages 
because  promissory  estoppel  was  a  gen¬ 
eral  law  and  was  not  specifically  targeted 
against  the  news  media.The  same  is  true 
of  the  fraud  law  applied  in  the  Food  Lion 
case.  So  ABC  likely  will  win  only  a  partial 
victory  and  reduced  damages  in  its 
appeals. 

ABC’s  Food  Lion  story  raises  important 
questions  about  the  use  of  fraud  and  hid¬ 
den  cameras  by  journalists.  But  the 
appropriate  solution  is  not  for  courts  to 
limit  the  methods  that  journalists  may 
use  to  gather  facts  about  issues  of  health 
and  safety. 

In  1974,  a  conservative  chief  justice, 
Warren  Burger,  noted:  “A  responsible  press 
is  an  undoubtedly  desirable  goal,  but 
press  responsibility  is  not  mandated  by 
the  Constitution  and  like  many  other 
virtues  cannot  be  legislated.” 


Layoffs  To  Come? 

COME  MAY  1  some  Forbes  Inc.employ- 
ees  could  find  themselves  without 
jobs. 

The  uncertainty  is  a  result  of  the  com¬ 
pany’s  decision  to  sell  14  weeklies  and 
four  buyers’  guides  in  suburban  New  Jer¬ 
sey’s  Somerset,  Middlesex  and  Union 
counties  to  North  Jersey  Newspapers 
Group.  The  new  owners  are  an  affiliate 
of  Denver-based  MediaNews  Group  Inc., 
which  publishes  the  Denver  Post  and 
136  other  newspapers  in  1 1  states. 

Although  the  deal  will  be  finalized  on 
May  1,  North  Jersey  Newspapers  Group 
has  yet  to  decide  if  it  will  close  any  of  the 
papers  or  let  go  a  portion  of  the  approx¬ 
imately  140  full-  and  part-time  Forbes 
newspaper  workers. 

“We’re  in  the  middle  of  doing  that 
right  now,”  said  Richard  Vezza,  president 
and  CEO  of  North  Jersey  Newspapers 
Group. 
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RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


lulitorv  ^ 
i»l  151  ISlIl  U 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


Vi^AR 
HOOK 

0Z . . 

1997 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic  forecasts.  An  indispensable  HUT 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


GREEIN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  CX)PIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW  YORK  NY  10114-0111 


I...IIII . II.. .11.1.. III. .....II.. .11.. 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  ovming 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


COMICS 


FREE  COMIC.  Call  (810)  549-6972 
Fill  your  white  space  with  laughs 
Order  the  comic  ALEX  THE  UBRARIAN 


FEATURES  AVAILABLE 


CAMERA  READY  FEATURES 
8-page  sectians  include  copy,  art, 
layout  You  sell  the  ads.  $750  US  per 
section.  For  section  preview  call  New  • 
Era  Concepts  at  (204)  488-7533. 


GIVE  YOUR  READERS  a  new  slant  on 
relationships  with  "Love  &  Other  Neat 
Stuff’  on  love  and  spiritual  growth. 
Inform  them  about  world  religions  with 
"World  Faiths".  Weekly  or  twice 
monthly. 

Craig  Owen  (303)  337-3065 
E-mail:  cowendenmajordomos.com 


NEWSHOUNDS 


Contact  Jerry  Forney  at  Future 
Features  Syndicate:  407-259-3822 
http://www.spindata.com/ 
fulrfeat/Newshounds.html 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http://vrww.h2net.net/p/nutshell 


RURAL  700  vrard  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandra,  (847)  639-1232 


UFESTYLES 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-woll  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)254-0890 
Fax:  (212)  254-7646 


Four  be  the  things  I  am  wiser  to  krtow: 
Idleness,  sorrow,  and  (riend  and  a  foe. 

Dorothy  Porker 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941,  (914) 
692-4572.  Fax  (914)  692-8311. 
http://www.ny.frontiercomm.net/ 
~cirreman/cineman.htm 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossvrard  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


Run  your  ad  for  12,  26  or  52 
issues  to  increase  awareness 
while  benefitting  from  our 
low  contract  rates. 

Call  (212)  675-4380 


ANNOUNCEMENTS 


INVESTORS  WANTED 


INVESTMENT  OPPORTUNITY 
Successful  weekly  covering  breaking 
U.S.-Japon  business  news  seeks  M&A 
partner  for  expansion. 

Fax:  (714)  249-3907 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSCXIIATES 
Box  579,  Landrum,  SC  29356. 


Confidentiol  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMP/kNY 
(301)540-0636 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  mokes  the  difference 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  af  highest  qual¬ 
ity  daily  and  weekly  nevrspapers  in  the 
cauntry.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  /Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


Great  friertdship  is  never  without  anxiety. 

Maurice  de  Sevigne 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Tovrers,  Suite  1 000 
3390  Peochtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HOOELL  NEWSP/APER  BROKER 
51 96  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Management- Brokers 
P.O.  Box  3308 
Merrifield.VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockirigbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  Fox  (21 4)  520-6951 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


AUSTIN,  TX  PUBUCATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


ESTABLISHED  paid  community  weekly 
vrith  free  companion  in  hot  central  Flor¬ 
ida  market.  Absentee  owners.  Golden 
opportunity  for  hands-on  publisher.  For 
details,  reply  to  Box  08128,  Editor  & 
Publisher. 


LIFESTYLE  magazine,  Massachusetts 
$205,000;  SENIOR  publications,  Cali- 
fornia  $195,000,  West  Coast 
$1,000,000.  Mayo  Communications, 
(813)971-2061. 


SMALL  CA  Business  monthly.  45K 
readers.  Long  term  ads,  active  Web 
Site.  Will  finance  low,  low  $$$. 

Call  (916)  743-2214. 


WESTERN  U.S.  \MEEKLY  GROUP 
400%  growth  in  past  10  years.  Daily 
potential.  $370M  cash  flow.  Owners 
willing  to  stay  on  with  right  group. 
$1MM  down.  Box  08124,  Editor  & 
Publisher. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidentjal  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

EetatMeheatn  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  S9715  a-mall:  JcribbOlmLnat 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


April  12,  1997  ■  Editor  &  Piibusher 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
i$  aggressively  seeking  nev/spaper 
acquisitions  v/itn  circulations  of  5.000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 


Phone  (417)451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


LAKE  POWELL,  AZ,  A  well  established 
(6  years)  Shopper/Tourist  Guide  near 
the  most  awe-inspiring  lake  in  the 
warld.  This  area  is  on  a  rapid  growth 
trend.  Call  (520)  645-8154 


First  there  are  those  who  are  the  winners 
and  know  they  are  winners.  Then  there 
are  the  losers  who  krmw  are  they  losers. 
Then  there  are  those  who  know  they  are 
not  winners  but  don't  quit.  They're  the 
ones  hr  me.  They  never  quit  trying... 

Paul  Bryant 


E&Fs  Classified 


The  newspaper 
industry's  meeting 
place. 

(2U)  6754380 


EQUIPMENT  &  SUPPLIES  i 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  CaHbom  -  CK  Optical 
(310)  372-0372. 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 

EQUIPMENT/NEWS  RACKS 

USED  MAILROOM  EQUIPMENT 

SELL  NEWSRACKS  $35  each. 

Broker  Deal,  Buy  or  Sell. 

Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 

(209)  582-5075. 

PREPRESS 

MAILROOM 

NUARC  FUP-TOP  PLATEMAKER 

Model  R46UPNS 

FILM  PROCESSOR,  SCREEN 

Model#  LD-220  QT 

Phone  (419)  947-9221 

NEWS  COLOR  PRESS 

P.O.  Box  149 

Mt.  Gilead,  OH  43338 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527- 1 668  or  (21 4)  869-2844. 

OuaUcy  thK  makes  an  impression  wortdivlde 

A  Seloctfrom;  ! 

(  S  .1  □  CompMo  Pr«$$e$ 

\J  ly  0  Additions  to  Existing  Prosses 
a  3<color  Satolirtes 
“\  ri  O  4-Hi  Arrangomonts 
^  □  Stacked  Unite 

V  O  Intagral  Roll  Stand  Unite 
\r\  O  Half  and  Quarter  Folders 
r  W  a  Cutoff  20“ -21H*- 22" -22%* 

O  1  S,500  to  30,000  IPH 
SALES  ■  SERVICE  -  PARTS  A  |  XA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


PRESSES 


1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 
•2-New  Stacked  2/2  Colormax  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Management  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  for  details! 

(800)  394-1071 


SELLING  YOUR  WEB  PRESS? 
Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  (or  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•7-unit  GOSS  METRO  with  double  3:2 
(older,  2  half  decks  &  7  RTF's  -  22  3/4". 
•METROLINER  mono  unit  (new),  45' 
RTF's  &  Y  columns  -  22  3/4'. 
•Sovereign  single  3:2  160-page  folder, 
22  3/4'  cut-off  &  motor. 

•7-unit  GOSS  COMMUNITY  with  SC 
folder  -  priced  to  sell  -  22  3/4'. 

•8-unit  2-folder  double-ended  HARRIS 
VI 5D  W/JF25,  u.f.,  75  H.P.  motor  & 
JF7  w/60  H.P.  motor  -  1981 . 

•8-unit  DAILY  KING  II  w/KJ8A  &  u.f., 
22  3/4' cut-off  -  1979. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050 
Fax  (91 3)  492-6217 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 
Fax  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwioe  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CAa  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  cal- 
lections.  Nationwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 

Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


CIRCULATION  SERVICES 


THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


CONSULTANTS 


FREE  CONSULTATION 
NEED  CIRCULATION  INCREASES? 
IPC 

WE  KNOW  PROMOTIONS 
CALL  (800)  243-7659 


RETIRED  award-winning  publisher 
reveals  all  of  his  secrets.  For  my  FREE 
REPORT  "Six  weeks  to  a  better  weekly 
newspaper"  fax  address  to  01 1  ((506) 
228-4421  (Living  now  in  Costa  Rica) 
or  E-mail:  towerbf@aol.com 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton 
(800)  487-6397 
AUSTIN  NEWS  SERVICES 
(National) 

Take  your  soul  to  the  hole. 


Editor  &  PiiBUSHER  B  April  12,  1997 


INDUSTRY  SERVICES 


I 


Editor<S?Publisher 


Use  us  as  your  recruiting  tool 
to  hire  the  best  and  brightest! 

E&P  will  be  running  on  a  monthly  basis 
recruitment  features  similar  to  the  Recruitment 
In  Newspapers  section,  that  ran  February 
22nd. 

If  you  want  to  place  an  ad  promoting 
opportunities  within  your  company  in  the 
future  issues  and  need  additional  information, 
call  Mike  Dardano,  VP/ Advertising,  (212)  675- 
4380,  ext.  155  or  Shawn  Olson,  Classified 
Manager,  (212)  675-4380,  ext.  170. 

•  April  19  (closed)  •  May  24  •  June  14  •  July  12  • 
August  23  (Recruitment  Issue)  •  September  20  • 
October  25  •  November  22 
•  December  20 


Standard  Electric  &  Engineering; 

The  Industry's  Standard 

ELECTRICAL  PROBLEMS? 

ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide; 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  Of 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  lor  over  30  years. 

We  specialize  in  "No  Down  time,  No 
Missed  Production"  drive  retro  fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  comparw  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 

South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice;  (415)  952-6500 
Fax;  (415)  952-0102 
e-mail:  seecol@msn.com 

"Standard  Electric  &  Engineering: 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Call  LB  TO 

BENEFIT  FROM  OUR  LOW 
CONTRACT  RATES. 

(212)  675-4380, 
EXT  170. 


HELP  WANTED 


JOURNALISM:  Indiana  University 
School  of  Journalism  seeks  applicants 
(or  the  J.  Stewart  Riley  Visiting  Pro¬ 
fessorship  in  Journalism.  This  endowed 
teaching  position  is  a  one  or  two 
semester,  full-time  teaching  appoint¬ 
ment  on  the  Bloomington  campus.  The 
School  is  particularly  interested  in 
applications  from  newspaper,  maga¬ 
zine  or  broadcast  journalists  v^o 
believe  they  can  make  a  serious  con¬ 
tribution  to  the  skills  and  careers  of 
young  writers.  Responsibilities  include 
teaching  writing  and/or  editing 
classes,  consulting  with  students  and 
taking  an  active  role  in  the  academic 
life  or  the  School.  Likely  candidates  will 
be  experienced  journalists  who  have 
excellent  communication  skills  and  a 
desire  to  teach  in  a  large  university  se^ 
ting.  Previous  teaching  experience  is 
helpful  but  not  required.  Women  and 
minorities  are  especially  encouraged  to 
apply.  Appointments  are  generally  for 
five  or  ten  months  (August  through 
December  and/or  January  through 
May).  Compensation  and  other  bene¬ 
fits  are  competitive.  Send  letters  of 
interest  and  resumes  by  mail  to  Jon 
Dilts,  associate  dean,  Indiana  Univer¬ 
sity  School  of  Journalism,  Ernie  Pyle 
Hall  200,  Bloomington,  IN  47405,  by 
E-mail  to  dilts@incliana.edu  or  by  Fax 
attention  Dean  Dilts  to  (812)  855- 
0901 .  The  Indiana  University  School  of 
Journalism  is  an  accredited  institution 
comprised  of  about  600  students  study¬ 
ing  at  the  bachelor's,  master's  and 
do^ral  levels  with  a  distinguished  and 
eclectic  faculty.  Admission  to  the 
School  is  selective.  Indiana  University  is 
an  equal  opportunity/affirmative 
action  employer. 


JOURNALISM:  The  Indiana  University 
School  of  Journalism  seeks  applicants 
(or  the  Louis  Weil  Visiting  Prof^sorship 
in  Journalism.  This  endowed  teaching 
position  is  a  one-semester,  full-time 
teaching  appointment  on  the  Bloom¬ 
ington  campus.  The  School  is  particu¬ 
larly  interested  in  applications  from 
newspaper,  magazine  or  broadcast 
journalists  who  baieve  they  can  make  a 
serious  contribution  to  the  skills  and 
careers  of  young  writers.  Responsibilities 
include  teaching  writing  and/or 


n^r4Trnv7eTiMi]iiriT*i 


taking  an  active  role  in  the  academic  life 
of  the  School.  Likely  candidates  will  be 
experienced  journalists  who  have 
excellent  communication  skills  and  a 
desire  to  teach  in  a  large  university 
sotting.  Previous  teaching  experience  is 
helpful  but  not  required!  Women  and 
minorities  are  especially  encouraged  to 

T^e^ppointment  is  generally  for  five 
months  (August  through  December  or 
January  thrcjgh  AAoy).  CcHTipensation 
and  other  benefits  are  competitive. 
Send  letters  of  interest  and  resumes  by 
mail  to  Jon  Dilts,  associate  dean,  Indi¬ 
ana  University  School  of  Journalism, 
Ernie  Pyle  Hall  200,  Bloomington,  IN 
47405,  by  E-mail  to  dilts@indiana.edu 
or  by  Fax:  attention  Dean  Dilts  to  (81 2) 
855-0901.  The  Indiana  University 
School  of  Journalism  is  an  accredited 
institution  comprised  of  about  600  stu¬ 
dents  studying  at  the  bachelor's, 
master's  and  do^rol  levels  with  a  dis¬ 
tinguished  and  eclectic  faculty. 
Admission  to  the  School  is  selective. 

Indiana  University  is 
an  equal  opportunity/ 
affirmative  action  employer 


ADMINISTRATIVE 


MANAGEMENT  POSITIONS 
A  Spanish  Language  Newspaper,  dis¬ 
tributed  in  N  &  S  America  has  three 
immediate  openings  for  experienced 
results-oriented  managers: 

PRODUCTION/TECHNOLOGY  MAN¬ 
AGER:  Must  have  knowledge  of  latest 
technology,  PC  &  Mac  computer 
systems,  electronic  file  transfer  pro¬ 
tocols,  project  management  skills,  5+ 
years  in  publishing.  Bilingual  English/ 
Spanish  required. 

CIRCULATION  SALES  MANAGER: 
Must  have  strong  organizational  & 
process  planning  skills,  5-t-  years  expe¬ 
rience  with  direct  marketing  subscrip¬ 
tion  campaigns,  single  copy  sales  and 
home  delivery.  Bilingual  English/ 
Spanish  preferred. 

MAJOR  ACCOUNTS  REPRESEN¬ 
TATIVE:  Should  hove  5+  years  experi¬ 
ence  in  selling  advertising  for  Latin 
American  publications  to  US  notional 
accounts,  and  be  able  to  move  easily 
between  two  hemispheres.  Must  be  bil¬ 
ingual,  bicuhural,  and  have  exemplary 
presentation  skills. 

We  offer  an  excellent  compensation 
package.  Send  resume  and  salary  his¬ 
tory  to;  Newsworld  Communicofion, 
401  5th  Avenue,  3rd  Floor,  New  York, 
NY  10016.  FAX:  (212)  576-0335. 
e-mail:  ndmun@aci  com. 


ADMINISTRATIVE 


VICE  PRESIDENT/ 

GENERAL  MANAGER 

PennySover  Publications  of  Pennsylva¬ 
nia,  Inc.,  a  700,000  direct  mailed 
shopper  group  located  in  Pittsburgh, 
PA  is  seeking  an  individual  (or  the  posi¬ 
tion  of  Vice  President/Generol  Man¬ 
ager. 

The  company  has  experienced  record 
performance  during  the  past  two 
years.  The  General  Manager  will  be 
responsible  for  the  day-to-day  opera¬ 
tions  and  those  departments  associated 
with  publishing  this  large  group. 

Candidates  should  hove  a  minimum  of 
3  years  as  a  General  Manager  or  5  to 
8  years  experience  as  a  Senior  Man¬ 
ager  in  a  large  shopper  or  free  pub¬ 
lication  group.  Base  salary,  incentive 
program,  company  car  and  a  401  (k) 
program  are  just  part  of  the  compensa¬ 
tion  pockoge. 

Send  resume  with  cover  letter  and 
salary  history  to  Trinity  Holdirtgs,  IrK., 
610  Beatty  Road,  Monroeville,  PA 
15146.  (No  phone  calls,  please.) 

EXECUTIVE  DIRECTOR;  Co-Operative 
photojournalist  agency.  Progressive 
organizations  to  major  media. 
Qualificatians:  Managerial,  industrial 
experience.  EOE.  Resumes:  Search, 
Impact  Visuals,  24  West  25th  Street, 
12th  Floor,  New  York,  NY  10010;  fax: 
(212)807-6644. 


For  quicker  placement  you  con  Fox  your  Positions 
Wanted  ad  along  with  your  Visa/ Mastercard  number 
and  expiration  date  to  (212)  929*1259. 


April  12,  1997  ■  Editor  &  Pubusher 


HELP  WANTED 


ADMINISTRATIVE 


PROJEa  STAFF  ADMINISTRATOR 

THE  INTER  AMERICAN 
PRESS  ASSOCIATION 

A  non-profil  organization  of  more  than 
1 ,300  Western  Hemisphere  newspa¬ 
pers,  seeks  an  alert,  competent  indi¬ 
vidual  to  help  administer  the  implemen- 
tation  of  the  Declaration  of 
Chapultepec,  a  five-year  project 
funded  by  the  McCormick  Tribune 
Foundation  aimed  at  increasing  the 
level  of  awareness  on  issues  relating  to 
freedom  of  the  press. 

The  successful  candidate  will  help 
organize  seminars  and  conferences 
throughout  the  Americas,  produce 
reports  and  documents  related  to  the 
project,  and  be  in  charge  of 
administrative  work,  support  services, 
accounting  and  internal  documentation. 

He  or  she  will  assist  the  project's  attorney 
and  serve  as  the  staff  person  in  promoting 
the  Declaration's  objectives  and  other 
tasks,  as  required.  This  includes  compiling 
and  organizing  data  bases,  developing 
an  information  dissemination  plan 
including  placing  data  on  the  lAPA  home 
page.  The  position  entails  extensive 
travel. 

Applicants  should  be  computer  literate, 
fluent  in  English  and  Spanish  (with 
working  knowledge  of  Portuguese),  have 
familiarity  with  Latin  America,  and  man¬ 
agerial  experience  and  know  how  to 
work  with  budgets. 

Applicants  should  mail  a  resume,  together 
with  at  least  three  references,  and  a  cover 
letter  to  Julio  E.  Munoz,  executive  director, 
lAPA,  291 1  NW  39th  Street,  Miami,  FL 
33142. 


CREATIVE  DIREaOR 


ADMINISTRATIVE 


WE'RE  SEARCHING  FOR  a  unique 
individual  to  publish  a  trio  of  paid 
newspapers  and  shopper  publications 
located  in  the  beautiful  Southern  Cali¬ 
fornia  mountains.  We're  a  growing  com¬ 
munity  newspaper  company,  operating 
60  publications  in  the  midwest  and 
West.  We're  people-oriented  and 
reward  high  achievers.  You're  looking 
for  a  company  that  will  appreciate 
your  proven  ability  and  experience. 
You're  able  to  provide  hands-on  man¬ 
agement  for  a  talented  staff  with 
emphasis  on  aggressive  sales  lead¬ 
ership.  You're  ready  to  face  a  new 
challenge.  Salary  plus  annual  bonus 
potential  in  $50's.  Company  car,  profit 
sharing  and  strong  benefits  program. 
Send  resume,  with  your  vocation 
objectives,  pay  history  and  references 
to  General  Manager,  Brehm  Commu¬ 
nications,  P.O.  Box  28429,  San  Diego, 
CA92128. 


MEDIA  PROFESSIONALS/ 
RESIDENT  ADVISORS 

CENTRAL  AND  EASTERN  EUROPE 
OPENINGS 

IREX,  a  leader  in  international  educa¬ 
tion  and  training,  seeks  senior  media 
professionals  to  fill  Resident  Advisor 
positions  (RA)  in  Central  and  Eastern 
Europe  under  its  Professional  Media 
Program,  a  USAID-funded  grant. 

RAs  must  be  talented,  multi-faceted 
with  business-side  experience  from 
either  print  or  broadcast.  The  RA  will 
serve  as  an  in-country  representative  to 
foster  independent  medio  in  CEE.  CEE 
experience  and  local  language  skills  or 
working  knowledge  of  German  or 
Russian  is  desirable.  Fax  resume  and 
cover  letter  to  Personnel/AB,  (202) 
628-8189.  E-mail:  irex@info.irex.org 


CREATIVE  DIREaOR 


CREATIVE  DIRECTOR 


THE  TIMES-PICAYUNE  in  New  Orleans  seeks  a  creative  and 
innovative  art  professional.  A  minimum  of  five  years  of  supervisory 
experience  in  newspaper  advertising  and/or  in-house  or  outside 
agency  design  and  print  production  is  required.  Ability  to  inspire, 
lead  and  train  a  staff  of  advertising  artists  as  a  team  is  essential. 
Be  prepared  to  present  your  portfolio.  It  should  demonstrate  an  ability 
to  conceptualize,  design  and  execute  engaging  layouts  and 
illustrations. 

The  ideal  candidate  will  also  have: 

•  Energy  to  provide  high  quality  work  in  a  quick  turn,  deadline 
environment 

•  Strong  interactive  skills  to  manage  projects  and  communicate 
concepts  to  prospective  clients 

•  Experience  in  computer  graphics  to  include  Mac  applications, 
QuarkXPress,  Freehand  and  Photoshop.  Harris  Ad  Building  software 
knowledge  helpful. 

We  offer  a  comprehensive  benefit  package  in  a  team-oriented  work 
environment. 

Send  your  resume  with  salary  history,  and  samples  in  confidence  to: 

THE  TIMES-PICAYUNE,  Attn:  Beth  Adams 
3800  Howard  Avenue,  New  Orleans,  LA  70140.  EOE  M/F 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Independent  1 1 ,000  daily  seeks  an 
Advertising  Director  to  help  us  grow. 
Need  hands-on,  community-oriented 
person,  management  and  classified 
experience  preferred.  Market  is  small 
city-rural  hub  with  two  universities. 
Additional  publications  include  widely 
distributed  TMC  and  regular  special 
sections.  You  can  make  a  difference 
here.  Send  resume  to  Kevin  Crosbie, 
publisher,  Willimantic  Chronicle,  P.O. 
Box  148,  Willimantic,  CT  06226- 
0148. _ 

ADVERTISING  SALES  MANAGER 

South  Coast  Newspapers,  publishers  of 
the  North  County  Times  (90,000  plus 
circulation)  is  seeking  an  exceptional 
individual  to  lead  the  advertising 
department  in  one  of  our  geographic 
zones.  We  are  looking  for  an  achiever 
with  leadership  qualities  and  experi¬ 
ence  to  grow  sales  and  maximize 
market  potential  in  the  terrific  growth 
area  of  Northern  San  Diego  County 
and  SW  Riverside  County.  The  ideal 
candidate  should  have  a  successful 
track  record  in  advertising  sales  and 
management  as  well  as  possess  good 
communication,  negotiation,  customer 
service  and  presentation  skills. 

If  you  are  a  doer  and  feel  that  you  can 
take  this  department  to  the  next  level 
and  beyond  we  welcome  your  applica¬ 
tion.  Please  send  cover  letter  and 
resume  to  Scott  Putnicki,  advertising 
director.  North  County  Times,  207  E. 
Pennsylvania  Avenue,  Escondido,  CA 
92025  or  fax  (760)  745-1958. 

ADVERTISING  SALES  MANAGER 
The  Press  Democrat,  Santa  Rosa,  Cali¬ 
fornia,  is  looking  for  an  experienced 
sales  manager  in  the  Advertising 
Department.  Part  of  the  New  York 
Times  Regional  Newspaper  Group,  this 
newspaper  sits  in  a  premier,  expand¬ 
ing  and  diversified  market  that  offers 
continued  growth  jxjtential.  Circulation 
is  98,500  daily,  1 01 ,500  on  Sunday. 

Candidates  will  have  retail  and/or 
classified  newspaper  sales  manage¬ 
ment  experience.  Excellent  communica¬ 
tion,  negotiation,  customer  service  and 
formal  presentation  skills.  Ability  to 
train,  direct  and  motivate  staff  and 
implement  mar  et  and  budget 
strategies.  Computer  skills  in  Word 
and  Excel  are  required. 

This  is  a  challenging  career 
opportunity  with  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  Competitive 
salary,  incentive  and  benefits 
package. 

Please  send  or  fax  resume  with  cover 
letter  including  salary  history  and 
references  to  Joanne  Davey,  advertis¬ 
ing  manager.  The  Press  Democrat, 
P.O.  Box  569,  Santa  Rosa,  CA  95402. 
FAX.  (707)573-3841. 

E-mail:  pdclas@pressdemoclass.com. 

A  New  York  Times  Company 

Equal  Opportunity  Employer 

ADVERTISING  SALES  MANAGER 
The  opportunity  is  here  for  an 
aggressive  individual  to  rise  to  advertis¬ 
ing  manager  for  an  expanding  group 
of  weekly  publications  in  Zone  2.  Pre¬ 
vious  newspaper  sales  experience 
desirable.  Send  resume  and  track 
record  of  generating  sales  to  Box 
08133,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISIF4G  DIREaOR 
The  Bloomington  (IN)  Herald-Times,  a 
30,000  daily,  45,000  Sunday  in  a 
beautiful  Big  Ten  college  town,  seeks 
an  experienced  sales  manager  to  lead 
our  retail  and  classified  ad  staffs.  The 
ideal  candidate  has  experience  motivat¬ 
ing  ad  reps,  establishing  ad  rates  and 
policies,  setting  budgets  and  revenue 
projections,  and  negotiating  contracts. 
Experience  with  national  accounts  very 
helpful.  We  offer  a  diversified  econ¬ 
omy  in  a  lifestyle  mecca,  and  are  part 
of  a  family-owned  media  company. 
Send  cover  letter,  resume  and  salary 
expectations  to: 

Allan  Murphy 
The  Herald-Times 
P.O.  Box  909 

Bloomington,  IN  47402 

CLASSIFIED  ADVERTISING 

RECRUITMENT  MANAGER 
Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 
This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  a 
growing  sales  staff,  and  strong  lead¬ 
ership  skills  among  other  category 
managers  in  the  Classified  department. 
The  ideal  candidate  will  have  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising. 
Exc^lent  salary,  bonus,  and  benefits 
package.  Please  send  resume, 
references,  and  salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  S.  Ludlow  Street 

_ Doyton,  OH  45402 _ 

DIREaOR  OF  SALES  AND 

BUSINESS  DEVELOPMENT 
Region:  National 

Compensation:  Six-Figure  Package 

Emerging  Internet  content  company 
seeking  energetic,  self-motivated 
persons  to  develop  Internet  classified 
advertising  support  to  the  media  and 
other  industries.  Experience  in  news¬ 
paper  advertising  or  real  estate  sales  a 
plus.  Must  have  good  presentation 
skills.  Entrepreneurial  and  business 
development  skills  important.  Send 
resume  and  salary  history  to: 

ClassiFind  Netvwjrk,  Inc. 

E-mail:  sales@classifind.com 
FAX:(619)  874-3690 
"Letting  Technology  Work  For  You" 
RETAIL  ADVERTISING  MANAGER 

Terrific  career  opportunity  for  a 
talented,  aggressive  sales  manager. 
Strong  leadership  and  motivational 
skills,  and  track  record  achieving  goals 
required. 

We  are  a  33,000  daily  in  South¬ 
eastern  Massachusetts  near  Newport 
and  the  Cape,  and  part  of  a  company 
experiencing  phenomenal  growth. 

Resume  with  cover  letter  to: 

Jim  Parise,  Marketing  Director 
THE  HERALD  NEWS 
207  Pocasset  Street 
Fall  River,  MA  02722 

Follow  your  bliss. 

Joseph  Campbell 
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HELP  WANTED 


.  I 


ADVERTISING 


ACCOUNT  EXECUTIVES/ 

SALES  ASSOCIATES 
The  Kansas  City  Star,  one  of  the 
Midwest's  leading  newspapers,  has 
openings  in  our  advertising  sales 
d«x]rlnient  for  Account  Executives  and 
Sales  Associates.  These  individuals  will 
service  existing  advertising  accounts 
and  prospect  for  new  business  within  a 
defined  geographic  territory. 
Responsibilities  include  assisting  with 
advertising  concept  and  program 
development.  The  ideal  candidates  will 
hove  a  degree  in  advertising  or  marke^ 
ing,  strong  interpersonal  and  commu¬ 
nication  sTcills;  and  2+  years  outside 
soles  experience.  Our  Account  Execu¬ 
tives  and  Sales  Associates  are 
extremely  professional  individuals  vrho 
are  goai;oriented  and  highly 
nKitivoted.  Our  compensation  program 
is  base  plus  commission  with  earnings 
potential  up  to  40K  -  60K  with 
excellent  company  benefits.  If  you  have 
a  desire  to  brcome  part  of  The  Kansas 
City  Star  team,  please  send  your  cover 
letter  and  resume  to:  The  Kansas  City 
Star,  Attn:  AE/SA,  1729  Grand  Blvd., 
Kansas  City,  MO  64108. 


OUTSIDE  SALES 
AUTOMOTIVE/REAL  ESTATE 
The  Oregonian,  Portland,  OR  is  look¬ 
ing  for  two  outside  sales  represen¬ 
tatives  in  the  Classified  Advertising 
Department.  Part  of  the  Newhouse 
Newspaper  Group,  The  Ore^nian  is 
the  largest  daily  in  the  Pacific  North¬ 
west  and  serves  a  premier,  expanding 
growth  market  with  daily  circulation  of 


445,293. 

Candidates  will  have  four  years  of 
newspaper  outside  sales  experience, 
specifically  in  automotive  or  real 
estate.  Requires  excellent  communica¬ 
tion,  negotiation,  customer  service, 
formol  presentation  and  proven  selling 
skills. 

Competitive  salary,  bonus,  excellent 
benefits.  Specify  automotive  or  real 
estate  expertise.  Mail  cover  letter, 
resume  and  references  to: 

Gina  Meyer 

Human  Resources  Department 
THE  OREGONIAN 
1 320  SW  Broadway 
Portland,  OR  97201 


SALES/PROOUa 
DEVELOPMENT  MANAGER 
The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic 
newspaper  advertising  professional  at 
a  40,000-f  daily  newspaper  in  central 
Washington  state.  We  focus  on 
revenue  achievement  through  the 
development  of  our  products  and  sales 
staff.  Responsibilities  include:  coordinat¬ 
ing  sales  staff  training,  working  one- 
on-one  with  sales  reps  to  develop  their 
soles  skills,  coordination  of  special  sec¬ 
tion  calendar  and  new  product  devel¬ 
opment.  Qualified  candidate  must  be 
aggressive  with  proven  sales  arxj  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  sales  thraugh  new  product  devel¬ 
opment,  and  strong  communication 
skills  for  staff  development.  Send  or  fox 
resume,  cover  letter  and  salary  history 
to: 

Kav  Gause,  HR  Director 
Yakima  Herald-Republic 
P.O.  Box  9668 
Yakima,  WA  98909 
Fox:  (509)  577-7722 
A  member  of  the  Seattle  Times  group 
EOE 


ART/GRAPHICS 


NORTHEASTERN  University's  alumni 
magazine  seeks  full-time  ort  director. 
Bachelor's  degree,  three  years  maga¬ 
zine  experience.  Web  experience 
desirable.  Resume,  three  samples  to 
Ken  Gomstein,  Northeastern  University 
Magazine,  360  Huntington  Avenue, 
598CP,  Boston,  MA  021 15. 


CIRCULATION 


CIRCUUTION  DIRECTOR  for  under 
15,000  circulation,  6-day  property 
with  great  growth  potential  serving 
scenic  and  historical  communities  in 
Zone  2. 

We  are  willing  to  pay  (or  a  savvy  pro- 
(essiofKil  vrho  can  develop,  administer 
and  lead  programs  which  will  result  in 
excellent  customer  service,  efficient  col¬ 
lection  procedures  and  aggressive  and 
imaginative  sales  activities. 

Reply  to  Box  08123,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIREaOR 
Seven-day  local  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  to  monage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  grovrth 
potential  within  our  porent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


deportment. 

The  successful  candidate  will  be  able  to 
effectively  plan  and  implement  our 
marketing  strategy  utilizing  a  combina¬ 
tion  of  new  and  proven  methods. 

Must  be  a  good  communicator,  team 
oriented,  have  competitive  market 
experience,  possess  strong  people  skills 
and  have  an  established  background 
in  circulation  growth  and  internal/ 
external  customer  service. 

Qualified  candidates  may  send  resume 
detailing  experience  ana  salary  history 

to  Box  081 34,  Editor  &  Publisher. _ 

SUBSCRIBER  SERVICE  MANAGER 

The  Mobile  Register  has  an  opening  (or 
a  Subscriber  Service  Manager  in  the 
Circulation  Department.  Applicants  will 
possess  instructional,  motivational  and 
supervisory  experience.  You  must  be 
skilled  in  personal  computers  ond  com¬ 
puter  terminal.  Organizational, 
interpersonal  communications  are 
essential.  The  position  requires  depen¬ 
dability  and  self-motivation.  This  is  a 
full-time  position  offering  competitive 
benefit  package.  Must  be  able  to  work 
flexible  hours  not  excluding  weekends. 
Only  qualified  applicants  meeting  all 
requirements  need  apply.  Send  resume 
and  salory  requirements  to: 

Attobile  Register 
Human  Resources  Department 

P.O.  Box  2488 
Mobile,  AL  36652 


CIRCULATION 


THE  LOS  ANGELES  TIMES  has  several 
exciting  opportunities  in  our  Consumer 
Marketing  Department.  The 
opportunities  include  Circulation  Man¬ 
ager,  San  Diego  (#97H054),  Circula¬ 
tion  Manager,  outside  the  Primary 
Marketing  Area-OPMA  (#97H055), 
and  two  Key  Account  Soles  Executive 
positions  {#97H060). 

Both  Circulation  Manager  positions  will 
develop  home  delivery  and  single  copy 
circulation  strategies,  tactics  and  goals 
for  their  assigned  areas.  Both  man¬ 
agers  will  establish  distribution 
networks  focused  on  customer  needs, 
negotiate  and  determine  independent 
contractor  rotes,  and  evaluate  and 
respond  to  competitive  influences. 

Qualified  candidates  will  have  3-f 
years  demonstrated  success  in  manag¬ 
ing  sales  and  distribution,  competitive 
newspaper  market  experience  a  plus, 
strong  organizational,  analytical  and 
strategic  plonning  skills,  demonstrated 
ability  to  develop  and  implement  supe¬ 
rior  customer  service  programs,  and  a 
Bachelor's  degree  preterrM. 

The  Key  Account  Sales  Executives  will 
be  responsible  (or  establishing,  devel¬ 
oping  and  maintaining  relationships 
with  key  accounts  and  generating 
significant  single  copy  sales  volumes 
within  the  assigned  categories  arKi  ter¬ 
ritories. 

Qualified  candidates  will  have 
at  least  3  years  of  successful  sales 
experience  merchandising  products 
with  small  price  points  and  profit 
margins,  competitive  newspaper 
market  experience  is  a  plus,  strong 
customer  service  skills,  and  a 
Bachelor's  degree  preferred. 

THE  LOS  ANGELES  TIMES  offers  a  com¬ 
petitive  compensation  and  benefits 
package. 

Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  appropriate  position 
number  to  LOS  ANGELES  TIMES,  Employ¬ 
ment  Office,  Times  Mirror  Square,  Los 
Angeles,  CA  90053  (Fax:  (213)  237- 

I  EOE 

SALES  REPRESENTATIVE 
National  newspaper  company  has 
opening  for  o  circulation  sales  and 
marketing  rep  based  in  Houston.  Can¬ 
didates  must  have  prior  sales  and 
marketing  experience  and  possess 
excellent  written  and  verbal  communi¬ 
cation  skills.  To  excel  in  this  fast  paced 
environment  the  candidote  should  be 
organized,  hove  the  ability  to  handle 
multiple  tasks,  meet  deadlines  and  be 
computer  literate.  Overnight  travel 
required.  Excellent  starting  salary, 
benefits,  bonus  plan  and  company  vehi¬ 
cle.  Serid  resume  to  Single  Copy  Sales 
Manager,  P.O.  Box  920160, 

Norcross,  GA  30092. _ 

CIRCULATION  MANAGER  -  ABC  5- 
day  daily;  TMC/weekly/paid  mail 
publications.  Excellent  job  opportunity 
(or  experienced  individual. 

Resumes  to: 

A.  Coulter,  P.O.  Box  459 
West  Memphis,  AR  72303-0459. 

What  is  the  battlecry  o(  flotware? 

The  Tick 


CIRCULATION 


REGIONAL  ZONE  MANAGER  -  The 
Tennessean,  one  of  Gannett's  largest 
newspapers  located  in  Nashville,  TN, 
is  seeking  career-minded  individuals  to 
join  our  home  delivery  management 
team.  Position  supervises  five  district 
managers  virorking  in  separate  distribu¬ 
tion  centers  with  an  approximate 
circulation  of  30,000.  Our  employee 
deliverer  force  distributes  o  morning 
and  afternoon  product.  Responsibilities 
include  leading  this  large  vrork  force  in 
increasing  circulation  and  providing  out¬ 
standing  service.  We  offer  advance¬ 
ment  opportunities  and  a  competitive 
benefit  package  that  includes  major 
medical  with  dental  insurance,  401  (k), 
tuition  reimbursement,  vacation, 

Grsonol  leave  and  much  more.  Col¬ 
ie  degree  preferred  with  minimum  of 
three  years  of  circulation  management 
experience  required.  We're  looking  (or 
leaders,  self-starters,  team  players, 
hands  on  marKigers,  good  communica¬ 
tion  skills  (written  and  verbal),  and 
those  wanting  to  make  a  name  for 
themselves.  IF  that's  you,  send  your 
resume  and  references  to  Carroll 
Duckworth,  The  Tennessean,  1  100 
Broodvroy,  Nashville,  TN  37203  or  fax 
to  (615)  726-5921.  No  phone  calls, 
please. 


ASSISTANT  CONTENT  EDITOR 
Can  you  help  make  a  story  sing  to 
readers?  We  need  an  editor  who  can 
coordinate  the  next  day's  news,  and 
edit  it.  We  need  someone  who  is  a  com¬ 
municator  and  a  teacher  arxf  can  help 
our  staff  continue  to  develop  and  grow. 
We  also  need  someone  who  is  willing 
to  work  nights.  In  short,  we  need  o  com¬ 
mitted.  versatile  journalist  who  can 
ploy  almost  every  editing  role  on  our 
15-person  content  desk.  The  Tribune- 
Star  is  a  37,000  circulation  newspaper 
in  Terre  Haute,  IN,  a  college  com¬ 
munity  where  our  competitive  salary 
will  go  a  long  way.  Resumes,  cover  let¬ 
ters  and  up  to  five  clips  of  your  work 
should  be  sent  to  City  Editor  Jim 
Lowers,  P.O.  Box  149,  Terre  Houle,  IN 
47808. 


BUSINESS  EDITOR 

The  Des  Moines  Register,  Iowa's  pre¬ 
mier  newspaper,  is  looking  (or  a  busi¬ 
ness  editor  vmo  can  lead  our  renewed 
ond  expanded  focus  on  coverage  of 
local  business  trends  -  from  workplace, 
to  retail;  finance  and  technology. 
We're  looking  (or  an  innovative  leader 
for  a  talented,  1  3-person  business 
news  staff,  somebcx^  who  can  help  us 
greatly  expand  readership  of  our  busi¬ 
ness  news  staff,  somebody  who  con 
help  us  greatly  expand  readership  of 
our  business  news  sections.  Please 
send  resume,  work  somples  and  cover 
letter  explaining  your  business  news 
philosophy  to  Dennis  Ryerson,  editor. 
The  Des  Moines  Register,  P.O.  Box 
957Des  Moines,  lA  50304.  The  Des 
Moines  Register,  o  Gannett  newspa¬ 
per,  is  committed  to  diversity  and 
proud  to  be  an  equal  opportunity 
employer. 

EDITORIAL  WRITER:  ExperierKed,  with 
conservotive  views.  Edit  columns,  let¬ 
ters,  may  write  op-eds.  New  England 
daily  with  excellent  benefits.  Please  sub¬ 
mit  resume  and  writing  samples  to 
Patricia  Nagle,  personnel,  Republican- 
Americon,  389  Meadow  St., 
Woterbury,  CT  06702. 

WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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HELP  WANTED 


ASSISTANT  EDITORIAL  PAGE  EDITOR 
The  Bangor  Daily  News  (daily  circ. 
75,000)  seeks  an  experienced 
journalist  to  help  produce  outstanding 
editorial  and  op-ra  pages.  Successful 
candidates  will  be  able  to  demonstrate 
an  ability  to  write  daily  editorials  on  a 
wide  range  of  state  and  local  issues. 
They  wilThave  strong  editing  skills, 
welcome  meetings  with  the  members  of 
the  public  and  work  well  in  a  small 
staff.  We  are  looking  for  someone  who 
can  build  contacts  and  quickly 
research  and  write  well-informeci, 
persuasive  editorials  that  forgo  the 
typical  ponderous  editorial  voice  and 
instead  use  insight,  wit,  compassion 
and  punch.  Layout  abilities,  including  a 
knowledge  of  QuarkXPress,  a  plus. 
Apply  to  Todd  Benoit,  Bangor  Daily 
News,  P.O.  Box  1  329,  Bangor,  ME 
04402-1329,  with  cover  letter, 
resume,  samples. 


BUREAU  REPORTER 

The  Savannah  Morning  News  is  look¬ 
ing  for  a  general  assignment  reporter 
with  an  interest  in  military  issues  (or  a 
bureau  position  near  Fort  Stewart,  the 
largest  Army  post  east  of  the 
Mississippi.  POSITION:  Covering  hard 
news  and  features  in  a  diverse,  multi¬ 
county  area.  BASIC;  Two  years  of 
reporting  experience,  passion  for  story¬ 
telling  and  ability  to  enterprise  stories 
in  a  competitive  market.  PHILOSOPHY: 
Respect  breaking  news,  understand  the 
issues.  Respect  teamwork,  understand 
initiative.  PAPER:  We  are  an  80,000 
circulation  newspaper  in  the  South's 
most  intriguing  city.  We  reward  inte¬ 
grity,  integration,  initiative  and  innova¬ 
tion.  APPLY:  Cover  letter,  resume  and 
five  best  clips  to  Tuck  Thompson,  Savan¬ 
nah  Morning  News,  P.O.  Box  1088, 
Savannah,  GA  31 402. 


BUSINESS  REPORTER 

The  Business  Press  in  Southern  Califor¬ 
nia's  fast-growing  Inland  Empire  seeks 
an  aggressive  digger  for  our  health 
care  and  banking  beats.  We're  a 
young  publication  that  enjoys  a  reputa¬ 
tion  (or  quality  writing,  comprehensive 
coverage  and  scooping  the  dailies. 
Applicant  must  be  creative  team  player 
with  excellent  news-gathering  abilities 
and  a  flair  for  the  language.  At  least 
one  year  of  daily  or  specialty  weekly 
reporting  experience  is  required.  Send 
a  cover  letter,  resume  and  your  five 
best  clips  to  Editor  Paul  McAfee,  The 
Business  Press,  3281  Guasti  Road, 
Suite  440,  Ontario,  CA  91761. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


COMMUNITY  EDITOR 
Group  of  weekly  newspapers  in  SW 
Virginia  seeking  experienced,  hands- 
on  editor  to  lead  our  staff.  Send 
resume  with  salary  requirements  to  Box 
08131,  Editor  &  Publisher. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 


BUSINESS  WRITER 


Hard-hitting  business  newspaper  in 
Zone  7  seeks  an  experienced  business 
writer  who  wants  to  join  us  as  a  senior 
writer/associate  editor.  Position  would 
combine  reporting  and  some  editing 
skills,  with  an  eye  to  the  future.  We're 
a  small  staff  with  big  accomplishments, 
but  we  need  a  seasoned  pro  to  help 
make  us  better.  Pay  range  is  mid- 30s. 
Respond  to  Box  08120,  Editor  &  Pub¬ 
lisher. 


BUSINESS  WRITER:  The  Dayton  Daily 
News  is  seeking  an  experienced  busi¬ 
ness  writer  to  cover  such  topics  as 
small  business,  banking  and  regional 
economic  development.  We  are  a 
160,000  AM  in  a  city  with  a  dynamic 
business  environment  that  is  home  to 
such  major  corporations  as  NCR, 
Mead,  Standard  Register  and  Huffy. 
Ability  to  write  on  tight  deadlines  is 
essential.  We  are  a  Cox  newspoper 
and  offer  excellent  pay  and  benefits. 
Send  cover  letter,  clips  and  resume  to: 
D.  Koine  Stankovich,  business  editor, 
the  Dayton  Daily  News,  45  S.  Ludlow 
St.,  Dayton,  OH  45402. 


ASSISTANT  CITY  EDITOR  sought  by 
Zone  5  metro,  1 50,000-circulation.  Pro¬ 
ven  supervisory  and  editing  skills  are 
required.  Competitive  pey  and  bene¬ 
fits;  opportunities  for  advancement. 
Respend  to  Box  08129,  Editor  &  Pub¬ 
lisher. 


CHALLENGING  OPPORTUNITY  for 
reperter  in  state  capital  set  in  the  beau¬ 
tiful  bluegrass  and  horse  country  of 
Central  Kentucky  and  in  a  spanking 
new  plant.  Two  years  daily  newspeper 
work  preferred  but  exceptional  experi¬ 
ence  with  a  weekly  will  be  considered. 
Send  resumes,  clippings  and 
references  to  Carl  West,  The  State 
Journal,  321  West  Main  Street, 
Frankfort,  KY  40601 . 


ASSISTANT  NEWS  EDITOR  -  Our  ANE 
is  moving  back  to  Texas  so  we'll  be  fill¬ 
ing  this  entry-level  management  pjosi- 
tion.  If  you're  on  the  copy  desk  and 
want  to  move  up,  send  us  your  stuff. 
The  ANE  works  runs  the  desk  two 
nights  a  week.  QuarkXPress  experi¬ 
ence  preferred.  Send  cover  letter  and 
resume  to  Executive  Editor  Linda 
White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008. 


COMMENT  PAGES  EDITOR 
The  Morning  Call,  in  Allentavm,  PA,  is 
seeking  an  editor  for  its  Comment 
Pages.  This  is  the  top  editorial-page 
position  at  the  newspaper.  The  suc¬ 
cessful  candidate  will  research  and 
write  editorials  ond  oversee  the  work 
of  two  full-time  editorial  writers.  He  or 
she  also  will  be  respionsible  (or  select¬ 
ing  letters  to  the  editor,  op-ed  columns 
and  syndicated  material  for  the  Com¬ 
ment  Pages.  Editorial-writing  experi¬ 
ence  required.  Managerial  expaerience 
preferred.  Send  resume  and  clips  to 
Roger  Oglesby,  editor  and  vice  presi¬ 
dent,  The  Morning  Call,  101  N.  6th 
Street,  Allentown,  PA  1 8105. 


I  Cows  ore  hoofed  locusts. 

Jeremy  Rifkin 


EDITORIAL 


COMMUNITY-FOCUSED  DAILY  on 
ethnically  diverse  Hawaiian  island 
seeks  sports  reporter.  Suc¬ 
cessful  candidate  will  be  enterprising, 
flexible,  strong  in  news  judgment,  con¬ 
tent  development,  creative  writing 
skills.  You'll  work  hard,  experience  a 
unique  lifestyle  and  become  a  member 
of  a  newspxjpjer  team  that  is  in  the  pro¬ 
cess  of  growth  and  change.  Send 
resumes  and  clips  to  Susan  Dixon, 
managing  editor.  The  Garden  Island, 
3137  Kuhio  Highway,  Lihue,  Kauai,  HI 
96766.  Phone  (808)  245-3681 . 


COPY  EDITOR  -  We're  looking  for  a 
copy  editor  who  can  paginate  with 
QuarkXPress,  work  the  wires,  edit 
copy  closely  and  design  a  pxage.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 


COPY  EDITOR/PAGINATOR:  The  East 
Oregonian,  a  12,000  circulation  after¬ 
noon  daily  located  in  Pendleton, 
Oregon,  seeks  a  top-notch  copy 
editar/pxiginatar.  We  are  dedicated  to 
a  first  class  news  product.  Candidates 
should  have  strong  design  and  copy 
editing  skills,  and  a  good  sense  of 
photo  and  graphics  display.  Quark 
experience  preferred.  Good  wages 
and  excellent  benefits.  Send  resume, 
clips  to  Hal  McCune,  news  editor.  East 
Oregonian,  P.O.  Box  1089,  Pendleton, 
OR  97801 . 


COPY  EDITOR/PAGE  DESIGNER 

The  Daily  Times,  a  growing  1 7,000 
circulation  daily,  seeks  a  copy  editor 
with  strong  skills  in  design  and 
paginatian.  Sharp  news  judgment, 
attention  to  detail  and  good  headline 
writing  skills  are  a  must.  Send  resume 
and  work  samples  to  Debbie  Allard, 
Daily  Times,  P.O.  Bax  581, 
Portsmouth,  OH  45662  or  Fox  ta  (614) 
353-4676. 


COPY  EDITOR:  The  Bismarck  Tribune, 
a  31K  circulation,  capital  city  newspa¬ 
per,  seeks  copy/design  editor  with 
excellent  editing  and  design  skills. 
QuarkXPress  knowledge  and  ability  ta 
paginate  on  Mac  required.  We  offer  a 
four-day  work  week  and  lots  of  room 
to  grow  skills.  To  apply  send  a  letter, 
resume,  references,  and  samples  of 
work  to  Libby  Simes,  HR  Manager, 
Bismarck  Trioune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 


DESIGN  EDITOR  -  The  Santa  Maria 
Times,  a  mid-size  daily  on  California's 
Central  Coast,  seeks  a  talented  page 
designer  to  make  our  pages  sparkle. 
We  are  fully  paginated  and  run  full 
color  daily.  QuarkXPress  skills  essen¬ 
tial;  Illustrator  and  Photoshop  skills 
helpful.  Send  resume  and  page  sam¬ 
ples  to  Wayne  Agner,  managing 
editor,  Santa  Maria  Times,  P.O.  Box 
400,  ^nta  Maria,  CA  93456-0400. 


EDITORIAL 


DESIGNER 

C&G  Publishing,  Warren,  Ml  is  seek¬ 
ing  a  Page  Designer  for  group  of  1 1 
newspapers.  Applicant  must  have 
experience  in  newspaper  design  and 
strong  graphic  arts  skills.  Great 
opportunity  with  a  growing  company. 
Send  samples  to  C&G  Publishing, 
8204  Nine  Mile,  Warren,  Ml  48089. 


DO  YOU  FIND  it  hard  to  take  no  for 
an  answer?  Willing  to  help  young 
reporters?  Ready  to  direct  aggressive 
nightside  news  coverage?  Able  to  see 
and  develop  Page  One  stories  on 
deadline?  We  need  an  editar/writer 
willing  to  work  evenings  in  one  of  the 
most  competitive  markets  in  America. 

Editing  experience  a  must.  Experience 
in  a  "team"  newsroom  a  plus.  Send 
cover  letter,  three  writing  or  editing 
samples  and  a  resume  ta  Dove  Iseman, 
The  Times  Leader,  15  North  Main 
Street,  Wilkes  Barre,  PA  18711  -0250. 


EDITOR  -  The  ABA  Journal,  the  largest 
news  and  business  magazine  for  law¬ 
yers,  is  seeking  a  senior  editor.  Candi¬ 
dates  must  have  at  least  five  years' 
newspaper  or  magazine  experience 
end  a  law  degree.  Contact  Kerry 
Klumpe,  managing  editor,  750  N  Lake 
Shore  Dr.,  Chicago,  IL  6061 1 . 

e-mail:kklumpe@staff.abnet.org. 


EDITORIAL  CARTOONISTS 
HAWAII  CALLS!! 

The  Honolulu  Star-Bulletin,  Oahu's 
afternoon  daily,  has  an  immediate  tem¬ 
porary  opening  for  a  top-notch 
editorial  cartoonist.  Spend  up  ta  a  year 
in  paradise  while  our  award-winning 
staffer  is  on  a  1 2-month  sobbatical. 
We're  looking  for  creativity,  speed,  a 
clean  style  and  a  great  sense  of  humor. 
Send  resume  and  samples  to  Diane 
Chang,  senior  editor  &  editorial  page 
editor,  Honolulu  Star-Bulletin,  P.O.  Box 
3080,  Honolulu,  HI  96802. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  ta  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  ta: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 

EDITORIAL  ■“  i  EDITORIAL 


EDUCATION  REPORTER 
We're  looking  for  someone  who  con 
moke  education  the  premier  beat  at  the 
Savannah  Marning  News.  POSITION: 
Covering  K-12  education  issues. 
BASICS:  A  blend  of  at  least  two  years 
reporting  experience  and  passion  for 
covering  children  and  the  institutions 
that  serve  them.  PHILOSOPHY:  Respect 
breaking  news,  understand  the  issues, 
teamwork  and  understand  initiative. 
PAPER:  We  are  an  80,000  circulation 
newspaper  in  the  South's  most  intrigu¬ 
ing  city.  We  reward  integrity,  integra¬ 
tion,  initiative  and  innovation.  APPLY: 
Resume  and  five  clips  to  Dan  Suwyn, 
Savannah  Morning  News,  P.O.  Box 
1088,  Savannah,  GA  31402. 

ENTERTAINMENT  EDITOR 

We're  seeking  an  experienced  and 
innovative  entertainment  writer/editor 
with  a  flair  for  writing,  editing,  page 
layout  and  organizational  skills.  The 
incumbent  must  be  oble  to  display  a 
working  knowledge  of,  and  apprecia¬ 
tion  for,  all  disciplines  in  entertainment 
and  arts.  Our  weekly  tab.  Entertain¬ 
ment  Chronicle,  focuses  on  local  events 
and  has  a  circulation  of  about  20,000. 
We've  got  a  richly  diverse  arts-and- 
entertainment  community,  which  is  a 
university  town  in  the  northernmost  tip 
of  the  Dallas  Metroplex.  The  successful 
candidate  must  be  a  self-starter,  and 
work  independent  of  others  in  this 
newsroom  of  30-some  people.  Salary: 
low  to  mid  $20s.  Send  cover  letter, 
resume  and  examples  of  work  immedi¬ 
ately  to  Jim  Flansburg,  executive 
editor,  Denton  Record-Chronicle,  314 
E.  Hickory,  Denton,  TX  76201 . 

EXPERIENCED  BUSINESS  REPORTER 

The  Palm  Beach  Post  seeks  on 
aggressive,  experienced  reporter  who 
lives  and  breathes  business  news  to 
cover  our  expanded  public  markets 
beat.  Must  hove  at  least  five  years'  busi¬ 
ness  reporting  experience,  familiarity 
with  the  SEC  and  other  regulatory 
bodies  and  a  love  of  public  documents. 
Don't  even  think  of  applying  if  you 
don't  know  what  a  CRD  is  and  how  to 
get  one.  The  Post  is  in  a  highly  com¬ 
petitive  market  and  needs  a  reporter 
dedicated  to  enterprise,  excellence  and 
getting  news  first. 

Send  resume,  clips  and  references  to: 

Susan  Bowles 
Executive  Business  Editor 
The  Palm  Beach  Post 
P.O.  Box  247CX) 

West  Palm  Beach,  FL  3341 6-4700 

EXPERIENCED  REGIONAL  ISSUES  & 
GOVERNMENT  REPORTER  for 
dynamic  weekly  &  daily  independent 
newspaper  group  (combined  circ.  @ 
50,000)  to  cover  metro  topics  in 
Rochester  &  Monroe  County,  NY. 
Brood-based  background  &  solid  track 
record  essential.  Faint  at  heart  need 
not  apply.  Grow  with  usi  Decent  pay  & 
benefits.  Reply  to:  Mark  Syverud, 
managing  editor,  Messenger-Wolfe 
Publications,  P.O.  Box  C,  666  Phillips 
Rood,  Fishers,  NY  1 4453. 

e-mail:  geogwing@frontiemet.net. 


FAST-PACED  WEEKLY  business  pub¬ 
lication  seeks  experienced  reporter  to 
cover  business  news  in  Westchester 
County,  NY.  Must  hove  in-depth  know¬ 
ledge  of  local  markets  and  industries, 
above-average  writing  and  communi¬ 
cation  skills,  oe  able  to  handle  heavy 
worklood  and  meet  tight  deadlines. 
Knovdedge  of  AP  style  and  Macintosh. 
No  whiners,  shrinking  violets.  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  clips,  salary  requirements  to 
Editor,  Westfair  Communications  Inc., 
108  Corporate  Park  Drive,  Suite  105, 
White  Plains,  NY  1 0604. 

THE  BUSINESS  JOURNAL- 
MILWAUKEE  has  an  immediate  open¬ 
ing  for  a  managing  editor.  Applicant 
should  have  one  to  three  years  of  edi^ 
ing  experience  at  a  daily  newspaper  or 
business  weekly,  solid  knowledge  of 
business  reporting,  strong  editing  and 
coaching  skills,  and  demonstrated 
leadership  and  communication  skills. 
Familiarity  with  QuarkXPress  helpful. 
Contact  Gary  Miller  at  (414)  278- 
7788  or  send  resume,  references  and 
any  supporting  material  to  Editor,  The 
Business  Journal,  600  W.  Virginia 
Street,  Suite  500,  Milwaukee,  Wl 
53204-1551. 

FINANCE/EDUCATKDN  WRITER 

The  Chronicle  of  Higher  Education  is 
seeking  a  reporter  to  cover  business 
and  finance  issues  involving  colleges 
and  universities.  The  position  will  focus 
on  endowment  management  by  col¬ 
leges  and  other  financial  issues  affect¬ 
ing  higher  education.  Applicants 
should  have  at  least  three  years  of 
experience  in  journalism,  with  at  least 
some  of  that  time  spent  covering  busi¬ 
ness  or  financial  issues.  Applicants 
must  hove  excellent  writing  and  report¬ 
ing  skills,  and  knowledge  of  financial 
markets  and  investments.  Applicants 
should  send  a  letter,  resume,  and  w^i^ 
ing  samples  to  Scott  Jaschik,  deputy 
managing  editor.  The  Chronicle  of 
Higher  Education,  1 255  23rd  Street, 
NW,  Washington,  DC  20037.  The 
Chronicle  is  an  equal-opportunity 
employer.  Please,  no  phone  calls. 

FINE  ARTS  EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alabama's  oeautifu) 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  for  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  and  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities.  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 
Editor  &  Publisher. 

GROWING  SUBURBAN  DAILY  in  Ari- 
zona  seeking  sports  copy  desk  editor. 
We're  one  of  1 1  cities  with  sports 
teams  in  all  four  pro  leagues  -  NBA, 
NFL,  NHL,  major  league  baseball  -  our 
circulation  is  now  1 1 0,000  and  if  you 
like  to  play  golf  1 2  months  a  year,  this 
is  the  place  tor  you.  Lc^out,  pagination 
skills,  copy  editing  skills  a  must.  Send 
resume  to  Scott  Bordow,  executive 
sports  editor.  Tribune  Newspapers, 
P.O.  Box  1547,  Mesa,  AZ  8521 1 . 


EDITORIAL 


HIGH-VELOCITY 

COPYEDITOR 

100K  NE  Ohio  PM  wants  a  slick  copy 
editor  who  con: 

•Brjt  out  lively  heads  with  a  minimum  af 
fuss. 

•Meet  deadlines. 

•Iron  the  wrinkles  out  of  a  crumpled  sen¬ 
tence. 

•Boil  down  copy  without  losing  the 
point. 

•Edit  a  graphic  without  bursting  into 
tears. 

•Assist  with  layout  and  pagination. 
Interested?  OK,  tell  us  why  in  your 
cover  letter.  Show  us  what  you're 
doing  now.  Fix  up  a  one-page  resume. 
Pock  the  stuff  off  to: 

Jeff  Schoch 
Chief  Copy  Editor 
The  Viridicator 
1 07  Vindicator  Square 
P.O.  Box  780 
Youngstown,  OH  44501 
(No  pnone  colls,  please) 


INDIANAPOLIS  Business  Journal  has 
vacancies  for  reporters  and  editors. 
Minimum  of  three  years  journalism 
experience  required.  IBJ  is  one  of  three 
business  weeklies  to  win  the  Society  of 
American  Business  Editors  and  Writers' 
1997  "Best  in  Business’  general 
excellence  award.  Send  resume  and 
clips  to  Tom  Horton,  431  N.  Pennsyl¬ 
vania  St.,  Indianapolis,  IN  46204. 


INVESTIGATIVE  REPORTER 
Looking  for  a  place  where  you  can 
write  carefully  crafted  stories  rather 
than  hasty  blurbs?  THE  INDEPEN¬ 
DENT,  an  edgy,  aword-winning 
alternative  weekly  (circulation  50,000) 
in  the  Research  Triangle  area  of  North 
Carolina,  is  seeking  a  talented 
reporter  who  can  also  craft  a  memora¬ 
ble  narrative.  Send  resume,  references 
and  clips  to:  Editor,  The  Independent, 
P.O.  Box  2690,  Durham,  NC  27715. 
Na  phone  calls,  please. 


LAYOUT/COPY  EDITOR 
The  Seattle  Times  seeks  a  copy  editor 
with  strong  layout  skills  and  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  font  and  graphic  ele¬ 
ments.  Pagination  a  plus.  Also 
required:  strong  word-editing  and 
headline-writing  ^ills  as  demonstrated 
on  editing  test;  minimum  of  five  years 
of  layout  or  editing  experience  on  a 
major  daily  newspaper.  To  apply,  send 
cover  letter,  resume  and  work  samples 
to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  colls,  please. 


LAYOUT/PAGE  DESIGNER  needed  for 
10,000  circulation  daily  in  Texas  City. 
Must  have  QuarkXPress  experience, 
degree,  newspaper  experience.  Fax 
resume  to  Wendy  Mohon,  managing 
editor,  (409)  935-0428  or 

E-mail  sdhadley2@aol.com 


SPORTS  WRITER/PAGINATOR 
Nestled  in  the  fomed  Color  Country  of 
southern  Utah,  the  St.  George 
Spectrum  is  looking  for  someone  with 
intimate  knowledge  of  QuarkXPress  to 
go  with  a  hearty  writing  appetite. 
Sound  familiar?  Good.  Send  your 
cover  letter,  resume  and  samples  af 
writing  and  layout  to:  Patrick  Obley, 
The  Spectrum,  275  E.  St.  George  Blvd., 
St  George,  UT  84790.  (801)  674- 
6250. 
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MANAGING  EDITOR 
Mid-size,  Western  PA  doily  seeks 
leader  who  can  teach,  steer,  and 
develop  young  people.  Exceptional 
salary  and  good  benefits  package. 
We're  family-owned,  community- 
minded,  and  need  a  stronger  force  in 
the  newsroom.  Send  resumes  in  strict 
confidence  to  Box  08088,  Editor  & 
Publisher. 


MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fre^ance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  8021 7. 


NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out-well-sourced,  fact-driven  commen¬ 
tary  is  in.  Must  be  capable  of  compe^ 
ing  for  the  cover  witti  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  vsmot 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1 201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 


NEWS  EDITOR:  13,000-circulation 

Gannett  AM  daily  in  upstate  New  York 
seeks  news  editor  to  manage  small, 
hard-working  copy  desk  and  do 
hands-on  editing,  pagination  and 
graphics  for  the  daily  paper  as  well  as 
special  projects.  Strong  skills  as  editor, 

page  designer  and  supervisor  a  must. 

Send  resume,  samples  of  relevant 
work,  reference  and  salary  req^uire- 

ments  to  Managing  Editor  Barbara 

Lombardo,  The  Sarotogion,  20  Lake 
Avenue,  Saratoga  Spring,  NY  12866. 
e-mail:  saratoga4u@aol.com 


NUTRITION  WRITER/EDITOR 
EXPERIENCED  person  wanted  for 
monthly  health-science  magazine  in 
the  natural  products  industry. 
Biochemistry,  nutrition,  health  or 
technical  editing  degree  preferred. 
MANDATORY  three  years  journalism 
experience  in  area  of  nutrition  or 
health.  Great  office,  pecpie  and  com¬ 
pensation  package.  Send  salary 
requirements,  resume,  clips  to  HR  Dir., 
NSN  Nutrition  Ed.,  1 301  Spruce  St., 
Boulder,  CO  80302.  No  phone  calls, 
pleose.  EOE. _ 


SPORTS  EDITOR 

Lay  out  pages  and  plan  coverage  from 
preps  and  bowling  to  the  Green  Bay 
Packers.  Demonstrate  you  can  run  a 
five-member,  night  staff,  plus  part- 
timers.  QuarkXPress  skills  are  a  plus. 
We're  a  seven-day  AM  newspaper  of 
25,000  circulation.  PROMPTLY 
respond  with  tearsheets  and  refererKes 
to  Sarah  Akovickas,  human  resources 
manager,  Oshkosh  Northwestern,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
e-mail:  lomlee@athenet.net. 

Equal  Opportunity  Employer. 
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_ EDITORIAL _ 

PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  page 
editor  on  the  night  news  desk.  We  are 
looking  for  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southwest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  deputy 
managing  editor/presentation,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102.  For  more  informa- 
Honcall  (941)263-4852. 


PHOTO  EDITOR 

A  75,000-circulation  daily  in  North 
Carolina  needs  a  photo  editor  to  lead 
a  staff  of  eight  full-time  and  two  part- 
time  photographers.  The  photo  editor 
leads  the  paper  in  reporting  the  news 
in  pictures  and  has  a  strong  voice  in 
the  paper's  design.  The  job  requires 
knowledge  of  digital-picture  processes, 
including  digital  cameras.  The  best 
candidates  hove  proven  themselves  as 
photojournalists,  leaders  and  problem 
solvers. 

Send  a  cover  letter,  resume  and  work 
samples  to: 

Mike  Arnholt 
Managing  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 
mamholt@foto.infi.net 


POLITICAL  WRITER 

One  inquisitive,  energetic  political 
writer  can  make  a  big  impact  in  a 
sparsely  populated  state  with  few 
major  media.  Our  23,500,  7-day  AM 
paper  needs  someone  who  can  explain 
complex  issues  and  find  the  stories  that 
don't  want  to  be  found.  You'll  cover 
state  and  federal  issues  at  the  local 
level,  spend  3  manths  yearly  in  the 
state  capital.  Legislative  experience  is  a 
plus;  knowledge  of  Western  issues  a 
must.  Send  resume,  reference  list,  sam¬ 
ples  af  enterprise  reporting,  to  Clark 
Walworth,  managing  editor.  The 
Times-News,  P.O.  Etox  548,  Twin  Falls, 
ID  83303. 


GENERAL  ASSIGNMENT  REPORTER 
for  1 3,000  circ.  southern  Indiana  daily 
noted  for  in-depth  features,  strong 
local  reporting.  Send  letter,  resume, 
your  best  clips  and  daytime  phone  num¬ 
bers  of  your  three  most  recent  editors/ 
supervisors/teachers  to  Fred  Smith, 
managing  editor.  The  Herald,  P.O.  Box 
31,  Jasper,  IN  47547-0031 . 

REPORTER  -  Looking  for  new 
challenges,  opportunities?  Immediate 
opening  for  bright,  energetic, 
inquisitive  reporter  in  Northeastern  PA. 
We  seek  experienced  community- 
minded  journalist  to  cover  wide  range 
of  stories  in  fast-growing  Poconos.  Kim 
de  Bourbon,  editor,  Pocono  Record, 
51  1  Lenox  Street,  Stroudsburg,  PA 
1 8360,  Phone:  (71 7)  420-4340. 


_ EDITORIAL _ 

REPORTERS  wanted  to  work  out  of  our 
Dayton,  NJ  office.  Will  cover  municipal 
beat,  including  school  coverage  and 
feature  writing.  Send  resumes  and  writ¬ 
ing  samples,  including  salary  history  to 
Helene  Ragovin,  regional  managing 
editor.  The  Central  Post  (EP),  397 
Ridge  Road,  P.O.  Box  309,  Dayton,  NJ 
08810  or  fox  to  (908)  329-9286.  EOE. 

REPORTER  wanted  for  international 
news  agency  to  cover  the  NY  com- 
nKxJities  markets.  Must  be  ener^tic,  a 
self-starter  and  able  to  handle  dradline 
pressures.  Must  be  able  to  grasp 
market  concepts  quickly  and  able  to 
write  clearly  about  instant  market  mov¬ 
ing  news  as  well  as  taking  a  longer- 
term  outlook.  Please  fax  resume,  cover 
letter  and  1  -2  clips  to  (21 2)  571  -0954. 


REPORTERS 

Can  you  dig  up  the  facts,  then  turn 
them  into  stories  (not  just  copy)  that  tell 
readers  what  they  need  to  know?  If  you 
can,  you're  the  reporter  we  want.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,O0O  daily  with  a 
strong  writing  and  investigative  history, 
seeks  reporters  who  want  to  create 
high-quality  journalism.  Several  posi¬ 
tions  open  as  reporters  move  to  editing 
positions  or  to  larger  papers.  Experi¬ 
ence  preferred,  but  outstanding  gradu¬ 
ates  with  drive  encouraged  to  apply. 
Send  resume,  clips  and  10  local  story 
ideas  to  Allan  Vaughn,  city  editor.  The 
Citizen,  25  Dill  St.,  Auburn,  NY  1 3021 . 

RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  for  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

EDITORIAL  STAFF 

We  are  continuing  our  search  for  top- 
notch  editorial  staff  members  to  work 
at  the  North  Platte  Telegraph,  Scot- 
tsbluff  Star-Herald,  Lexington  Clipper- 
Herald  or  Sidney  Telegraph  in 
NEBRASKA.  We  need  people  with  a 
journalism  education,  initiative,  com¬ 
puter  skills  in  QuarkXPress  and 
Microsoft  Word  and  the  ability  to  meet 
deadlines.  We  have  modern  facilities 
with  the  best  in  computer  technology. 
We  offer  competitive  wages  and 
excellent  benefits.  Send  resume  and 
clips  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103  or  fax:  (308)  532- 
3239. _ 

WE  ACCEPT 
MASTERCARDMSA 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SELF  STARTING  REPORTER  with  over¬ 
developed  sense  of  responsibility  to 
staff  c}llege  town  bureau  of  East  Ken¬ 
tucky.  25,000-circulation  daily. 
Degree,  2  years  daily  experience 
required.  Send  resume,  clips, 
references  by  April  30  to  Paul  Got- 
tbrath.  The  Daily  Independent,  P.O. 
Box  31 1 ,  AshlancI,  KY  41 105-031 1 . 


SPAIN'S  INTERNATIONAL  NEWS 
AGENCY  is  seeking  fully  bilingual 
Spanish-English  journalists,  translators 
and  editors  for  its  new  English  lan¬ 
guage  service  headquarters  in  Miami. 
Please  apply  to  Alberto  Marrder,  2655 
Le  Jeune  Road,  Agenda  EFE,  Suite 
1 004,  Coral  Gables,  FL  331 34. 


SPORTS  COPY  EDITOR 
The  Des  Moines  Register  seeks  a  sports 
copy  editor  as  part  of  our  move  to  full 
pagination.  Page  layout  experience 
and  two  years  professional  newspaper 
work  are  preferred.  Qualification  in 
the  following  areas  would  be  an  advan¬ 
tage:  pagination  (DTI  system),  photo 
editing,  and  knowledge  of  Big  Ten  and 
Big  1 2  conference  sports.  Interested 
candidates  should  send  a  resume, 
cover  letter  and  work  samples  to: 
Diane  Graham,  managing  editor,  P.O. 
Box  957,  Des  Moines,  lA  50304.  The 
Register,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer. 


Black  and  white  is  red. 

John  Osbourne 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR 

Our  sports  department  is  seeking  a 
layout/copy  editor  to  design  section 
fronts  and  do  rim  work.  At  least  two 
years  of  daily  newspaper  experience 
required. 

We're  an  independent,  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  the  heart  of  ACC  and 
NASCAR  country.  Send  a  cover  letter, 
resume  and  at  least  five  work  samples 
to: 

Doug  Mead 
Executive  Sports  Editor 
Fayetteville  Observer-Times 
P.O.  Box  849 
Fayetteville,  NC  28302 

SPORTS  EDITOR  for  weekly  award¬ 
winning  newspaper.  Competitive  pay, 
full  benefits.  Call:  Travis  Svihovec, 
Mobridge  Tribune,  Mobridge,  SD, 
(800)  594-9418. 


SPORTS  EDfTOR  -  A  4,500  circulation 
PM  daily  in  beautiful  New  Mexico 
seeks  person  to  handle  sports  writing, 
photography  and  editing.  Cover  a 
one-high-school  town  with  a  tradition 
of  state  championships.  Resume,  clips 
to  Darrell  J.  Pehr,  editor,  Artesia  Daily 
Press,  P.O.  Box  190,  Artesia,  NM 
88211-0190. 

STAFF  WRITERS 

Two  reporters  with  strong  writing  skills. 
The  first  should  have  proven  ability  to 
humanize  government  stories,  working 
a  Tuesday-Saturday,  mostly  evening, 
shift.  The  second  will  be  a  business/ 
consumer  writer,  working  a  Sunday- 
Thursday  day  shift.  We're  a  23,500 
daily  and  Sunday  in  Plattsburg,  close 
to  Montreal,  Burlington,  Lake  Placid. 
Attractive  benefits.  Resume/clips  to  Lois 
Clermont,  news  editor,  Press- 
Republican,  P.O.  Box  459,  Plattsburgh, 
NY  12901. 


TECHNOLOGY 

REPORTER 

THE  SAN  FRANCISCO  EXAMINER  has 
an  immediate  opening  for  an  experi¬ 
enced  technology  reporter.  Candidates 
should  be  capable  of  breaking  stories 
on  a  competitive  beat.  Strong  writing 
ability  and  story  conception  a  must. 
Clips  should  demonstrate  the  ability  to 
report  on  everything  from  corporate 
finances  to  digital  culture.  Send 
resume,  clips,  and  a  letter  that  explains 
why  you  are  the  right  person  for  The 
Examiner  to  Tim  Porter,  assistant 
managing  editor/news,  San  Francisco 
Examiner,  1 1 0  Fifth  Street,  San  Fran¬ 
cisco,  CA  94103. 

E-mail:  porter@examiner.com. 

No  phone  calls. 

Equal  Opportunity  Employer 

WANTED:  Energetic  copy  editor  with  a 
passion  for  clarity  and  a  flair  for 
headline  writing.  Design  skills  a  plus. 
Send  letter,  resume,  tearsheets  to  Jim 
Willis,  managing  editor,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35202. 

FAX  YOUR  AD  TO  ^ 
US  @  (212)  929-1259 
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_ EDITORIAL _ 

THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  newspaper,  has  a 
reporter  opening  for  its  two-person 
Capitol  bureau  in  Santa  Fe.  Candidates 
should  have  at  least  three-years  expe¬ 
rience  covering  the  state  gavernment/ 
legislature  and  ability  to  translate  com¬ 
plex  issues  into  accurate  and  fair  nevrs 
stories.  Seeking  a  reporter  who  devel¬ 
ops  sources  and  can  provide  a  balance 
of  spot  and  enterprise  caverage. 
Resumes  with  references  plus  8  work 
samples  should  be  sent  to  State  Editor 
Tim  Coder,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 

THE  DESERT  SUN,  a  50,000  circula- 
tion  AM  newspaper  with  dramatic  sea¬ 
sonal  circulation  increases,  in  beautiful 
Palm  Springs,  California,  has 
immediate  openings  for  the  following 
positions: 

FEATURES  EDITOR  —  Our  market 
requires  an  editor  who  can  spot  trerKls, 
provide  a  sense  of  a  diverse  communi¬ 
ty's  personality  and  help  time-starved 
readers  survive.  Minimum  five  years' 
supervisory  experience  with  a  proven 
track  record  of  developing  staff,  design 
and  word  editing  skills.  Job  demands 
arganization,  planning  and 
teamwork. 

NEWS  EDITOR  —  Minimum  of  five 
years'  copy  desk  experience  with  at 
least  assistant  news  ^itor  experience 
on  a  medium  or  large  community 
newspaper.  Track-record  of  running 
the  show.  Strong,  proven  management 
skills,  as  well  as  pagination,  word- 
smith  and  poge  design  expertise.  Must 
be  able  to  lead  and  develop  staff. 
Installation  of  new  pagination  system  is 
scheduled  this  year. 

COPY  EDITOR  —  We  are  looking  for  a 
creative  individual  with  a  flair  for  page 
design,  including  section  fronts,  who  is 
passionate  about  detail  and  accuracy, 
and  has  the  ability  to  write  compelling 
headlines. 

As  a  member  of  the  Gannett  group,  we 
offer  a  full  benefits  package,  including 
medical  and  dental,  401  (k),  tuition 
assistance,  on-site  fitness  facility,  and 
an  attractive  compensation  plan.  Send 
resume,  samples  of  work,  and  details 
of  your  past  successes  ar<d  future  goals 
to  Vikki  Porter,  executive  editor.  The 
Desert  Sun,  750  N  Gene  Autry  Trail, 
Palm  Springs,  CA  92262. 

E-Mail:  vporter^palmspri. gannett.com 

The  Desert  Sun  is  an  equal  opportunity 
employer  that  supports  a  drug  free 
environment  and  promotes  workplace 
diversity. 

THE  NIAGARA  GAZETTE,  Niagara 
Falls,  NY,  is  under  new  ownership  and 
is  looking  lor  top-level  newsroom  lead¬ 
ers  to  hdp  us  grow.  Openings  include 
managing  editor  and  city  editor.  We 
are  now  part  of  a  new  organization 
that  offers  exciting  opportunities  for  the 
future.  Apply  to  Dan  Bowerman,  exec¬ 
utive  editor,  Niagara  Gazette,  P.O. 
Box  549,  Niagara  Falls,  NY  14302- 
0549.  We  are  an  equal  opportunity 
employer. 


_ EDITORIAL _ 

THE  PRESS  DEMOCRAT,  a  100,000 
circulation  daily  in  Santa  Rosa,  CA  an 
hour  north  of  San  Francisco,  seeks  a 
newspaper  designer  lor  a  senior  editor 
position  in  the  Newsroom,  with 
responsibility  for  newspaper  design, 
graphics,  and  photography.  The  posi¬ 
tion  includes  involvement  in  design  and 
presentation  of  our  Web  site.  Appli¬ 
cants  should  have  5-6  years  experi¬ 
ence  in  newspaper  design,  typo¬ 
graphy,  layout  and  supervising  a  staff. 
We  are  looking  for  someone  to  bring 
new  ideas  and  solutions  to  news  pres¬ 
entation  and  to  address  related 
technological  issues.  Applicants  should 
hove  a  solid  understanding  of  news¬ 
paper  design  as  well  as  a  strong  com¬ 
mitment  to  keeping  up  with  the  rapid 
changes  occurring  in  design  and 
newspapers.  We  are  a  part  of  the  New 
York  Times  Regional  Newspaper 
Group. 

Apply  to  Bob  Swofford,  managing 
editor,  P.O.  Box  910,  Santa  Rosa,  CA 
95402.  Or  E-mail  at 

Bswofford@aol.com. 

TIRED  OF  LONG  WINTERS? 

We  are  hiring  copy  editors  who  aren't 
afraid  to  handle  the  big  story  on 
deadline.  Can  you  spot  holes  in  your 
sleep?  Do  your  headlines  have  zing? 
Send  references  and  a  resume  to 
Tampa  Tribune,  Pat  Mitchell,  senior 
editor/presentation,  P.O.  Box  191, 
Tampa,  FL  33601 . 

THE  BANGOR  DAILY  NEWS  (70,000 
in  Maine)  seeks  an  assignment  editor 
who  is  curious,  insightful  and  creative. 
Eclectic  interests,  good  news  judgment 
and  unlimited  potential  are  more 
important  than  experience  for  the  sake 
of  experience.  Direct  six  reporters, 
including  business,  environment  and 
three  in  a  coastal  bureau.  Plus,  for 
leisure,  the  Maine  coast,  Acadia 
Notional  Park,  Mount  Katahdin,  skiing 
at  Sugarloaf,  sailing,  hiking;  need  we 
say  more?  Send  resume,  clips  of  cov¬ 
erage  you  have  directed  to:  Bob 
Kelleter,  executive  editor,  Bangor  Daily 
News,  P.O.  Box  1  329,  Bangor,  ME 

04402-1329. _ 

WE'RE  LOOKING  for  a  highly 
energetic  Managing  Editor  to  lead  our 
16,000  circulation  AM  publication  into 
the  future.  The  successful  candidate 
should  be  prepared  far  leading  by 
example  and  committed  to  being  the 
number  one  news  and  information 
leader  in  our  area.  Please  send  a  brief 
salary  history,  resume  and  cover  letter. 
We  offer  on  excellent  benefit  package 
and  solary  will  be  negotiated  based  on 
experience. 

Mail  responses  to  the  Morning  Sentinel, 
232  E.  Broadway,  Centralia,  IL  62801 . 


_ EDITORIAL _ 

TWO  KEY  EDITORS: 

We  are  looking  for  two  top  editors, 
one  to  run  our  10-person  sports  staff 
and  one  to  run  our  10-person  copy 
desk.  We're  looking  for  candidates 
with  strong  design,  content  and  man¬ 
agement  skills  -  and  with  a  passion  for 
serving  the  needs  of  readers.  We  want 
accessible,  compelling  designs  and 
unique,  useful  content.  Pagination 
skills,  or  the  ability  to  learn  quickly, 
and  an  enthusiasm  for  change  are 
critical.  Sports  editor  candidates  should 
apply  to  Executive  Editor  Vicki  S. 
Gowler.  Executive  News  and  Pres¬ 
entation  Editor  candidates  should 
apply  to  Managing  Editor  Craig 
Gemoules. 

PAGE  DESIGNER: 

We're  also  looking  for  a  page 
designer/copy  editor  •w+io  can  create 
lively,  reader-friendly  pages  that 
inform  and  inspire.  Strong  computer 
skills  a  plus,  with  Harris  pagination, 
Macintosh  and  AP  Leaf  experience 
helpful.  Also  must  be  able  to  write 
great  headlines,  tightly  edit  copy  and 
show  enthusiasm  for  challenges.  Apply 
to  News  Editor  Holly  Gruber. 

To  apply  for  any  position,  send  coyer 
letter,  resume,  references,  work  sam¬ 
ples  and  a  short  autobiography  (no 
more  than  2  pages)  to  424  West  1st 
Street,  Duluth,  MN  55802,  E-mail 
address  Newstrib@duluth.infi.net. 

The  Duluth  News  Tribune  is  an  award¬ 
winning,  Knight-Ridder  newspaper 
with  a  circulation  of  54,000  daily  and 
83,000  Sunday. 

ESTIMATOR 

ESTIMATOR  -  CUSTOMER  SERVICE  - 
SALES  for  web  or  sheet  fed  printer. 
Minimum  5  years  experience.  Bindery 
and  mailing  background  also  helpful. 
Mr.  K  LesTKir  (800)  843-6805 


FEaOWSHIPS 

Seeking  applicants  for  national  fellow¬ 
ships  in  education  reporting.  Spend 
two  months  on  a  story  you'ye  always 
wanted  ta  write.  Expert  adyice, 
stipend,  opportunity  for  trayel. 
Deadline  May  16.  Contact  Education 
Writers  Association,  1331  H  St.,  N.W. 
#307,  Washington,  DC  20005,  (202) 
637-9700;  e-nrail:  ewa@crosslink.net, 

INFORMATION  SYSTEMS 

DATABASE  PROGRAMMER 
Region:  Notional 

Emerging  Internet  content  provider 
seeking  self-motivated  programmer 
experienced  with  newspaper  classified 
ad  software.  Multiple  platform  experi¬ 
ence  desired.  Fax  or  E-mail  resume 
and  salary  history  to: 

Human  Resources,  (619)  874-3690 
E-mail:  dthoma@classifind.com 


INFORMATION  SYSTEMS 

PUBUSHING  SYSTEMS  MANAGER 
The  Patriot-News,  o  1 0OK  daily  —  1 75K 
Sunday  in  Harrisburg,  PA,  is  seeking  a 
nightside  Publishing  Systems  Monager 
for  our  new  1  50-terminal  Harris 
NewsMoker  Pagination  —  NevrsMaker 
Editorial  publishing  system. 

The  staffer  will  handle  a  variety  of 
editorial/ production  system-related 
tasks,  but  the  primary  focus  will  be  the 
Harris  system  and  its  users. 
Responsibilities  will  include  trou¬ 
bleshooting  and  resolving  production 
problems  on  deadline;  training  and 
coochirtg  users  to  improve  comfort  and 
productivity;  writing  documentation; 
streamlining  newsroom  workflow;  test¬ 
ing  and  maintaining  software  and 
hardware;  and  other  related  tasks. 

He  or  she  should  be  a  proven  problem- 
solver,  be  comfortable  with  non¬ 
technical  users  and  have  experience 
working  under  newsroom  production 
deadlines.  Candidates  should  have 
progressive  experience  with  Harris  or 
other  open  client/server-based  prod¬ 
uction  systems.  Familiarity  with 
Microsoft  Windows,  MacOS  is  a  plus 
as  is  experience  writing  typesetting 
farmats  ar  ather  programming  back- 
grourKl. 

Send  resume  to  Chris  Spivey,  Patriot- 
News  Company,  P.O.  Box  2265,  Har¬ 
risburg,  PA  17105.  EOE  M/F 

MARKETING 

THE  BAKERSFIELD  CALIFORNIAN  has 
an  immediate  opening  for  a  MARKET¬ 
ING  MANAGER.  This  key  middle 
management  position,  reports  directly 
to  the  Director  of  Advertising  Sales  & 
A4arketing.  The  qualified  candidate  will 
need  the  ability  to: 

•Lead  a  strong  Marketing 
department 

•Work  closely  with  all 
departments  within  the 
newspaper  operation 

•Have  a  solid  working 
knowledge  of  the  marketing 
process  including  product 
marketing 

•5  plus  years  experience  in 
marketing 

•A  c(^lege  education  in 
Business/  Marketing 

•Have  a  good  working 
knowledge  of  nxirket  research, 
understand  current  target 
marketing  systems  and  a  good 
knowledge  of  the  sales  process 

•Previous  background  in 
newspaper  product  marketing 
and  sales  is  helpful 

If  you're  a  true  team  leader  with  the 
ability  to  be  creative,  think  out  of  the 
box  and  be  a  leader  in  the  strategic 
marketing  of  a  media  company,  we 
want  to  talk  to  you!  Please  send  your 
resume  with  previous  employment  his¬ 
tory  and  salary  history  and  salary 
requirements  to: 

Human  and  Organizational 
Development 

The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre- 
employnient  physical  and  drug  screen. 
EEO/MF/H 


It’s  A  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list.  We'll  discard  your  reply. 
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_ MARKETING _ 

CIRCULATION  DIREQOR 
The  Bismarck  Tribune,  a  31,000 
circulaHon,  capital  city  newspaper, 
seeks  a  circulation  director.  We  require 
knowledge  of  the  best  operational 
practices  in  large,  rural  areas,  and  a 
good  understanding  of  circulation  cost 
controls  and  return-on-investment. 
Equal  knowledge  in  audience  devel¬ 
opment  through  marketing/product 
strategies,  and  reader  and  carrier  pro¬ 
motion  should  be  evident.  The  right 
candidate  will  be  a  good  coach  tor 
marketing  and  operations  staff  and  a 
solid  communicator.  Ability  to  connect 
with  the  newsroom  is  imperative.  If  this 
osition  sounds  intriguing  and  you 
ave  solid  newspaper  experience  in 
circulation,  news  or  marketing,  please 
apply.  Send  a  letter,  resume  and 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58502. 

NEW  MEDIA 

NEW  MEDIA  PRODUCER 
Universal  Press  Syndicate  is  seeking  an 
accomplished  producer  for  its  New 
Media  division,  home  of  award¬ 
winning  UClick  Comics  and  other  web- 
based  features.  Join  our  collaborative 
team  and  help  us  meet  the  emerging 
new  media  needs  of  newspapers  as 
well  os  Universal's  book,  calendar  and 
greeting  card  divisions.  In  addition  to 
planning  and  building  new  media 
applications  for  some  of  the  worlds' 
most  popular  features,  you'll  help  us 
find  the  best  new  features  of  the  future. 
This  Kansas  City-based  position 
requires  a  strong  journalism  back¬ 
ground,  a  good  command  of  basic 
web  tools  and  a  track  record  of  high 
quality,  imaginative  online  production. 
See  www.uexpress.com  and 
www.uclick.com/demo.  Then  reply  in 
confidence,  with  resume,  relevant  uris, 
web  skills  and  salary  requirements,  to 
Bill  Mitchell,  Universal  New  Media, 
bmitch@uexpress.com  or  mail  to 
Universal  Press  Syndicate,  HR  Dept 
NMP,  4520  Main  Street,  Kansas  City, 
MO  64111. 

PHOTOGRAPHY 

PHOTOGRAPHER 

Sun  Coast  Medio  Group  Inc.,  a  group 
of  rapidly  growing  daily  newspaper  on 
the  beautiful  Gulf  Coast  of  Florida  is 
seeking  a  photographer  with  strong 
ideas  and  visual  creativity,  with  the 
ability  to  self-motivate.  Our  four  daily 
products  cover  three  counties,  so 
interested  applicants  must  be  able  to 
work  a  flexible  schedule  out  of  different 
offices  on  a  daily  basis.  We  are  look¬ 
ing  lor  someone  with  prior  daily  expe¬ 
rience  but  would  be  receptive  to 
someone  with  exceptional  skills  with 
weekly  experience  or  a  degree  in 
photojournalism  from  a  good  school. 
Send  resume  and  clips  to  Paul  Schmidt, 
photo  editor,  Charlotte  Sun  Herald, 
P.O.  Box  2390,  Port  Charlotte,  FL 
33949. 

We  are  a  Drug  Free  Work- 
Place;  pre-employment  drug  testing 
required.  (SS  card  and  Driver's  license 
required  at  time  of  interview.) 


_ PRESSROOM _ 

PRESS  OPERATOR  NEEDED 

The  Virgin  Island  Daily  News  is  seek¬ 
ing  an  experienced,  highly  motivated 
and  quality  conscious  press  operator  to 
work  on  a  Goss  community  press. 
Candidate  must  have  at  least  5  years 
press  experience,  good  interpersonal 
and  communication  skills  anci  be  will¬ 
ing  to  relocate  to  the  Virgin  Islands. 

Interested  persons  should  send  a  cover 
letter  and  resume  to: 

Ken  E.  Ryan 
Production  Director 
The  Virgin  Island  Daily  News 
P.O.  Box  7760 
St.  Thomas,  VI  00801 
Fax  (809)  776-0740 

PRESS  PERSON 

Qualified,  conscious  individual  to  run 
units  and  reels  on  doublewide  press. 
Mechanical  aptitude  and  offset  experi¬ 
ence  necessary,  web  offset  experience 
a  plus.  We  offer  competitive  wages, 
paid  vacation  and  401  jk).  If  interested, 
please  send  resume  and  salary  history 
to:  Tribune  Newspapers,  Attn:  Jana 
Crowe/P. O  Box  1547,  Mesa.  AZ 
85211.EEOM/V/F/D 

PRODUCnON/TECH 


PRODUCTION 

MANAGER 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder 
Inc.  seeks  an  individual  with 
experience  in  the  printing  and 
publishing  industry.  Position 
involves  a  consultative  role 
developing  initiatives  for  all 
facets  of  newspaper  production, 
from  digital  imaging  through 
newspaper  packaging.  This 
individual  would  also  have 
oversight  responsibility  to 
ensure  optimal  use  of  newsprint 
and  other  commodities  utilized 
in  the  printing  and  packaging 
process. 

Significant  travel  required. 
To  be  a  compelling  candidate, 
you'll  need  a  4-year  degree, 
strong  general  business  skills,  a 
thorough  understanding  of 
publishing  systems,  3  or  more 
years  of  newspaper  production 
experience,  preferably  line 
management  experience  in  the 
mailroom  and  pressrooms.  We 
are  seeking  a  candidate  that  will 
strengthen  our  management 
team  and  have  the  potential  to 
develop  into  a  production 
executive. 

Located  in  Miami,  Florida, 
with  excellent  pay  and  benefits. 

Please  send  resume  and 
REFERENCES  TO: 

Box  08009 
Editor  &  Publisher 
We  are  an  Equal  Opportunity 
Employer  and  welcome  diverse 
candidates. 


The  San  Antonio  Express-News  is  seek¬ 
ing  an  experienced  qualified  candidate 
to  rill  a  new  position  as  Quality  Techni¬ 
cian.  The  ideal  candidate  must  be  a 
hands-on  self  starter  with  a  strong 
knowledge  in  all  phases  of  offset  print¬ 
ing  as  well  os  the  materials  used  in  the 
process.  Responsibilities  include  setting 
up  a  quality  test  lab,  developing  and 
training  personnel,  setting  print  stan¬ 
dards,  daily  print  quality  testing,  as 
well  as  ink,  paper,  and  raw  material 
testing.  The  Express-News  affers  an 
excellent  salary  and  camprehensive 
benefits  package  (medical,  dental,  life, 
401  (k),  etc.).  Resume  with  cover  letter 
and  salary  history  can  be  sent  to:  San 
Antonio  Express-News,  P.O.  Box 
2171,  San  Antonio,  TX  78297-2171, 
Attn:  Matt  Oliver. 

NIGHT  SHIFT  PRESSROOM 
SUPERVISOR.  We  are  looking  for  an 
energetic  self-mativated  supervisor  to 
oversee  our  pressroom  during  the  eve¬ 
ning  hours.  Zone  2.  Experience  with 
GOSS  Community  or  other  single 
width  equipment  a  plus.  We  can  offer 
you  a  competitive  salary  and  benefit 
package,  if  you  have  3  years  experi¬ 
ence  working  in  a  supervisory  capacity 
in  a  web  printing  environment,  please 
forward  your  resume  to  Box  08130, 
Editor  &  Publisher.  All  inquiries  held  in 
strict  confidence. 

PRESS  PERSONS  with  ex^rience  run¬ 
ning  GOSS  Community/Suburban  or 
Solna  Web  Press.  We  offer  a  com¬ 
petitive  salary,  night  differential  and 
attractive  benefit  package.  Night  Shift 
(second  and  third  shift)  positions  are 
available  now.  Join  a  company  with  a 
record  of  growth.  To  arrange  an 
interview  call  Arnold  Lurie  or  Steve 
Rufo  at  (215)  785-0700  or  forward  a 
resume  to  InterPrint,  2100  Frost  Road, 
Bristol,  PA  19007.  All  inquiries  held  in 
strict  confidence. 

PRESS  OPERATORS 

Join  the  best  newspaper  press  team  in 
the  nation.  The  St.  Petersburg  Times  is 
offering  the  chance  ta  learn  and 
perform  duties  in  all  pressroom  and 
reelroom  operations.  We  need  highly 
motivated  individuals  willing  to  work 
nights  and  weekends  with  prior  experi¬ 
ence  in  press/mechanical  positions. 
Individuals  must  pass  colar  vision  and 
mechanical  aptitude  tests.  Our  press¬ 
room  schedule  is  a  four  day  work 
week,  ten  hours  per  day.  Days  off  will 
vary.  Hours  are  9  p.m.  ta  7  a.m.  If 
interested,  please  send  a  resume  to  St. 
Petersburg  Times,  Human  Resaurces 
Department,  490  1  st  Avenue  South,  St. 
Petersburg,  FL  33701.  For  more 
information,  call  1  (800)  333-7505, 
ext.  8456. 

PRODUCnON/TECH 

COMPOSING  ROOM  MANAGER 
The  Maui  News,  a  19,000  daily, 
24,000  Sunday  PM  newspaper  has  an 
immediate  opening  for  an  experienced 
Composing  Room  Manager.  We  are 
looking  for  an  individual  committed  to 
top  quality  work  with  at  least  3  years 
of  supervisory  experience,  preferably 
in  a  union  environment.  Excdlent  lead¬ 
ership  and  communications  skills 
required.  Experience  in  typesetting,  ad- 
makeup  and  page  composition  is 
highly  desirable.  Please  send  resume 
and  references  to  Human  Resources 
Manager,  The  Maui  News,  P.O.  Box 
550,  Wailuku,  HI  96793-0550. 


PRODUCTION/TECH 

PRODUCTION 

A4ANAGER 

The  News-Dispatch,  a  northwest  Indi¬ 
ana  daily,  has  an  immediate  opening 
for  a  production  manager.  Knowledge 
of  prepress,  pressroom  and  distribution 
departments  required.  Must  be  able  to 
lead  departments  during  the  transition 
to  fully  paginated  publications.  This  top 
level  management  position  provides  a 
competitive  salary  and  full  benefit 
package. 

Send  resume  to:  Debby  Everly,  general 
manager.  The  News-Dispatch,  1 21  West 
Michigan  Blvd.,  Michigan  City,  IN 

46360. _ 

GLENS  FALLS  NEWSPAPERS,  INC., 
publisher  of  THE  POST-STAR  is  seeking 
qualified  applicants  to  fill  the  position 
of  Press  Foreman  in  the  Production 
Department.  The  Post-Star  is  a  39,000 
circulation  daily  newspaper  serving  the 
Glens  Falls/ Adirondack  region 

We  are  looking  for  an  energetic,  safety 
minded,  intelligent  professianal, 
possessing  the  offset  printing  experi¬ 
ence  and  knowledge  required  to  fill 
this  demanding  position.  We  recently 
were  awarded  1  st  place  in  our  circula¬ 
tion  category  in  the  AmericaEasI®  Print 
Quality  Contest  covering  the  Eastern 
United  States. 

This  position  is  for  a  working  foreman 
reporting  directly  to  the  Operations 
Director.  Duties  include  operation,  and 
maintenance  ofaten  unit  Goss  Urbanite® 
press  and  all  press  related  equipment.  The 
press  foreman  is  responsible  for  quality, 
productivity,  training,  and  safety 
compliance  for  a  staff  of  nine.  This  is  an 
evening  position.  Four  years  experience 
on  Goss  Urbanite®,  Community®,  or 
equivalent  web-offset  printing  press 
necessary. 

We  offer  company  paid  life,  and 
health  insurance,  retirement  plan, 
401  (k),  paid  vacation,  education  tui¬ 
tion  reimbursement,  and  the 
opportunity  to  live  and  work  in  a  beau¬ 
tiful  area. 

Send  resumes  with  cover  let¬ 
ter  and  salary  requirements  to  Sam 
Gayle,  operations  director,  c/o  The 
Post- Star,  P.O.  Box  2157,  Glens  Falls, 
NY  12801. 


NEWS 

MAKES  THE  DIFFERENCE 
•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  MAKES  THE  DIFFERENCE 

EDITOR  &  PUBUSHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foroign/Positions  Wanted  adverttsers  must  pre-pay. 
Effective  January  1. 1997 


UNEADS 

1  week-$9.05perllne 

2  weelo-SS.OO  per  Ine,  per  Issue. 

3  weeks-$7.00per  Irw.  per  Issue. 

4  weeks-$6.05  per  Ine,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.S0perllr>e 

2  weelcs-$3.80  per  Ine.  per  Issue. 

3  weelo-$3.15  per  Ine.  per  Issue. 

4  weeks-  $2.90  per  Ine.  per  Issue. 


Add  $  1 2.x  per  Insertion  for  box  service.  Add  $6.X  per  insertion  for  box  service. 
Count  os  on  odcitional  line  In  copy.  Count  os  on  additional  Ine  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  IHustrotlons.  logos,  etc.,  on  classified  ads  charged 
the  followirg  rotes  per  column  Inch,  per  Insertion:  1  time.  $105.  2  to  5  times.  $1X 
6  to  13  times,  S95;  14  to  26  times  $90:  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address  - 

City  _ 

State _ 

Zip - 

Phone  _ 

Classification _ 

Authorized  Signature 

No.  of  Insertions:  _ 

Copy: _ 


Amount  Enclosed:  $ 


ADVERTISING 


SALES  &  MARKETING/AD  DIREaOR 
Visionary  leader  ready  to  strategically 
turn  around  your  sales  effort,  generate 
new  revenues,  dramatically  improve 
customer  service.  WWW  experience 
too.  Over  20  years  of  major  market 
success.  Prefer  mid-size  daily  in  Zone  8 
or  9.  RON  BEACH,  (970)  245-2590 
or  E-mail:  ronbeacfi@wic.net 


CIRCULATION 


CIRCULATION  DIREaOR/MANAGER 
Over  20  years  experience.  Can  do  it 
all  from  computers  to  marketing. 
Would  like  to  relocate  southeast  NC, 
SC,  North  Florida.  Reply  to  Box 
08119,  Editor  &  Publisher. 


PROFESSIONAL 

Seeking  management  position  in  Zones 
7,  8  or  9.  B.S.  in  Business 
minor  in  Mass  Communications. 
Seven  years  hands-on  experierKe 
Home  Delivery,  Single  Copy,  and 
Sales  Promotion  with  newspapers 
from  10,000  to  75,000  audited. 

Looking  for  doily  in  need  of 
strong  creative  leader. 

Call  (800)  573-5596 
Mensan 


EDITORIAL 


HARD-CHARGING  general  assignment 
reporter  with  extensive  daily  experi¬ 
ence  and  excellent  photographic  skills 
seeks  job  Zones  1  -  9.  Journalism 
degree.  SERIOUS  INQUIRIES  ONLY! 

Call  (603)  356-8964 


TRAVEL  EDITOR  needs  a  paper.  Let  me 
take  charge  of  your  travel  section  and 
make  it  a  notional  award  winner.  For¬ 
merly  travel  news/graphics  editor  for 
major  metro  daily  pickra  best  in  U.S.  3 
straight  years.  Wide  range  of  intema- 
tiond  experience,  author  of  o  dozen 
books.  Call  (208)  344-8631  or  E-mail 
goltberg@micron  .net. 


UNBEATABLE  TEAM  -  He's  an  award¬ 
winning  film  critic,  entertainment 
editor;  layout,  pagination  skills; 
theater  critic/travel  writer.  She's  an 
award-winning  writer/copy  editor, 
special  sections  at  a  Class  A  paper; 
Net  expertise.  We  offer  affordable 
spark  to  sections.  E-mail  to 
jefilm@aol.com  or  (904)  257-1201  (or 
samples,  resumes. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http;/ /netnow. micron. net/ -iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


ENTERPRISING  Managing  Editor  of 
New  Englond  weekly  se»s  greater 
challenge  in  a  writing/editing  position 
vrith  a  mid-sized  daily.  Possesses  solid 
writing,  editing  and  paginating  skills.- 
Familiarity  with  Mandarin.  Strong 
references.  Call  (401 )  466-5627. 


EDITORIAL  CARTOONIST 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Coll  David  Farrar  (or  sample 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (20 1 )  575- 1 005. 


Ifs  A  Classified 
Secret! 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Dep¬ 
artment  with  a  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you’re  answering  is 
on  your  list.  We'll  discard  your 
reply 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


PUBLISHER 
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SHOP  TALK  AT  THIRTY 


BY  DKNNIS  HALF 


Food  Lion  Damages 
Won’t  Survive  Appeals 


Food  UON  S  $5.5  million  ver¬ 
dict  against  ABC’s  PrimeTime 
Live  will  be  slashed  before 
the  end  of  1997.After  all  the 
appeals  are  exhausted,  the 
chain  will  be  left  with  token  damages 
that  won’t  cover  its  attorney  fees. 

Food  Lion  won  because  of  how  ABC 
shot  some  of  its  videotape.TWo  ABC 
employees  lied  on  application  forms  to 
get  jobs  at  Food  Lion  in  order  to  secret¬ 
ly  film  the  handling  of  food.  Although 
Food  Lion  won  its  suit  on 
the  basis  of  fraud  and  tres¬ 
pass,  this  also  is  a  case  of 
media  invasion  of  privacy 
or  libel.  On  appeal,  legal 
defenses  from  privacy  and 
libel  will  reduce  the  dam¬ 
ages. 

Central  to  the  verdict  is  the  fraud 
that  ABC  committed  to  film  practices  at 
Food  Lion.  If  the  video  gathered  from 
the  fraudulent  employment  had  never 
been  broadcast.  Food  Lion  would  have 
been  limited  to  damages  for  the  wages 
and  training  of  two  journalists  who 
posed  as  store  employees.  For  those 
injuries  the  12  jurors  awarded  the  chain 
$1,400  in  compensatory  damages. 

Those  damages  are  legitimate  and  will 
survive  any  appeals. 

The  jury  then  levied  $5.5  million  in 
punitive  damages.This  was  done 
despite  jury  instructions  that  ABC  could 
not  be  punished  for  the  actual  broad¬ 
cast  of  the  24-minute  story  which  cost 
Food  Lion  over  $  1  billion  in  lost  rev¬ 
enues  and  stock  values.  To  fine  ABC  for 
the  broadcast,  which  included  a  few 
minutes  from  45  hours  of  surreptitious 
video,  would  punish  the  media  for 
reporting  truthful  facts.  The  First 
Amendment  protects  truthful  reporting. 

The  fraudulent  employment  was  the 
critical  component  of  the  court  case; 
but  it  was  a  secondary  element  in  ABC’s 


Hale  is  a  professor  of  journalism  at 
Bowling  Green  State  University  and 
has  taught  mass  media  law  for  21 
years.  This  article  originally  appeared 
on  the  op-ed  page  of  the  Toledo,  Ohio, 
Blade  and  is  reprinted  with  the 
newspaper’s  permission. 


overall  research  of  the  story. 

ABC  also  interviewed  70  current  and 
former  employees  of  Food  Lion.  Some 
of  their  allegations,  which  were  aired  in 
the  broadcast,  were  just  as  damaging  as 
the  anecdotes  on  the  secret  tape.  A  TV 
story  based  on  the  70  interviews  with¬ 
out  the  secret  tape  would  have  been 
just  as  damaging  to  Food  Lion  but 
would  have  lacked  the  visual  and  view¬ 
er  appeal. 

ABC  will  aggressively  appeal  the  jury' 
verdict,  first  to  the  trial 
court  judge  and  then  to  a 
three-judge  panel  of  the 
4th  Circuit  Court  of 
Appeals.  If  ABC  loses,  it 
will  ask  all  13  members  of 
that  court  to  hear  the 
case. The  loser  before  the 
4th  Circuit  will  petition  the  U.S. 
Supreme  Court,  which  hears  only  4% 
of  the  cases  appealed  to  it.  And  the 
high  court  just  might  agree  to  hear  the 
case. 

ABC  will  argue  that  the  $5.5  million 
in  punitive  damages  violates  the  14th 
Amendment,  which  prohibits  grossly 
excessive  damages.  Nine  months  ago, 
the  Supreme  Court  reversed  $2  million 
in  punitive  damages  given  a  Birmingham, 
Ala.,  man  who  had  suffered  $4,000  in 
actual  damages  because  his  new, 
$41,000  BMW  sedan  had  been  repaint¬ 
ed  by  the  manufacturer.  The  court  said 
that  punitive  damages  of  500  times  the 
actual  damages  were  excessive.  Food 
Lion’s  punitive  damages  were  3,929 
times  its  compensatory  damages. 

Before  it  ruled  on  punitive  damages 
for  BMW  owners,  the  Supreme  Court 
erected  barriers  to  punitive  damages  in 
mass  media  cases.  In  1974,  the  court 
ruled  that  Chicago  attorney  Elmer 
Gertz  could  not  collect  punitive  dam¬ 
ages  in  his  libel  suit  unless  he  provided 
clear  and  convincing  proof  that  the 
defamatory  information  was  false.  Food 
Lion  has  not  demonstrated  that  ABC’s 
broadcast  was  false. 

ABC’s  strongest  argument  is  that  the 
First  Amendment  protects  truthful 
reporting  about  genuinely  newsworthy 
matters.  What  is  more  newsworthy  than 
the  purity  of  food  or  water  at  a  super¬ 


market  or  restaurant? 

This  wasn’t  a  titillating  story  about 
Cher  or  Elizabeth  Taylor.  It  concerned 
the  purity  of  food  in  a  supermarket 
chain  with  over  1,000  stores. 

In  a  1985  libel  case  about  bottled 
water,  the  New  Jersey  Supreme  Court 
said:  “As  an  es.sential  of  human  life, 
drinking  water  is  a  paradigm  of  legiti¬ 
mate  public  concem.”  Food  Lion’s 
North  Carolina  case  is  a  pri\'acy  disclo¬ 
sure  suit  disguised  as  a  fraud  claim. 
Privacy  disclosure  suits  stem  from  the 
accurate  reporting  of  private  and 
embarrassing  facts.  Such  cases  are  pro¬ 
hibited  by  North  Carolina  law. 

The  state  legislature  has  refused  to 
create  such  a  legal  remedy.  And  the 
North  Carolina  Supreme  Court,  in  a 
1988  case  about  the  story,  “Ex-Camy 
Seeks  Baby  Abandoned  17  Years  Ago,” 
refused  to  create  such  a  legal  right.That 
case  involved  the  Daily  Post  in 
Salisbury,  N.C.,  the  same  city  where 
Food  Lion  has  its  corporate  headquar¬ 
ters. 

On  five  occasions,  the  U.S.  Supreme 
Court  has  dismissed  privacy  disclosure 
cases,  most  recently  in  1989.The  five 
cases  are  somewhat  different  from  the 
Food  Lion  case.  All  involve  government 
information  that  was  legally  obtained 
by  the  press.The  Food  Lion  case 
involves  corporate  information  that  was 
obtained  by  questionable  means. 

Another  Supreme  Court  doctrine 
could  prove  troublesome  to  ABC. 

Courts  often  hold  that  the  First 
Amendment  does  not  give  journalists  a 
license  to  violate  crimes  and  torts  in 
pursuit  of  news.  The  Supreme  Court 
made  this  point  in  1S)91  when  it  upheld 
$200,000  in  compensatory  damages 
against  the  Minneapolis  newspaper. The 
paper’s  editors  had  violated  its 
reporters’  promises  to  keep  secret  the 
name  of  the  source  of  dirty  political 
information  about  a  lieutenant  governor 
candidate. 

Breaking  an  explicit  promise  in 
Minnesota  violates  a  state  legal  doctrine 
called  promissory  estoppcl.The 
exposed  news  source  was  fired.  The 
information  about  dirty  political  tricks 
(See  Shop  Talk  on  page  43) 


Media  law 
professor 
spells  oat  why 
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Of  The  Future 


Two  special  |)ie-NEXPO  wotKsho^)s‘  envoi  tlie  latest  advances  in 
teleconiiniinications  technology  and  show  yon  how  to  set  up  and 
manage  a  wel)  site  at  yoni  nevyspa[)ei.  • 


NEXPO  ‘97 
I  Ernest  N.  Morial 
[Convention  Center 
New  Orleans 
June  21-24, 1997 


Call  NEXPO's  Fax-oii-Dcmand  at  (301 )  216-1824  (Registiation:  dociimeiil 
(lociimeiil  230:  List  ol  Exliihitdis;  dociiinenl  210)  i 


220:  Hotel  liitonnatioii: 


Ol  Visit  IMAAs  Wei)  site  at:  htt|)://www.naa.oi() 


Note:  Pie-NEXPO  boons  woikshops  aie  fiee  to  piepaid  pieiegistered  NEXPO  alteiiclees  on  Friday.  ,Jime  20. 
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In  a  world  of  fakes  and  forgeries,  there’s  one 
original  no  one  has  been  able  to  copy — JeejD. 

Jeep,  you  see,  is  a  registered  trademark  of 
Chrysler  Corporation.  And  a  trademark  is  a  word 
or  name  used  to  identify  the  source  of  a  product. 
Which  means  the  word  Jeep  can  indicate  only 
our  brand.  Simply  put,  a  sport  utility  vehicle  by 
any  other  name  isn’t  a  Jeep  vehicle. 

Take  Jeep  Grand  Cherokee.  A  vehicle  specifically 
designed  for  individuals  who  desire  the  best  of  both 
worlds — sophisticated  luxury  and  proven  Jeep 
capability.  There’s  also  Jeep  Cherokee,  the  classic 


expression  of  versatility,  convenience,  and  value. 
And  Jeep  Wrangler.  The  legendary  fun  and 
freedom  machine  that  encompasses  all  that  is  Jeep. 

So,  the  next  time  you  see  our  name,  remember 
this:  There  may  be  a  lot  of  sport  utility  vehicles  on 
the  road  today,  but  there’s  only  one  Jeep?. . 

For  more  information,  call  1-800-92 5-JEEP,  or 
visit  our  Web  site  at  http://www.jeepunpaved.com 


Jeep 


THERE’S  ONLY  ONE 


Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 
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